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MEN ARE MAKING FEWER OF THEIR PURCHASES ONLINE THAN WOMEN

22% of men
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FEWER MEN THAN WOMEN ARE PRICE COMPARING ONLINE USING HOWEVER
MOBILE OR AMAZON BEFORE THEY BUY

54% of men say they
check on Amazon.com for
products and prices before
shopping elsewhere vs
67% of women
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MEN VS WOMEN AT DISCOUNT RETAILERS
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Get the full report at

www.firstinsight.com/mind-the-gap ‘D FIRSTINSIGHT



