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1 CONTENT MARKETING 
OVERVIEW



Numbers don’t lie - inbound marketing works!



But trying to achieve 
results may feel like this.



QUESTION TIME!
What’s your biggest content creation challenge?



Limited bandwidth

Limited marketing knowledge

Have content, but not sure what to do with it

MOST COMMON 
CUSTOMER ROADBLOCKS

Limited knowledge of HubSpot platform



HubSpot’s platform is rooted in content 
creation, and you need it to prove ROI.







Today we’re going 
to teach you how 
to successfully 
implement these 
two stages.



Reverse engineering content

Repurposing content

3 STEPS TO CREATING A CONTENT 
MARKETING PLAN

Creating a conversion funnel 



2 REVERSE ENGINEERING 
CONTENT



Let’s create an ebook.



Think of your ebook like 
a puzzle; a grouping of 
pieces that form a larger 
picture.



Step 1: determine 
who you are 
trying to reach.



Step 2: brainstorm 
content ideas that 
personas would be 
interested in.



Step 3: select a 
content topic and 
identify supporting 
content themes.

HOSTING A 

SUCCESSFUL 

BABY SHOWER

Supporting topics
• Timing
• Shower themes
• Choosing a venue
• Decorations
• Food, fun, and games



Welcome to your ebook outline!

HOSTING A 

SUCCESSFUL 

BABY SHOWER

Supporting topics
• Timing
• Shower themes
• Choosing a venue
• Decorations
• Food, fun, and games

ebook title

ebook chapters



HOSTING A 

SUCCESSFUL 

BABY SHOWER

Timing Shower themes
Choosing a 

venue
Decorations

Food, fun, 
and games

Write a blog post for each supporting topic.



BAM! You just created an ebook through content installments.



Short-term actions should enable
long-term [content based] success.



EXERCISE!
Identify a content theme that 
fits your business with 3 - 5 supporting topics.

HOSTING A 

SUCCESSFUL 

BABY SHOWER

Supporting topics
• Timing
• Shower themes
• Choosing a venue
• Decorations
• Food, fun, and games

ebook theme

ebook topic



3 CREATING A 
CONVERSION FUNNEL



Now that we have 
our ebook, we 
need to create a 
conversion path for 
visitors to access it.



Provide a pleasant, manageable experience

Keep it simple

BEST PRACTICES TO OPTIMIZING 
USER EXPERIENCE

Be consistent on every page



Someone finds 
a blog post on 
Google.



Condensed 
content that’s 
included in ebook

Insert CTA to Book

They read the 
blog and want 
to learn more.



Visits landing 
page and fills out 
form to receive 
free ebook



Easy 
access to 
download 
ebook.

Call out 
download link

Promote 
secondary CTA



Automated email 
to ensure contact 
received ebook 
download

Same look 
and feel as 
thank you 
page



Ebook Conversion Funnel Review

Blog post

CTA

ebook 
landing 
page Form

ebook 
thank 
you 

page

Access 
ebook 
CTA

ebook 
thank 
you 

email

Access 
ebook 
CTA

1. Visitor finds blog 
post about setting 
up campfire

2. Visitor likes 
article and click 
link to access free 
ebook to learn 
more.

3. Visitor fills out form 
to access ebook

4. Visitor becomes a 
contact and now has 
access to download 
ebook

5. Send contact an 
automated email to 
access ebook 
download



4 REPURPOSING 
CONTENT



Reduce
Reuse

Recycle
Your new content 

marketing best 
friend.



Think of yourself like 
a multipurpose 
minimalist; stretch 
the value of your 
possessions.  



Think: “How else can this content be consumed?”



QUESTION TIME!
What are some ways you can repurpose content?



Opportunity: video series

Video Video Video Video Video

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Distribution channels: Vimeo, YouTube, social media



Opportunity: Checklist

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Distribution channels: landing page, blog post(s), social media

BABY SHOWER 

CHECKLIST

Checklist topics
• Timing
• Shower themes
• Choosing a venue
• Decorations
• Food, fun, and games



Opportunity: Webinar

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Blog 
post

Distribution channels: landing page, blog post(s), social media, Slideshare

HOW TO HOST A 

SUCCESSFUL 

BABY SHOWER
Supplemental PowerPoint 

presentationTopics covered
• Timing
• Shower themes
• Choosing a venue
• Decorations
• Food, fun, and games



WHY IS REPURPOSING 
CONTENT IMPORTANT?



Secure more 
search engine 
real estate. 



Easily increase 
content production, 
growing your 
content library.



5NEXT STEPS AND 
RESOURCES



You’re in luck—we have a step-by-step training program!

http://academy.hubspot.com/projects/customer-projects-how-to-build-a-content-marketing-plan

http://academy.hubspot.com/projects/customer-projects-how-to-build-a-content-marketing-plan


Three step-by-step projects on how to complete a content marketing plan

Reach out to your primary point of contact for additional assistance

PROGRAM OVERVIEW

Helpful whiteboard videos 



RINSE. WASH. 
REPEAT.

FINAL LAST WORDS…





NEXT STEPS

1 Continue formulating your content offer

2 Develop a conversion path for the content offer

3 Generate ideas to repurpose the content offer based on your 
distribution channels

4 Connect with your HubSpot point of contact to review the 
content plan 



RESOURCES

1 How to Build a Content Marketing Plan

2 Content Training Class

3 Blogging Training Class



QUESTIONS?


