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1 WHY IS SOCIAL MEDIA 
IMPORTANT TO 
INBOUND MARKETING?



+2 BILLION 
active social media users worldwide.
This number is projected to grow at 25% year over year.

SOURCE: FAST COMPANY, 2015



9/10
U.S. businesses maintain an active presence on 
social media. 

SOURCE: FAST COMPANY, 2015



Social media helps get your content in front of the right 
people and spread the word about your business. 

SOURCE: PIXABAY 



66% 
of businesses use social media as a core strategy.

SOURCE: HUBSPOT ANNUAL REPORT, 2015



DRIVE TRAFFIC. 
GENERATE LEADS. 
BUILD COMMUNITY.
SOCIAL MEDIA. 













2 HOW TO AMPLIFY YOUR 
CONTENT ON 
SOCIAL MEDIA



Set SMART goals

Use optimization often

Tie efforts back to ROI

SOCIAL MEDIA AMPLIFICATION 
BEST PRACTICES

Meet your audience where they are

Create a remarkable social media content plan
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Be sure to set goals 
that help push your 
social media 
efforts forward.



SMART GOAL SETTING



Specific

SMART GOAL SETTING



Specific

Measurable

SMART GOAL SETTING



Specific

Measurable

Attainable

SMART GOAL SETTING



Specific

Measurable

Attainable

Relevant

SMART GOAL SETTING



Specific

Measurable

Attainable

Relevant

Time

SMART GOAL SETTING



Specific

Measurable

Attainable

Relevant

Time

SMART GOAL SETTING



SMART GOAL EXAMPLE:
Increase overall website traffic from social media by 30%, 
from 100,000 visitors to 130,000 visitors, 
by November 30th, 2016.
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WHAT IS A SOCIAL MEDIA 
CONTENT PLAN?
A social media content plan outlines the pieces of content 
you will promote and the social media channels you will 
promote them on.



• Clearly communicates company’s brand and values. 

• Delivers helpful content that add value.

• Provides relevant content for each platform. 

A REMARKABLE SOCIAL MEDIA 
CONTENT PLAN:



• Facebook: 1.59 Billion 

• YouTube: 1 Billion 

• LinkedIn: 414 Million 

• Instagram: 400 Million

• Twitter: 320 Million  

• SnapChat: 100 Million

• Pinterest: 100 Million 

USERS PER SOCIAL MEDIA PLATFORM
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Identify the platforms that your 
personas are active on.



• Survey audience members

• Conduct industry research

• Run an experiment

• Consistent publishing

• Monitor keywords

FIND THE RIGHT SOCIAL 
MEDIA PLATFORM
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1. Platform

2. Message

3. Visuals 

4. Results

KEY WAYS TO USE OPTIMIZATION 
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Each social media network 
was created to deliver 
a different type of 
social experience for 
audience members. 

FLICKR USER JASON HOWIE
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3. Visuals 
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SOURCE: JSIC, ERIC STOLLER 

It’s not always what you say, but how you say it. 



1. Platform

2. Message

3. Visuals

4. Results

KEY WAYS TO USE OPTIMIZATION 



94% 
more views than content without relevant images.

SOURCE: KISSMETRICS, 2016

Content with relevant images gets



1200% 
more than text and links combined. 

SOURCE: SALESFORCE, 2015

Messages that contain video are shared 



Use clear images that are easy to distinguish.



Get creative and make your own 
unique social images. 

Created using Canva



Kaboompics.com

Get creative and make your own 
unique social images. 



Photype.com

Get creative and make your own 
unique social images. 



1. Platform

2. Message

3. Visuals 

4. Results

KEY WAYS TO USE OPTIMIZATION 



SMART GOAL EXAMPLE:
Increase overall website traffic from social media by 30%, 
from 100,000 visitors to 130,000 visitors, 
by November 30th, 2016.



Always optimize for results.
Amplify content with social media that links directly to a page on its website.



Test your ideas and discover 
the best optimization strategy 
for your content. 



Set SMART goals

Use optimization often

Tie efforts back to ROI
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Reach is used to measure the size of your 
potential audience.



Engagement 
measures the number 

of interactions with 
your brand.



Audience growth is the 
number of new 
audience members 
you attract.



• 6 hours per week spent on 
social media

• 1500 new visitors
• 225 net new leads

• Lead-to-customer = 4%
• 225 * .04 = 9 Customers

• LTV= $1,000

=$9,000 Revenue! 



WHICH OF THE FOLLOWING IS NOT 
CONSIDERED A WAY TO OPTIMIZE 
YOUR CONTENT FOR SOCIAL MEDIA?
A. Delivering a powerful message

B. Achieving successful results

C. Including captivating visuals

D. Monitoring keywords and phrases
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WHAT DOES CONTENT 
AMPLIFICATION 
LOOK LIKE?3



Meet YouEarnedIt.
Flexible employee engagement software platform.



1. Brand awareness

2. Lead generation

YOUEARNEDIT’S CHALLENGES 



YOUEARNEDIT’S SOCIAL CONTENT
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YOUEARNEDIT’S SOCIAL CONTENT



Publish consistently.
YouEarnedIt has established a strong and active presence by publishing frequently.



Optimizing for relevant content across platforms.



Optimizing for 
relevant content 
across platforms. 

Show off your company culture.



Optimize each post with a compelling message.



Meet your audience where they are. 
Discover the platforms your audience is most active on and engage with them there.



THE RESULTS ARE IN….. 

After nine months of effectively managing their social media channels and other 
inbound tactics, YouEarnedIt achieved a 250% increase in organic traffic.



THANK YOU.


