
Martha Coacher leads corporate marketing 
for Trepp LLC, which serves the financial 
services and investment management 
industries. With 20 years of experience, 
Ms. Coacher is responsible for developing 
go-to-market strategies and executing 
programmatic marketing plans for Trepp’s 
research, analytics, and technology 
solutions aimed at the securities, 
commercial real estate and banking 
markets.

Since joining Trepp in 2012, Ms. Coacher 
has been an integral part of the company’s 

strategic expansion into complementary markets with the launch of a content 
management marketing approach and digital platform. By aligning corporate strategy 
with targeted business objectives, Ms. Coacher’s marketing efforts focused on 
rebranding the firm’s evolved position and championing targeted lead nurturing and 
closed loop analysis.

Before joining Trepp, Ms. Coacher was head of marketing and alliances for information 
technology firm, Paragon Solutions, which provided custom software and advisory 
services to targeted industries.  While at Paragon, Ms. Coacher developed a 
methodology that “productized” services to establish a turn-key approach for taking 
services to market. Her efforts helped move the firm from commoditized professional 
services to being recognized as a higher-valued service provider.

Earlier in her career, Ms. Coacher worked in the information technology and 
pharmaceutical-related industries performing the full scope of marketing 
responsibilities including: multi-media and collateral production, advertising, public 
relations and special events. Ms. Coacher has held leadership positions for PKS 
Information Services, an infrastructure outsourcing firm, IBM Corporation and 
pharmaceutical associations in the Washington, D.C. area.

Ms. Coacher holds a B.A. from the University of Pittsburgh and a Master of 
Science from Northwestern University. She is involved in a number of professional 
organizations: CREFC Women’s Network; Public Relations Society of America (PRSA), 
Accredited in Public Relations (APR) 1999; and Information Technology Services 
Marketing Association (ITSMA). 
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