How to Effectively
Promote Content



Building a
promotional plan



I

One of the biggest challenges marketers face when
creating content is visibility.

SOURCE: UNSPLASH



Did you know...

Almost half of your customers likely view three to five
pieces of content before engaging in your sales
process?

SOURCE: HUBSPOT



IDEAS WORTH SPREADING




TED Talks @ @TEDTalks - Jun 18 v
Y'all, it's time to talk about sloths.

Sloths! The strange life of the world's slowest mammal

Sloths have been on this planet for more than 40 million years. What's the
secret to their success? In a hilarious talk, zoologist Lucy Cooke takes us
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TED

TED

ted & « Follow

ted # Here's a fun fact: Three-toed
sloths fart through their mouths. You're
welcome for this knowledge. Sloths are
typically known for their lazy, sluggish
behavior, and let's be honest —
sleeping all day doesn’t sound half bad.
But the truth is, there’s so much more
to these incredible creatures. They also
have a four-chambered stomach, and it
takes them up to a month to digest a
single leaf! "Sloths have taught me a
lot about slowing down,” says zoologist
Lucy Cooke. "l think that the planet
would benefit if we all took a slowly
digested leaf out of their book.” For
more sloth fun facts (plus some
adorable footage!), visit
go.ted.com/slothfacts

Photo courtesy of @luckycooke
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Add a comment...
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TED TED _
June1at9:31AM -

Get your sloth on this weekend.

TED.COM
Everything you've ever wanted to know about sloths
Sloths have been on this planet for more than 40 million years. What's t...

OOG 766 1K Comments 426 Shares

SOURCE: FACEBOOK



Questions to ask yourself when creating a
promotional plan:




Questions to ask yourself when creating a
promotional plan:

* What content do | have available to promote?




Use a content audit and
planning sheet to keep
track of all your content
creation efforts.



Questions to ask yourself when creating a
promotional plan:

* When should | promote this content?




Pro Tip:
When experimenting with the best times to share

content with your audience, optimize for
engagement.
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Remember, your audience across channels doesn’t
want the same amount of content.

SOURCE: UNSPLASH



Questions to ask yourself when creating a
promotional plan:

« Which persona can benefit from this content?




Buyer Persona

A semi-fictional representation of your ideal customer
based on real data and some select educated

speculation about customer demographics, behavior
patterns, motivations, and goals



Questions to ask yourself when creating a
promotional plan:

* How and where does this persona consume content?




Questions to ask yourself when creating a
promotional plan:

* How can my messaging resonate with this persona?




Why don't | just share all of
my content on all of my
channels?
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An effective promotional plan w
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Pro Tip:
One easy way to improve your content promotion on
Facebook is to refrain from sharing the same posts

from Instagram.



There are many tools out
there for managing your
content promotion.
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Social Media Ebook
Social Media Blog Post

[INSERT MONTH + YEAR]

Holiday SlideShare
Holiday Blog Post

Holiday
Campaign
Ebook

Webinar

Blog Post
SlideShare
Product Launch

SOURCE: HUBSPOT



Promoting content
organically



10 ways you can promote your
content organically:

1. Search engine optimization




Optimize your content for specific topics and
keywords that you want to be known for.

SOURCE: UNSPLASH



The Topic Cluster Model
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Resources / Inbound Marketing for eCommerce: The Complete Guide

44 MIN READ

Inbound Marketing

Inbound For

for eCommerce: The  FEELLIE
Complete Guide

Amp Up Your eCommerce Business
Discover easy ways to ignite your site's performance with this
comprehensive guide to eCommerce inbound marketing. Watch Now >> 7
% groove

First name* Last name* Email*

Download a PDF of the

SOURCE: GROOVE



Google

inbound marketing for ecommerce § Q

Q All E) News [»] Videos (L] Images ) Shopping ¢ More Settings  Tools

About 24,400,000 results (0.62 seconds)

What Is Inbound Marketing for eCommerce? First things first:

let's start with a definition. "Inbound marketing is a set of :'Cb:;":efg;
marketing strategies and techniques focused on using content e s
relevant to current and prospective buyers and pulling those il u
customers and prospects toward a business and its products.” f

Inbound Marketing for eCommerce: The Complete Guide
https://www.groovecommerce.com/resources/inbound-marketing-ecommerce

@ Aboutthisresult @ Feedback

Inbound Marketing for eCommerce: The Complete Guide
https://www.groovecommerce.com/resources/inbound-marketing-ecommerce v

Yok kK Rating: 4.5 - 8 reviews

What Is Inbound Marketing for eCommerce? First things first: let's start with a definition. "Inbound
marketing is a set of marketing strategies and techniques focused on using content relevant to current
and prospective buyers and pulling those customers and prospects toward a business and its products.”

Introduction - Creating a Strategy - Attracting Visitors - Converting Traffic
SOURCE: GOOGLE
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About 2,870,000,000 results (0.70 seconds)

How to Create a Content Marketing Strategy

1. Define your goal. What's your aim for developing a
content marketing plan? ...

2. Conduct persona research. ...

3. Run a content audit. ...

4. Choose a content management system. ...
5. Brainstorm content ideas. ...

6. Determine which types of content you want to create.

Sep 4,2018
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How to Develop a Content Strategy: A Start-to-Finish Guide

https://blog.hubspot.com/marketing/content-marketing-plan
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Inbound Links

Links that direct visitors from another website to yours



Backlink opportunities include content from
websites and blogs relevant to your industry.

SOURCE: UNSPLASH



SimilarWeb



Example email template

Hi [first name],
My name'’s [your name] and | work for [company name]. We specialize in [focus of business].

I'm reaching out because | was reading your article on [topic] and loved it. | thought it was the
perfect explanation of [topic].

| think | have a way to help your readers of this article even more. We just released a new
[content type] on [content topic], [name of content]. [List two to three benefits or takeaways of
the content].

Would you be willing to link to this content in your article? Again, we ask because we think it
would be incredibly helpful and relevant to your readers, and if you're willing to share it, we'd
be very grateful! Here's the link: [Insert Link].

Let me know either way. Great job on the article!

Best,
[Your Name]




10 ways you can promote your
content organically:

1.

2. Bots and messaging apps




PQndaDoc Producttour  Solutions v Integrations  Casestudies  Pricing  Login Try it free

Sales documents that close

i
Empower your sales team to create, send, track, and eSign

beautiful proposals, quotes, and contracts Rencaecy

Hi there! ') What brings you to
? PandaDoc today?

Request a demo I'm researching PandaDoc

No credit card required
PandaBot

Great! How can we best help you
@ right now?

I'd like to read some info

= Documents / New document = Drait € $696.00 A nges have been saved . @ PandaBot

& > B I U S5 faat AR 1= == = & o Okay! What are you looking to use
— = € Text R | @ PandaDoc for?
Content
SETTINGS
= Proposals
LAYOUT Library
| PandaBot
BE =B M
. . MG LEFT MG RIGHT Activity Great! You can learn more about
—_— how we help with proposals here.
Pricing . P with prop
ADVANCED - H
Recipients @ Anything else?
Choose your plan and the number of users from the options below.
[ REMOVE THIS BLOCK I il \/ Yes, please \ ( Not right now \
Name Price Analytics N J J
[ PandaDoc Professional Plan / $228.00 ose
Everything you need for proposals and quotes e
[ PandaDoc Business Plan / Annual $468.00 1 $468.00 3 Choose an option above...
Simplify your sales workflow with end-to-end o

apps integration Download

Subtotal  $696.00

SOURCE: PANDADOC
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é WsJ The Wall Street Journal Q 0

Typically replies instantly
Get Started

Hello! Welcome to WSJ Messenger.
We're here to send you breaking news
and live markets data from our
award-winning newsroom.

16:38

Let's get started.

States to File Suit in Bid to Block Merger Wells |
of Sprint and T-Mobile Two T
SHARE READ MORE...

Send a message...

Tadav'e Tan Nlawe

| O [ SOURCE: FACEBOOK MESSENGER



10 ways you can promote your
content organically:

1.
2.
3. Email




@ Safari File Edit View History Bookmarks Deve

20 ® < in

== M Gmail Q_ Search mail

You don’t want to saturate your email database.
If you do, your emails won’t perform well.

SOURCE: UNSPLASH



Chelsey Davidson
Director of Marketing
123.456.7899

Klowd

Home Automation Made Easy
www.klowd.io | inf » &3

Home Automation 101

and what it means for your family
W

QOKlowd

REGISTER NOW |

SOURCE: KLOWD



10 ways you can promote your
content organically:

1.
2.
3.

4. Social media




Y/

1l /\ @ dyson @ « Follow

Y ’

W @ dyson # For Clean Air Day, Paula

Radcliffe partnered with Dyson to
investigate the levels of pollution she's
exposed to each day. Watch her tour
London with Dyson's latest technology
that monitors pollution in real-time.
#DysonHome #CleanAirDay

Tw
@ morgane.walther Hello Dyson,
A

| bought a fan Sunday. Do you
think | will receive it on Wednesday
(48 hours later) as planned? I'm 7
months pregnant and | confess
that | am afraid of the Paris heat
wave.

Thank you very much for doing the

o Qd N

16,611 views

| recognise how important it is that o
everybody has clean air

Add a comment...

SOURCE: INSTAGRAM
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Daniel Golder
© Admin - June 10 at 12:21 PM

By popular demand, you can now add widgets before existing widgets in
your dialogues. We hope this makes bot building easier and more fun! »

L3

See All (16)

Welcome Dialogue

ot Corey

Home Create

GROUP BY

MobileMonkey
4,841 like this
2

@ POPULAR TOPICS IN POSTS X

Chatbot Builder (...

Messenger Ads (3... Chat Blaster (30)
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Comment Guard (... Website Chat (16)
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Link to Messenger...

Automation & Con... s
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#HootLive: Social Media Trends 2019

q Hootsuite w: B Follow A
about 5 months ago - @

Emily Copp: Lead Copywriter, and co-author of our 2019 Social
Trends Report

James Mulvey: Senior Manager, Content Strategy

Eva Taylor: Senior Manager, Global Social Marketing

Get ready to join the conversation and download our data-backed
report: http://ow.ly/TiFs50kkRi9

#socialtrends2019
See Less
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Comments Up Next

Most Relevant
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10 ways you can promote your
content organically:

. Live events and webinars




10 ways you can promote your
content organically:

1. 6. Podcasts

2
3
4,
5




10 ways you can promote your
content organically:

1. 6.

7. Influencer marketing

2
3
4,
5




ahrefs How to Get Website Traffic With Evergreen Content ...
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YOUR WEBSITE
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10 ways you can promote your
content organically:

1. 6.
/.
8. Word-of-mouth

2
3
4,
5




You can do this with your content and climb the mega mountain of Google search. Working
backward step by step, you can create a valuable piece of long-form content - and create a
map on how to blaze that trail the next time.

Your mountaintop is a resource-driven pillar page, which serves as a library to showcase your
top-performing content on a specific topic.

Clmb the mountain of Google search backwards step by
step by creating a resource page, says @JustinRChampion.

CLICK TO TWEET W

And to help you visualize the climb, let’s think about the travails of a dentist’s patient. Put
yourself in the dentist’s chair, getting your teeth cleaned. Your dentist informs you that you’re
susceptible to gum disease and recommends you take your oral hygiene seriously.

SOURCE: CONTENT MARKETING INSTITUTE



10 ways you can promote your
content organically:

1.

© © N o

2
3
4, . Content syndication
5
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10 ways you can promote your
content organically:

1.

o oo N OO

2
3
4,
5

10.Content repurposing




THE BASICS:

eCommerps

Inbound rketlng




Supplementing
organic efforts with
paid promotion



4 ways you can promote your content
with paid advertising:

1. Google ads




You can create search ads for
specific key phrases to promote your content.




inbound marketing personas § Q

Q All () Images [E) News [»] Videos  Shopping ¢ More Settings  Tools

About 2,810,000 results (0.75 seconds)

Marketing Persona Creation | Has Never Been Easier | socialbakers.com

www.socialbakers.com/ v
Automate how you create your buyer personas across channels. Request Your Demo. Try It For Free.

The Ultimate Guide to Inbound Marketing Personas. Buyer
personas refine your inbound marketing efforts. They streamline
the sales process. And they can even improve customer and
product support.

Inbound Marketing Personas - SmartBug Media
https://www.smartbugmedia.com/inbound-marketing-personas

@© Aboutthisresult M Feedback

Inbound Marketing Personas - SmartBug Media

https://www.smartbugmedia.com/inbound-marketing-personas v

The Ultimate Guide to Inbound Marketing Personas. Buyer personas refine your inbound marketing

efforts. They streamline the sales process. And they can even improve customer and product support. SOURCE: GOOGLE



Display ads offer great brand visibility
and can be used to reach new audiences.

SOURCE: UNSPLASH
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CMOs must dig deeper on attribution

We need to be able to communicate complex data outcomes to the rest of the C-
level in a way that is compelling, understandable and relatable....

Andy Betts

Are you on the wrong platform? Paid search vs. paid social
The right answer for your business depends on what you're trying to market, who
you're trying to market to and what your marketing goals...

Jacob Baadsgaard

Successful teams attend SMX East

Unify, inspire, train, and reward your marketing team for a job well done in 2019:
Send them to Search Engine Land’s SMX® East, November...

Lauren Donovan

Adopting new martech? You don’t have to choose between agile and waterfall
Our approach to adopting new marketing technology doesn't need to be so black
and...

E t - Jennifer Cannon

SUBSCRIBE f W «& O
[
P

Search Engine Land

DECODE THE
SCIENCE OF SEO

Explore the 2019 Periodic Table of SEO

VIEW THE WEBINAR REPLAY

WHITE PAPERS

Lead Nurturing Trends: Benchmarks from
the Agency Perspective

A Marketer’s Guide to a Perfect Launch

The Future of Search: Capturing the Hearts
and Minds of Generation Z

Top 10 Must-Haves for Marketing Automation

3 Things Every CMO Should Know About
The Creative Production Process

SEE MORE WHITEPAPERS

WEBINARS

SOURCE: MARKETING LAND



Remarketing allows you to
target ads to a specific
audience who have visited
your website before.



4 ways you can promote your content
with paid advertising:

1.

2. Social media ads




Suggested Post

Dollar Shave Club .o
SPONSORED * @

Here's why so many people are joining the Club.

(J comment (D SHARE
& Write a comment... @B ©
B 4 0 =& @

SOURCE: FACEBOOK



TTTTTTTTTTTTTTTT

Learn More >
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Pro Tip:
If you're new to advertising on Facebook, give
remarketing a try first. Remarketing on Facebook is

often the most effective form of paid advertising and
has the highest return on investment.



ROTHY'S & L
@rothys

Light, flexible, machine washable - and powered by recycled
water bottles. #LiveSeamlessly
282 1:43 PM - Jun 16, 2017 i

Rothy's - A Wardrobe Game Changer

rothys.com

() 74 people are talking about this >

SOURCE: TWITTER



Justin Shriber
B Linkedin Offer May 16

Join LinkedIn and Forrester for a live discussion!

Evolving B2B buyer dynamics have thrust the sales enablement
function into the spotlight. Winning companies are ensuring
sales and marketing teams work together to support this critical
need.

Join me and featured guest, Mary Shea, Principal Analyst at
Forrester Research, as we discuss marketing’s role in enabling
the modern seller. In this live broadcast, you'll learn why sales
enablement is playing a more critical role than ever,
competencies modern practitioners need to succeed and what
the future holds for marketers.

Don't wait to register. Find out more about what's causing this
shift, and what you can do to be on the leading edge.

Sincerely,

LinkedIn Sales & Marketing Solutions

Register now =

SOURCE: LINKEDIN



SOURCE: YOUTUBE



4 ways you can promote your content
with paid advertising:

1.
2.

3. Paid influencer marketing




calsnape # « Following
Dawson, Yukon Territory

calsnape # A good roadtrip isn't just
about the destination. It's about the
people, the conversations along the
way, the lows, the highs and the really
special moments you share along the
way. Last week | drove 2,717 kilometres
north through BC, Yukon and
Northwest Territories to the Arctic
Ocean with @mazdausa, it was a wild
experience and a fun way to end the
year!

#CXarcticdrive #roadsreimagined
#sponsored

26w

@

Lhh avdaND Nuran L aiant A adhita

Qb A

75,502 views

DECEMBER 19, 2018

Add a comment...
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4 ways you can promote your content
with paid advertising:

1.
2.
3.
4.

Native advertising




.
’ tl Don't miss Uber's Director of Data Science, Franziska Bell, at Transform 2019, July 10-11. Grab your ticket now!
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How Qualcomm is ushering
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computing
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JUNE 19, 2019 2:29 PM

DISCOVER A NEW
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Content promotion
in action



The campaign:

1. Compared and contrasted the return on investment of
Facebook ads vs. Google ads




The campaign:

2. Quantified the typical average results via clickthrough
rates, conversion rates, and costs




The campaign:

3. Gave a grade to both Google and Facebook ads
according to their strengths and weaknesses




figured out mobile yet
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limiting ad sizes. Including Flash Based Ads

Facebook ads—and the prices they command—are small compared
with other sites because of an early decision by CEO Mark
Zuckerberg to keep Facebook uncluttered.
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"OPEN QUESTIONS REMAIN: DOES FACEBOOK EVEN
WANT TO BE A GREAT ADVERTISING COMPANY?
Facebook was not originally created to be a company. It was
built to accomplish a social mission — to make the world more
open and connected.

...Simply put: we don't build services to make money; we
make money to build better services.”
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Location Targeting

Target ads based or user’s geographic location.
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87 different countries wrote about this
particular story generating millions of links.

SOURCE: UNSPLASH



We tried out a bunch of different stories:




We tried out a bunch of different stories:

1. What industries does Google get all their revenue from?




We tried out a bunch of different stories:

1.

2. What are the most expensive keywords on Google?




“The Facebook IPO was the biggest story of
the time. And so we absolutely needed to
come up with some way to insert ourselves
into that conversation.”

Larry Kim W WO rdStI"ea m

Founder of WordStream



Example email template

Hi [first name],

My name’s [your name] and | work for [company name]. We specialize in [focus of business].
I'm reaching out because I've been following you for a while now, and | appreciate how often
you share helpful content to your followers. We just released a new [content type] on [content

topic], [name of content]. [List two to three benefits or takeaways of the content].

We're really proud of this and think your follower base would love it too. If you're willing to
share it, we'd be very grateful! Here's the link: [Insert Link].

Thanks for your time, and have a great day!

Best,
[Your Name]




"Every once in a while you get lucky, and you
really time things perfectly with a story that
there's a lot of global interest in.”

Larry Kim W WO rdStI"ea m

Founder of WordStream



Once | started to see success organically,
| immediately thought of paid promotion.

SOURCE: UNSPLASH



“It's so rare to have a campaign that is doing
this well. We should just go all in on this
campaign because no other content
marketing campaign will generate this kind

of ROl for us.”

Larry Kim W WO rdStI"ea m

Founder of WordStream



Some of the paid advertising
efforts included:




Some of the paid advertising
efforts included:

1. Custom audiences on Twitter including handles of
influential journalists




Some of the paid advertising
efforts included:

1.

2. Remarketing because you also want your core industry
to know that you have this interesting story




“We spent tens of thousands of dollars
promoting the story, even though it was
doing fine organically. It was just to get more
mileage out of a winning hit.”

Larry Kim W WO rdStI"ea m

Founder of WordStream



There were different personas interested in consuming this content:



There were different personas interested in consuming this content:

The business press



There were interested in consuming this content:

The business press Marketers



There were interested in consuming this content:

The business press Marketers Technology enthusiasts



There were interested in consuming this content:

The business press Marketers Technology enthusiasts General Facebook users



| turned it into with different headlines:

Headline 1 Headline 2 Headline 3 Headline 4



Improving your
content promotion



When building out your
content promotion plan,

create a schedule that you
can stick to.



Regularly promoting content keeps you
at the top of your audience’s radar.

SOURCE: UNSPLASH



Don’t just promote content for the sake
of promoting something to your audience.

SOURCE: UNSPLASH



Pro Tip:
Create a master internal resource where you can
share all of your experiments and results so that

others can see and learn from your work.



Learn from your customers.



Learn from your competitors.



Learn from the experts.



