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HOW DO YOU USE A
CALL-TO-ACTION (CTA)?
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YOU CAN’T GET
WITHOUT A CONVERSION
PROCESS.



The Conversion Process
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WHAT IS A

A CTA is a button that promotes an offer and links
to a landing page.
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that they are essentially the same across devi

. thanks to responsive design.

Their mobile homepage is interactive: Users are prompted to fill in the blanks based on
their needs, and from there, they can click a CTA to be taken to a webpage catered 10 the
information they might be locking for. Natice the form is really short — this is intentional, as

typing a lot of information can be frustrating on a mobile device.

14) SAP

SAP is an emerprise software company that manages business operations and customer
relations. They enhance the mobile experience by condensing information by combining some
of their calls-to-action inte a slider, whereas their desktop website has these CTAs laid out
horizontally. This helps keep things simple so mobile users aren't overwhelmed with a lot of

information at once, and it also ensures none of the CTAs are too small 1o read.

15) KISSmetrics

KISSmetrics provides analytics software for businesses. On their homepage, there's a lot of
information explaining what the software along with a testimonial. But their mobile site is
displayed a little differently: On a mobile device, a lot of the text and the testimenial is removed
completely. Why? Because KISSmetrics knows mobile users tend to skip over lots of text on

their mobile devices more than they would on a desktop computer.
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A CTA kicks off the conversion process.




The Conversion Process
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HOW DO YOU CREATE
SUCCESSFUL CTAS?



CALL-TO-ACTION BEST PRACTICES

~|  Make it action-oriented.

v Include keywords consistent with offer & landing page.

v Make it attention-grabbing.

v Use strong and appropriate on-page placement.

~|  Test changes and analyze their results.



CALL-TO-ACTION BEST PRACTICES

lv] Make it action-oriented.




Make it action-oriented.

Don’t make your visitors think too hard about what they need to do next. Just tell them!

Download the free Adventure Travel Guide

Action-oriented
verb



CALL-TO-ACTION BEST PRACTICES

\v| Include keywords consistent with offer & landing page.




Includes keywords consistent
with the offer and landing page.

Without keywords, would you know what this offer is about?

Download the Guide



Includes keywords consistent
with the offer and landing page.

Using the same keywords and phrasing for the entire conversion process helps your
visitors understand what they are going to get.

Download the Adventure Travel Guide

Keywords



CALL-TO-ACTION BEST PRACTICES

~|  Make it attention-grabbing.
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Your CTA needs to stand out,
so that visitors will know to click on it.
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CALL-TO-ACTION BEST PRACTICES

\v|  Use strong and appropriate on-page placement.
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se strong and appropriate

CTAs should seem like they belong and are not forced onto the page.
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that they are essentially the same across devices, thanks to responsive design.

Their mobile homepage is interactive: Users are prompted to fill in the blanks based on
their needs, and from there, they can click a CTA to be taken to a webpage catered to the
information they might be locking for. Natice the form is really short — this is intentional, as

typing a lot of information can be frustrating on a mobile device.

14) SAP

SAP is an emerprise software company that manages business operations and customer

relations. They enhance the mobile experience by condensing information by combining some

of their calls-to-action inte a slider, whereas their desktop website has these CTAs laid out
horizontally. This helps keep things simple so mobile users aren't overwhelmed with a lot of

information at once, and it also ensures none of the CTAs are too small 1o read.

15) KISSmetrics

KISSmetrics provides analytics software for businesses. On their homepage, there's a lot of
information explaining what the soft

nvare along with a testimonial. But their mobile site is

displayed a little differently: On a mobile device, a lot of the text and the testimenial is removed
completely. Why? Because KISSmetrics knows mobile use!
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Place CTAs at the end of your blog posts.
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CTAs in the sidebar should be general offers.

This way, they are applicable to the widest variety of people reading your blog.
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5 Reasons Why Off-Site Team Building

Really Works

Every team
faces
challenges
When a group

# of individuals is
thrown together

and expected

to collaborate
there will be bumps in the road. Egos will rise, tempers will

flare, and production can flag

@ Get your free ebook now!

Off-site team building can provide the antidote to these

problems. In fact, there are five major reasons why it can

really help your team function effectively
Not to mention, it's wicked fun

Read more »

é Partner Broadcast
g Thursdays at 11AM
EST

This week, Max Traylor from
IMR Corp will give a sneak
preview of his INBOUND13

talk that dives into a radically
different sales approach for
inbound marketing services.

Nick Heim of TSL
Marketing, will present an in-
depth look at client
onboarding best practices
and lessons learned for
HubSpotinbound in the IT
channel.

Carole Mahoney from
Mahoney Internet
Marketing will give an
overview about her
upcoming agency webinar
on August 16th.

Place CTAs in

CTAs can be placed at the end of the email, at the end of a paragraph, or sentence.

emails.



CALL-TO-ACTION BEST PRACTICES

~|  Test changes and analyze their results.



1-2%

CTA click-through rate goal.



10%

CTA clicks-to-submissions goal.



Make one small change
and see how it performs.

Download the Adventure Travel Guide

l

Download the Adventure Travel Guide



CALL-TO-ACTION BEST PRACTICES

~|  Make it action-oriented.

+~| Include keywords consistent with offer & landing page.
+~| Make it attention-grabbing.

| Uses strong and appropriate on-page placement.

+~| Testachange and analyze the results.
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