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I want to start by level-setting with you all.
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In 2006, we created Inbound Marketing
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Thousands of partners have grown with inbound, and helped grow 

tens of thousands of clients.
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Then, in 2014 we expanded to Sales
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Sales + Marketing = 

SMARKETING
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Today, we’re completing the picture with Service Hub
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Now, we complete the journey from funnel to flywheel
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HUBSPOT MARKETING HUBSPOT SALES HUBSPOT CRM

Sell in an efficient, modern,  

human-friendly way.

Bring your team, tools, and data 

together in one place.

The-easy-to use crm system 

your  sales team will love.
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I understand how you feel
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Now, we’re completing the picture with Service HubBefore we talk about what’s new, let’s talk about enhancements.
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We’ve rewritten the
Marketing Hub

in the past 18 months



#PARTNERDAY18

So, under the hood we’ve gone from
a reliable platform.
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To a world class performance-oriented 
Marketing platform.
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Faster & Easier Than Ever.

● Step-by-step guide

● Automatic SSL setup

● Multiple domain connection
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Faster, Easier, More Accurate.

● Modernized UI

● Easy A/B testing & 
smart content setup

● Integration with meetings
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Faster, Easier, More Powerful.

● Modernized UI

● GDPR Compliance

● Faster & More Accurate

Coming Soon
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Faster, Easier, More Powerful.

● Integration with Shutterstock

● More flexible Follow Me module

● Refreshed interface
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4.2 Billion
page views served YTD

2,500,000
Leads Synced from Lead Ads

$131 Million
in ad spend YTD

165
Integrations

17.95 Billion
Contacts in HubSpot

3 second
Median Load Time



So what?
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Refining, Modernizing, and Supercharging

Marketing Free & 
Starter
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How many of you lose contact with deals you don’t win?
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Early marketers want to see
Proof over Pitches



#PARTNERDAY18

We see two types coming to Marketing Free:

Growth Gary Marketing Michelle

● Small company/startup
● Possibly no marketers, or 

single-marketer
● Budget-conscious, but 

willing to use paid tools

● Small to Mid-Market
● Possibly one marketer, but 

likely a team
● Willing to pay for 

marketing software and 
services
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Free to Flywheel
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Marketing Free

● Lead Flows

● Analytics Dashboard

● Free Forms

Helping Marketers Convert Leads
● Contact Timeline

● Prospects

● Lead Ads

● List Segmentation ● Kickback Email

● Conversations
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Built for marketers to drive more engagement
Marketing Starter

Coming Soon
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Marketing Starter

● Lead Flows

● Analytics Dashboard

● Free Forms

Helping Marketers Generate Engagement
● Contact Timeline

● Prospects

● Lead Ads

● Email ● Simple Email AutomationNew New

● Bots in Conversations New
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Marketing Basic Helping Marketers Grow with Content

Marketing Professional Helping Marketers Automate to Scale

Marketing Enterprise Helping Advanced Marketers Grow
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🎉 Let’s jump into new products 🎉
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Refining, Modernizing, and Supercharging

SEO
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State of SEO

Social vs. SEO

Quality > quantity

Intent-based search
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State of SEO

Social vs. SEO

Quality > quantity

Intent-based search
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You’ve likely heard we’re 
sunsetting Keywords

First:
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Let’s talk about
Content Strategy
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Hey yo, it works.
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Easier to Get Started

● Turn existing content into topics

● Spend less time organizing,
more time creating

● Instantly show optimizations
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Easier to Understand

● Refreshed interface

● New pillar page templates
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Easier to Execute

● Step-by-step instructions

● Track your, or your clients, 
progress
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If you’re not doing this, head to the content & social 
session.

If you can’t make it, email me: nholland@hubspot.com
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Refining, Modernizing, and Supercharging

Content
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State of Content

Ease of use

Point solutions

Static experiences WordPress Gutenberg
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State of Content

Ease of use

Point solutions

Static experiences
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● Fast, secure, designed to scale.

● More flexible than ever.

● Built for marketers.

● Still easy to use.

The Professional 
Marketer’s CMS.
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HubSpot CMS is the fastest
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HubSpot CMS is the most secure
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$100,000
Paid in bug bounty program

48
Active Security Testers
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99.999%
Uptime for customers hosting their content
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Drag-and-drop

● Easily reorder modules on a page

● Drag images directly into page
content

J.Vocell to add screencast of editor 
improvements.
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Updated SEO Panel

● Tie content to topics

● Relevant on-page SEO advice

● Improve internal-linking

J.Vocell to add screencast of editor 
improvements.

http://drive.google.com/file/d/1xWCiAmpCUwrqNX-JV-yVuSYYAk9YHmup/view
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A/B Testing For All Pages

● A/B Test LP and Website Pages

● In beta today

● Same reporting interface

J.Vocell to add screencast of editor 
improvements.
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New Design Manager

● New file organization by folder

● New code editor that combines
CSS, JS, and HTML/HubL for
self contained modules

● Easily repeat/clone modules
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Introducing: Luke Summerfield
CMS Developer Evangelist
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Module Marketplace

● Download and plug-in modules

● Create a new revenue stream for
your agency building and selling
modules

● HubDB supported modules
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Site Search

● Free search module

● Serve results directly from your
domain

● Instantly indexes content
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One more thing ....
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Standalone CMS 

● CMS for Professional Marketers

● Seamlessly integrated with CRM

● Mid-market, $300/mo

Alpha
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To Sign Up For The Alpha
bit.ly/CMS-alpha
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Refining, Modernizing, and Supercharging

Video
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State of Video

Video dominates traffic

Video measurement is hard

Types of videos are 
expanding

of the world’s internet traffic 
will be video by 2019

80%
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State of Video

Video dominates traffic

Video measurement is hard

Types of videos are 
expanding
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Introducing Video

Marketing Hub Sales Hub Services Hub

Coming INBOUND 2018
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Video in Marketing Hub

● Seamless editor integration

● Tailored to device, and 
bandwidth to serve optimal video

● Embedded player within HubSpot
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CTAs in Videos

● Easily add HubSpot CTAs 

● Get analytics on how the CTA
performed

● Choose when, and where to show
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Video in Sales Hub

● 1:1 Video with screen recording

● Interactions & engagement
in the timeline

● Accessible from contact record
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Video in Services Hub

● Hosted Video in Knowledge Base

● 1:1 Video for Service Reps within
conversations and tickets
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Video is just one example where the 
Marketing Hub is leading the pack
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To Sign Up For The Alpha
bit.ly/Video-alpha
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Refining, Modernizing, and Supercharging

Social
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State of Social

Pay to play

Video is more important

Emergence of Ads & 
Messenger
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State of Social
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Emergence of Ads & 
Messenger
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Introducing Instagram

● Publish directly to Instagram

● Respond to comments directly
from HubSpot

● Measure engagement
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Support for Multiple Accounts

● Track & report on performance 

● Deploy selected pixel

● Create multi-account audiences
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Social Calendar

● See where you have social gaps

● Drag-and-drop posts across days



#PARTNERDAY18

The Messaging Space Continues to Grow...

2.4 Billion
Messages exchanged

Messages exchanged between business and people each 
month on Facebook Messenger [2] 

53% more likely 
to shop

Of people who message businesses say 
they are more likely to shop with a 

business they can message [1]

54.4% prefer messaging 
channels 

When it comes to communicating with a brand, 54.4% of US 
Social Media users said they preferred Messenger over email, 

phone, and online chat [3] 

67% plan to 
message more

67% of people surveyed through a Facebook-commissioned Nielsen 
survey say they plan to increase their messaging with businesses over 

the next 2 years [4]
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Messenger & HubSpot

● Simple bot and menu setup

● Integrated Messenger analytics

● Setup a persistent menu
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Messenger Conversion Flows

● Add “Message Us” CTAs

● Conversations & Contacts 
automatically sync to CRM

● Send content through Messenger
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Go Try Messenger In Your Account
bit.ly/PD-Messenger
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Here’s what I want you 
to take away:

● Rebuilt from the ground-up with hundreds of 
improvements to help you go faster.

● We heard you. You’ve been asking about GDPR, 
and Cross Object Reporting and we’ve got you 
covered.

● We’ve added more value into Marketing Free & 
Starter so you can grow with us.

● A ton of new features like Instagram, Design 
Manager, Site Search, Messenger and more to help 
you adapt, win clients, and grow better.

● We’re working on HubSpot CMS that can be 
purchased on it’s own.

● Video is coming to Marketing, Sales, and Service 
Hub this year!
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THANK YOU


