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Short on time?  
One day fast track courses  
to quickly accelerate your  

Product Management skills

ONE DAY  
PRODUCT 
 COURSES
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PRODUCT ESSENTIALS
Understand the Product Management role and function

Product Essentials is the foundation for product management. You will 
gain tools to lead product strategy, development and marketing ensuring 
that they are well aligned and based on market and customer insights. 

COURSE CONTENT:
•  The role of a Product Manager.

•  Product life cycle management.

•  Three tools for building Market Insights.

•  Product Strategy principles. 

•  Product planning with roadmap techniques. 

•  Product Financials with business case framework. 

SKILLS GAINED:
•  Understand the role and activities of Product Management.

•  Understand how to plan for product success.

•  Know how to build Market Insight.

DESIGNED FOR:
Product Managers, Product Marketers and Product Owners.

PRICE:
7,900 SEK (excluding VAT)

We have a maximum of 12 seats for this course.
Book your course at www.tolpagorni.com

Our courses are held on the condition that we have received enough registrations. If a 
course does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the course starts.

ELINOR BOHLIN ANDERSSON  
Jeeves ERP

"The Product Essentials course 
provided a variety of insight into 

the Product Management toolbox 
such as strategy development, 
road mapping, personas, value 

tree processing, and many more. 
During the course, we also got 

the opportunity to gain valuable 
connections with other Product 

Managers that face similar 
challenges which inspired me  
to find new ways of working".

DATE CITY

23 January Stockholm

18 March Stockholm

23 April Stockholm

16 June Stockholm

For additional dates, please see our calendar on page 22.
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PRODUCT VALUE
Understand and communicate the true value of your product

The increased competition in the global market forces a change in the 
way we do business. It has a major impact on all communication with 
our customers. In addition, customer behaviour is changing and it has 
become more value-oriented than ever before. But how do we find the 
true value? 

COURSE CONTENT:
•  Establishing the Value as a core asset.

•   Value Development Model™ for organising your product marketing. 

•  Discover your true value with ValueTree®.

•  How to quickly identify and define your Target Market.

•  Design your Value Proposition.

•  Identify Compelling Events.

•   Design marketing material that makes a difference with PMA™.

SKILLS GAINED:
•  Understand the power of Value-based marketing.

•  Be able to design a Value Proposition that resonates.

•  Understand what marketing material that is needed to succeed.

DESIGNED FOR:
Product Marketing Manager, Product Manager, Value Logic Creator and 
Product Launch Manager.

PRICE:
7,900 SEK (excluding VAT)

We have a maximum of 12 seats for this course.
Book your course at www.tolpagorni.com

Our courses are held on the condition that we have received enough registrations. If a 
course does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the course starts.

NICKLAS PIHL  
Assa Abloy

“The Value Engineering 
Workshop gave me the right 
tools and tips that are directly 

applicable to support me and my 
organisation to do a better job by 
understanding our product value. 

It was very involving and good  
group exercises.”

ONE DAY PRODUCT COURSES

DATE CITY

24 January Stockholm

20 March Stockholm

01 September Stockholm

06 November Stockholm

For additional dates, please see our calendar on page 22.
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PRODUCT VALUE
Understand and communicate the true value of your product

DESIGN THINKING
Learn to create products with market fit

Design Thinking is a key tool for product management, for many reasons. 
It is a framework that kicks off by studying the customer’s needs, pains 
and desires, and then designs a solution to fit. This process is far more 
likely to produce a product that the customer feels he or she needs and 
automatically makes the product more marketable. Design Thinking is an 
“outside-in” approach where the design of the product follows the needs 
of the customer.

COURSE CONTENT:
•  Concept development.

•  Customer Insights.

•  Creative Design.

•  Product validation.

•  Design sprint.

SKILLS GAINED:
•  Understand Design Thinking and be able to implement a Design Sprint.

•  Know how to integrate Design Thinking in Product Management.

•  Be able to validate product, service and business.

DESIGNED FOR:
Product managers, Product owners, Tech people and Project managers.

PRICE:
7,900 SEK (excluding VAT)

We have a maximum of 12 seats for this course.
Book your course at www.tolpagorni.com

Our courses are held on the condition that we have received enough registrations. If a 
course does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the course starts.

ONE DAY PRODUCT COURSES

DATE CITY

29 January Stockholm

25 March Stockholm

27 August Stockholm

08 December Gothenburg

For additional dates, please see our calendar on page 22.
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NEW LAUNCH 
ONE DAY INTENSIVE TRAINING  

IN DESIGN THINKING

"On a one-day Design Thinking 
training, you can scale your 

human-centric thinking and learn 
to take control of the Problem 

Statement for your users. Which 
lets you co-create better products 

with your team.".

TORBJÖRN HÖJER
Training Portfolio Manager 

at Tolpagorni

http://www.tolpagorni.com
http://www.tolpagorni.com


PRODUCT OWNER
Not just a role - A Profession

Product Owner has grown into becoming more than a role in Scrum. The work 
of the Product Owner is vital to product success. This training will provide you 
with frameworks, tools & tricks to accelerate your daily work. Leverage the 
product strategy in the development meetings, create roadmaps to believe 
in, prioritise with value. And to top it all - develop products that customers  
love, while getting the most out of your development resources.

COURSE CONTENT:
•  Backlog prioritisation techniques.

•  Roadmap Creation and Communication.

•  Working with estimations in uncertain environments.

•  Business-driven Product Architecture and how it fuels your business.

•  Guiding development.

•  Leveraging Strategy.  

SKILLS GAINED:
•  Backlog management

•  Strategic execution

•  Value-based communication

DESIGNED FOR:
Product Owners, Stream Leads, Project Managers, Developers, Business 
Analysts.

PRICE:
7,900 SEK (excluding VAT)

We have a maximum of 12 seats for this course.
Book your course at www.tolpagorni.com

Our courses are held on the condition that we have received enough registrations. If a 
course does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the course starts.

ONE DAY PRODUCT COURSES

DATE CITY

20 February Stockholm

01 April Malmö

06 May Sundsvall

15 May Stockholm

For additional dates, please see our calendar on page 22.

Product Management Course Catalogue 20208

NEW LAUNCH 
ONE DAY INTENSIVE TRAINING  

FOR PRODUCT OWNERS

"A brand new training with the 
ambition to establish product 

thinking in the day-to-day work of 
a Product Owner".

DR. PETRA FÄRM
Trainer at Tolpagorni
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PRODUCT OWNER
Not just a role - A Profession

PRODUCT STRATEGY
How to create executable product strategies

Creating product strategies is easy - you do that for breakfast. But 
creating executable product strategies, which are being used on a daily 
basis, is truly difficult. Your strategy must align with the overall corporate 
directions and goals.

COURSE CONTENT:
•  Establish the role of a Product Strategy.

•  Product Strategy Principles and how to use them.

•  Designing and choosing content for your Product Strategy. 

•  Product Strategy models and tools.

•  Product Strategy Success and Failure Modes.

•  How to create a Product Strategy - 5 steps.

•  How to make the strategy executable.

SKILLS GAINED:
•  Understand the power of a Product Strategy.

•  Be able to use key Product Strategy models and tools.

•  Be able to drive a Product Strategy process.

DESIGNED FOR:
Product Managers, Head of Product Management and Product Marketing 
Managers.

PRICE:
7,900 SEK (excluding VAT)

We have a maximum of 12 seats for this course.
Book your course at www.tolpagorni.com

Our courses are held on the condition that we have received enough registrations. If a 
course does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the course starts.

ONE DAY PRODUCT COURSES

DATE CITY

19 February Stockholm

14 May Stockholm

21 September Stockholm

14 December Stockholm

For additional dates, please see our calendar on page 23.
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NEW LAUNCH 
ONE DAY INTENSIVE TRAINING  

IN PRODUCT STRATEGY

“Gain insight in how to use the 
company’s strategic direction, and 

leverage on it to optimise your 
product line profitability”.

MAGNUS BILLGREN  
Trainer and Founder  

at Tolpagorni

http://www.tolpagorni.com
http://www.tolpagorni.com
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In my job as a consultant and trainer, 
I have met hundreds or maybe even 
thousands of product managers over 
the years. It never stops to amaze me 
that some of these product managers 

can achieve wonders while the person sitting next 
to them with the same job simply can't. Is this just 
because some products are meant for success while 
others are doomed to failure. No, I don't think so. 
I think the difference is how mature you are as a 
product manager and how you have grown and 
continue to grow through reflection and learning.

"We, at Tolpagorni, have  
developed a maturity model for 

product management, based  
on the three pillars Planning,  

Strategy and Marketing."

The journey for any individual product manager as 
well as product management organisation starts at 
Basic, evolves to Experienced and finally you achieve 
High Performing Product Management. Each of these 
levels come with some characteristics, such as what 
can be expected, how things are achieved and how to 
best level up. 

For the Basic level, it is mostly about consolidating 
information, requirements, requests, strategies and 
being reactive. Sales will call with a request and you 
will comply. This is an intense learning phase and 
iterations are good. Do training, attend a conference, 
read as much as you can and then try to take 
initiatives to improve. Reflect and iterate.

The next level is Experienced. At this phase, it is all 
about negotiation and alignment. It is a good phase 
to deep dive into specific areas such as Product 
Strategy and Product Value. Find your bottlenecks, 
fine-tune and put in the next gear.

Finally, you hit High Performing, setting the product 
direction by using the product strategy in all the 
small decisions taken every day. The product value is 
clear and communicated coherently. If you run into 
a top executive, a potential customer or service desk 
employee, you will without blinking, use those 30 
seconds to pitch your product. Share the value it will 
bring to the customer, the extra resources you need, 
the mindset we should have in service etc. This is the 
time to continue to challenge yourself and to share 
your knowledge with others, perhaps as a mentor.

All product managers can do this journey but it will 
have to be an active decision by you and your manager. 
You will have to immerse yourself in knowledge and 
new ideas. It could be by reading, listing to podcasts, 
have a mentor or be a mentor, attend a conference, 
network with other product managers, do some 
training. The key thing is to continuously reflect about 
yourself, your job and how to grow.

TO MASTER PRODUCT MANAGEMENT
By Dr. Petra Färm - Trainer at Tolpagorni
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Dr Petra Färm 
Product Strategist

Sweden

Rich Mironov
Product Management 

Guru
USA

Daniel Zacarias
Product Planning 
thought leader

Portugal

Helena Söderström
Product Business Expert

Sweden

Prof. Dr. Dr. Tony 
Gorschek

Value Researcher
Sweden

Henrik Johnsson
Product Success Catalyst

Sweden

Magnus Billgren
The Product Guy

Sweden

Matt Lemay
Agile Product Author

USA

Christina Berntsson
Product Owner Expert

Gothenburg

Adrienne Tan
Making People and 

Products great
Australia

Torbjörn Höjer
Design Thinker

Sweden

Niklas Rosvall
The definition of a 

Product Leader
Sweden

TOLPAGORNI TRAINERS
Tolpagorni has gathered the world’s leading Product Thinkers and 

trainers that have grokked the logic of Product Success.

http://www.tolpagorni.com


When you want to be one  
step ahead and truly lead  
your products to success

PRODUCT 
MANAGEMENT 

PROGRAMS

Product Management Course Catalogue 202012



ISPMA CERTIFIED PRODUCT MANAGER
An International Certification Program in Product Management

As a Product Manager, it is you, your vision and your ability to motivate 
others that will lead your product to success. This training program 
gives you the necessary tools, methods, frameworks and know-how, to 
continuously build and maintain successful products. Based on ISPMA it is 
an internationally recognised certification.

PROGRAM CONTENT:
•  The role of a Product Manager.

•  Tools and processes for building Market Insights.

•    How to create a Product Strategy and business models.

•    Product Planning - Roadmap techniques and requirement management.

•    Product Financials - Business case framework and pricing methodology.

•  Product Marketing - Based on value principles.

•  Over 40 hands-on tools for Product Managers.

SKILLS GAINED:
•  Understand the role and activities of Product Management.

•  Be able to plan for product success.

•  Understand product economics. 

DESIGNED FOR:
Product Managers, Product Owners, Product Marketing Managers, Service 
Owners, IT Operation Owners and aspiring Product Managers.

PRICE:
35,500 SEK (excluding VAT)

We have a maximum of 12 seats for this program.
Book your program at www.tolpagorni.com

Our programs are held on the condition that we have received enough registrations. If a 
program does not receive enough registrations, it is cancelled or postponed and this is 
announced no later than two weeks before the program starts.

PRODUCT MANAGEMENT PROGRAMS

DATE CITY

04-05 February + 05-06 March Stockholm

27-28 April +19-20 May Gothenburg

12-13 May + 11-12 June Stockholm

26-27 May + 17-18 June Helsinki

For additional dates, please see our calendar on page 22.
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STEVEN MURPHY  
Saab Airborne Surveillance

“I am really impressed with 
Tolpagorni! This is by far the best 

courses I have done. Very detailed, 
full of information and wisdom 

and very well facilitated”. 

http://www.tolpagorni.com
http://www.tolpagorni.com


HIGH-PERFORMANCE PRODUCT MANAGEMENT
A program designed for efficient learning for busy professionals

The Program is designed for Head of Products that knows everything 
but still wants to develop. This program is about gaining true Product 
Leadership. The program contains personal coaching, missions, and peer-
to-peer learning that turns your new knowledge into action.

PROGRAM CONTENT:
•  Establish your Product Toolbox.

•  Learn the true power of Insights. 

•  Unveil the secrets of the Business Model Canvas. 

•  Create Executable Strategies.

•  Design your Product Management team.

•  Accelerating with Speed Layers and Product SoundTrack®.

•  Empower Marketing with Value Logic and Resonating Focus. 

SKILLS GAINED:
•  Be able to create executable product strategies.

•  Understand how to drive an organisation to product success.

•  Be able to accelerate product deliveries with increased value.

DESIGNED FOR:
Professionals in roles such as Sr. Product Manager, Head of Products, 
Portfolio Managers and CTO’s would benefit from this program.

PRICE:
44,500 SEK (excluding VAT)

We have a maximum of 12 seats for this program.
Book your program at www.tolpagorni.com

PRODUCT MANAGEMENT PROGRAMS

DATE CITY

21 April - Module 1 (Webinar) Online

28-29 April - Module 2 Stockholm

05 May - Module 3 (Webinar) Online

12 May - Module 4 (Webinar) Online

26 or 27 May - Module 5 (Coaching) Online (45mins)

09-10 June - Module 6 Stockholm

This program consists of 6 modules. For additional dates, please see our calendar on page 22.

Product Management Course Catalogue 202014

TOBIAS GUNNESSON  
Volvo Car Retail Solution

“This exciting program gave me 
lots of new insights with strategic 
Product Management and how to 
lead product organisations with 

cross-border pedagogy inspired by 
rock stars and security police”.
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HIGH-PERFORMANCE PRODUCT MANAGEMENT
A program designed for efficient learning for busy professionals

10 years ago...

...products were sold face to face, once. A user sent 
direct feedback to the supplier. Sales handled the 
customers’ interaction. This setup allowed Product 
People to get away with poor UX, quality issues and 
unclear value propositions. Product Management’s 
focus was on delivering functions. Product 
management was very driven to create a functional 
value for the customer and user.

Today...

...products are sold digitally. We sell every month 
to achieve re-purchasing. SaaS models demand 
continuous “selling”. Feedback is shared with a 
community. We, the Product People can no longer get 
away with poor UX. We must fulfil the expectations of 
users and stakeholders. We must secure continuous 
value delivery to customers, every day.

The concept of a Product is not limited to a sellable 
object. It is the marketing and the communicator of 
your value proposition. Product People must take on a 
bigger responsibility. It is not limited to creating great 
products, we must secure it communicates greatness!

If the hypothesis is correct, then the role of the product 
manager must in many organisations be challenged and 
altered. As the concept of the Product changes the role 
of the Product Management will need to change. Today 
we are not Product Managers, we are Product People.

I also believe that we, that are designing product 
frameworks, product trainings, delivering product 
management consulting must also challenge our models 
and our way of working to make them fit for purpose.

Magnus’s profession is to turn technology into 
selling products. He has worked with product 
management for more than 20 years with 
electronics, software, services and hardware and 
is a thought leader within high performance 
Product Management.

Great Books for Product People

Outcomes Over Outputs
Josh Leiden

Zone to Win 
Geoffrey Moore

Factfullness
Hans Rosling

The build trap
Melissa Perry

The Goal
Eliyahu M. Goldratt

Value merchant
James C Anderson

User Story Mapping
Jeff Patton

50 Quick ideas - User Stories 
Gojko Adzic

Product Management in Practice
Matt Lemay

The Lean Product Playbook
Dan Olsen

THE AGE OF PRODUCT
By Magnus Billgren - Founder at Tolpagorni
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Join us to experience the  
value of Networking with other  

Product People - In our Meetups, 
Workshops and Conferences

OTHER
PRODUCT 

MANAGEMENT 
ACTIVITIES
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PRODUCT MANAGEMENT NETWORK
Join a professional network for Senior Product Managers

Are you ready to take the next step in your career? The Network is 
an opportunity to meet regularly with other product management 
professionals with a shared commitment to identify smart ways of 
working and addressing similar challenges.

NETWORK CONTENT:
•  Each meeting has a theme defined by the participants.

•  All meetings hit the ground running with preparations. 

•  Accelerated learnings with model-driven discussions.

•    Professional product expert guides and enhances the outcome from the 

discussions.

•  Key points from discussions documented. 

•    Reference to articles, tools, use cases and models made in the 

documentation. 

•  Each discussion enhanced with Tolpagorni Product Toolbox. 

SKILLS GAINED:
•  Have gained a short cut to experiences.

•  Have reflected on their skills and knowledge.

•  Identified areas for personal growth.

DESIGNED FOR:
Experienced Product People.

PRICE:
24,000 SEK (excluding VAT)

Sign up for your membership at www.tolpagorni.com

OTHER PRODUCT MANAGEMENT ACTIVITIES

DATE* CITY

26 or 27 March Stockholm

07 or 08 May Stockholm

13 or 14 October Stockholm

03 or 04 December Stockholm

*Sign up for a one-year membership with eight physical meetings a year. We have Network 
Information meetings where you can join other Product Managers that are interested in 
growing a product management network. For additional dates, please see our calendar 
on page 22.
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FREDRIK CEDERBERG  
IF P&C Insurance

“To participate in a network with 
other Product Managers and 

discuss and exchange experience 
has been very rewarding. To 

see that people from different 
companies, have the same problem 

and take part in how others 
have solved them, provide new 

inspiration for my situation”.

http://www.tolpagorni.com
http://www.tolpagorni.com


PRODUCT MEETUPS
Get inspired by the many different topics within Product

Tolpagorni is organising 12 free Breakfast meetups per year with different 
topics within product management. There is a limit of 35 seats per 
meetup. The Meetup starts at 7.30am with a 30-minute breakfast mingle 
and the presentation follows from 8am-9am. 

MEETUP CONTENT:
•  Fast track learnings.

•  Limited and focused scope.

•  Presentation documentation.

•  Access to ProductBeats™.

•  Theme according to ProductBeats™ team. 

SKILLS GAINED:
•  Be inspired to learn more within Product Management.

•  Get one concrete idea on how to create a more profitable product.

•  Established one new business contacts. 

DESIGNED FOR:
Product People.

PRICE:
FREE
Organise your seat at www.tolpagorni.com

OTHER PRODUCT MANAGEMENT ACTIVITIES

DATE CITY

22 January Stockholm

12 February Stockholm

04 March Stockholm

15 April Stockholm

For additional dates, please see our calendar on page 23.
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TOBIAS LINDBÄCK  
Profoto

“Thank you for a great morning 
meet-up. It gave me valuable 

networking with product 
management professionals and an 

inspiring lecture!”.

http://www.tolpagorni.com


PRODUCT MEETUPS
Get inspired by the many different topics within Product

ProductBeats™ CONFERENCES
An interactive conference for Product People

ProductBeats™ conference is for Product People working in the B2B and 
B2C arena. During Tolpagorni´s 10 years in the field, we have come across 
outstanding Product Managers that are eager to share their secrets 
to success, as well as challenges and failures. Gain access to real-life 
product secrets and avoid stupid mistakes. You will be inspired by some 
of the worlds best Product Managers at our conferences. Be a part of an 
interactive event where we transform ideas into action! 

CONFERENCE CONTENT:
•  Get the latest models from product industry.

•  Real product cases with the naked truth.

•  Guided experienced and knowledge journey.

•  Workshops with Thought leaders.

•  Keeping track of the ProductBeats™.

•  Listen, Reflect, Discuss & Do.

•  Intense learning with short-cuts.

•  Presentations, relevant articles and tools.

SKILLS GAINED:
•  Have at least three ideas on how to make their products more profitable.

•  Learn three new relevant models. 

•  Establish three new contacts that will support the business.

DESIGNED FOR:
Product People.

PRICE:
3,500 SEK (excluding VAT)

Tickets are available at www.productbeats.com

OTHER PRODUCT MANAGEMENT ACTIVITIES

DATE CITY

19 March Stockholm

05 November TBD

19 November TBD
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CHRISTINA BERNTSSON  
Product Management Consultant

“It is inspiring, gives new 
knowledge and insights, creates 
curiosity for learning. More good 

networking empowers me”.

http://www.productbeats.com
http://www.tolpagorni.com


To be able to maintain the highest outcome from your Product team, it is necessary to train skills, explore tools 

and build the right attitudes to bring strong products to market. With a focus on business. 

Are there new members in the Product team?

Is the latest reorganisation aligned with your Product management processes?

Did you recently launch and are now entering a new phase?

To be able to maintain the highest outcome from your Product team, it is necessary to train skills, explore tools  
and build the right attitudes to bring strong products to market. With a focus on business.

We tailor your training to your needs based on 4 steps to accelerate the configuration:

• Insight - product management assessment to find the underlaying problem and the outcome of the training.

• Content - determine which knowledge will support the outcome most, based on the latest research and practise.

• Format - the mix of interaction formats with your Product team; time, frequency and medium.

• Anchoring - ways of anchoring new learnings and processes over time to make a lasting change.

What you get

• A clear training plan

• Scientific content

• Time optimised training

• A clear outcome

Contact:
Torbjörn Höjer
Training Portfolio Manager
torbjorn.hojer@tolpagorni.com
+46 709 518 019

Tailored
Training
For Business
Excellence

Product Management Course Catalogue 202020
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OUR WONDERFUL CLIENTS
Participants are coming from companies like these:

http://www.tolpagorni.com


2020 CALENDAR OF EVENTS

DESIGN THINKING

29 January Stockholm

25 March Stockholm

27 August Stockholm

08 December Gothenburg

PRODUCT ESSENTIALS

23 January Stockholm

18 March Stockholm

23 April Stockholm

16 June Stockholm

31 August Stockholm

05 October Stockholm

04 November TBD

18 November TBD

PRODUCT VALUE

24 January Stockholm

20 March Stockholm

01 September Stockholm

06 November Stockholm

PRODUCT OWNER AS A PROFESSION

20 February Stockholm

01 April Malmö

06 May Sundsvall

15 May Stockholm

10 June Prague

01 October Malmö

14 October Stockholm

16 December Stockholm

ISPMA CERTIFIED PRODUCT MANAGER

04-05 February + 05-06 March Stockholm

27-28 April + 19-20 May Gothenburg

12-13 May + 11-12 June Stockholm

26-27 May + 17-18 June Helsinki

16-17 September + 07-08 October Stockholm

23-24 September + 14-15 October Budapest

30 September-01 October + 21-22 October Malmö

11-12 November + 02-03 December Riga

Fill in

09-10 December + 13-14 January 2021 Stockholm

PRODUCT NETWORK INFORMATION

26 or 27 March Stockholm

07 or 08 May Stockholm

13 or 14 October Stockholm

03 or 04 December Stockholm

HIGH-PERFORMANCE PRODUCT MANAGEMENT

21 April - Module 1 (Webinar) Online

28-29 April - Module 2 Stockholm

05 May - Module 3 (Webinar) Online

12 May - Module 4 (Webinar) Online

26 or 27 May - Module 5 (Coaching) Online (45min)

09-10 June - Module 6 Stockholm

15 October - Module 1 (Webinar) Online

22-23 October - Module 2 Stockholm

02 November - Module 3 (Webinar) Online

09 November - Module 4 (Webinar) Online

23 or 24 November - Module 5 (Coaching) Online (45min)

01-02 December - Module 6 Stockholm
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2020 CALENDAR OF EVENTS

PRODUCT MEETUP

22 January Stockholm

12 February Stockholm

04 March Stockholm

15 April Stockholm

25 May Stockholm

15 June Stockholm

21 August Stockholm

18 September Stockholm

21 October Stockholm

20 November Stockholm

18 December Stockholm

PRODUCT STRATEGY

19 February Stockholm

14 May Stockholm

21 September Stockholm

14 December Stockholm

PRODUCTBEATS CONFERENCES

19 March Stockholm

05 November TBD

19 November TBD

http://www.tolpagorni.com


WWW.TOLPAGORNI.COM 

RINGVÄGEN 100E - 11860, STOCKHOLM, SWEDEN

Experience Product Management  

Training in the heart of Stockholm

http://www.tolpagorni.com

