Marketing Hub 2.0: Refined, Modernized, and Set to

Supercharge Your Growth

Nicholas Holland
GM, Marketing Hub
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I want to ctart by level-cetting with you all.
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In 2006, we created Inbound Marketing

ATTRACT CONVERT CLOSE | DELIGHT }

> Strangers > Visitors > Leads Customers Promoters

Marketing Hub
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Thousands of partners have grown with inbound, and helped grow

tens of thousands of clients.
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Then, in 2014 we expanded to Sales

ATTRACT CONVERT CLOSE | DELIGHT }

> Strangers > Visitors > Leads Customers Promoters

Marketing Hub

HubSpot CRM Free
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SMARKETING




Today, we're completing the picture with Service Hub

ATTRACT CONVERT CLOSE | DELIGHT }

> Strangers > Visitors > Leads Customers Promoters

Marketing Hub

HubSpot CRM Free
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Now, we complete the journey from funnel to flywheel
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v

HUBSPOT SALES

Sell in an efficient, modern,

human-friendly way.

v’

HUBSPOT CRM

The-easy-to use crm system

your sales team will love.
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| understand how you feel



Before we talk about what’s new, let’s talk about enhancements.
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Ueve rewritten the

in the past 15 monthe



Co, under the hood weve gone from

a reliable platform.



[o a world clace performance-oriented

Marketing platform.



Faster & Easier Than Ever.

® Step-by-step guide
e Multiple domain connection

® Automatic SSL setup

Domains and URLs

Domains URL Mappings Language Settings

5

Let's get this thing started.

Connect your domain to HubSpot now so you can publish your next cr
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Simple CTA

: © O
Faster, Easier, More Accurate. : orTIONS
CTA internal name *
e Modernized Ul Book a meeting!
e FEasy A/B testing & URL redirect type
smart content setup : s s
® |Integration with meetings Choose a mesting link

30 min meeting

Open page in new window
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< Back to all forms

Learn more + Form
Faster, Easier, More Powerful. : | Addform field i
e Modernized Ul Er

~ Frequently used fields

® Faster & More Accurate

. Last name
e GDPR Compliance Phone number I
. City
State/Region Mobile phone nu...
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Create new social posts

Posting from: biglytics_dot_net ¥ When: May 8, 201

Here are a few beautiful ski locations we &

Faster, Easier, More Powerful.

to visit.
® Integration with Shutterstock
® Refreshed interface
® More flexible Follow Me module oo

+ Schedule another: o O @ @
Schedule post (1) ‘ Save as draft ’
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4.2 Billion S131 Million

page views served YTD in ad spend YTD

2,500,000 165

Leads Synced from Lead Ads Integrations

17.95 Billion 3 second

Contacts in HubSpot Median Load Time
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So what?




Refining, Modernizing, and Supercharging

Marketing Free &
Starter



How many of you loce contact with deals you dont win?
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Early marketere want to cee
Proof over Pitches

#PARTNERDAY18



We see two types coming to Marketing Free:

Growth Gary _ Marketing Michelle
e Small company/startup f e Small to Mid-Market
® Possibly no marketers, or : ® Possibly one marketer, but
single-marketer : likely a team
e Budget-conscious, but : e Willing to pay for
willing to use paid tools : marketing software and

services
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Marketing Free
Helping Marketere Convert (eads

® Lead Flows e Contact Timeline
® Free Forms ® Lead Ads

® Analytics Dashboard ® Prospects

® List Segmentation e Kickback Email

® Conversations
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Built for marketere to drive more engagement

Marketing Starter
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Marketing Starter
Helping Marketere Generate Engagement

® Lead Flows e Contact Timeline

® FreeForms ® Lead Ads

® Analytics Dashboard ® Prospects

e Email e Simple Email Automation New

® Botsin Conversations New
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Marketing Basic Helping Marketers Grow with Content
Marketing Professional - Helping Marketerc Automate to Seale
Marketing Enterprise o Helping Advanced Marketere Grow
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fe Let’s jump into new products %
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Refining, Modernizing, and Supercharging

SEO



State of SEO

Social vs. SEO . vSearch vs. Social: Share of Visits [ Shareaholic |
- 60% - Social
Quality > quantity : §
o Apr-12 Aug-13 Dec-14 May-16 Sep-17

Intent-based search
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State of SEO

Social vs. SEO L

‘The number of posts published from blogs we host here on WordPress.com, both on subdomains and their own domains, or externally-hosted
blogs that use our Jetpack plugin and are part of our network.

300

Quality > quantity Mh MM
Jp— -n-mllllllI‘|I'|||||II'||I||'"‘|I| n

Intent-based search
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State of SEO

Growth in Question Phrases Year over Year

. " 160%
Social vs. SEO D
: 120%
: 100%
Quality > quantity .
. 40%
: 20% I
Intent-based search - = e — ol
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You've likely heard we’re
sunsetting Keywords



(ete talk about
Content Strategy
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Hey yo, it worke.
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Easier to Get Started

® Turn existing content into topics
® Instantly show optimizations

e Spend less time organizing,
more time creating

Content Strategy Setup

Save this topic cluster
PILLAR PAGE

water damage

https://www.blackmonmooring.com/nor...

o

AUDIT WEBSITE CONTENT

Review your sample topic

Part of your website was audited and grouped based on topics. The column:

sample topic clusters that you can start with. What are topic «

Use the checkboxes to select which columns you'd like to keep. You'll be abls

Save this topic cluster
PILLAR PAGE

spring cleaning

https://www.blackmonmooring.com/cate...

and edit these ones after you save them.

Save this topic cluster
PILLAR PAGE

props-n-, owner

https://www.blackmonmooring.com/cons...

External URL External URL External URL
SUPPORTING CONTENT SUPPORTING CONTENT SUPPORTING CONTENT
water damage regular cleaning entire process
https: blackmor bastr... https://www.blackmonmooring. 1 https: black ing.
External URL External URL External URL
water damage deep cleaning decades of experience
httpss black i h https: blach ing.com/2016... https://www.blackmonmooring.com/com...
External URL External URL External URL
water damage regular cleaning

https://www.blackmonmooring.com/selm...
External URL

< Previous Cancel

https://www.blackmonmooring.com/clea...
External URL
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Easier to Understand

® Refreshed interface

e New pillar page templates

encryption key managemen

Country: Sl United States ~

State of Encryption Key Management

R 8 Oracle, SQL Server, And Encryption ...

Oracle, SQL Server, and Encryption Key M...

1 Cryptography and Cryptanalysis

Trying to Outfox the Other - A Brief Look a...

H Hillary’s Email Data Breach

Hillary's email data breach taught us all th...

encryption key management

8 Fixing The TDE Key Management Pro...

Definitive Guide EKM Fundamentals
e

Fixing the TDE Key Management Problem ...

8  pros and cons about aes encryption

AES Encryption and NIST Certification

how encryption keys work

Add supporting content

Add subtopic
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{ Back to content strategy

Build your topie cluster 40% ¢

Country: B United States

CRITICAL CONTENT IMPROVEMENTS < 15 >

1o ‘ contingent workforce value _ jdakfidafjkF...
@ setacoretopic

Accassibility 107: What Dos "Acca Core topics should be highly relevant to your

- R ceessibilit
a S I e r O Xe C u e business, and should take into account people’s

actual search behavior. Think about how your

. buyer personas would search for answers to their
- biggest concerns. These should become your
- h hetical future multi h use case i
R il core topics. Learn more conting,
. Accessibility 101: What Does "Accessibility.. .
wccessibility 10
. St b t . t t . + 2 more
ep-by-step instructions : —

Accessibility Services for Publishers

e Track your, or your clients, : '
p rogress : Accessibility 101: What Does "Accessibilit. Add s

N Add subtopic Add subtopic
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If you’re not doing this, head to the content & social
session.

If you can’t make it, email me: nholland@hubspot.com
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Refining, Modernizing, and Supercharging

Content



State of Content
Ease of use /
YD
Point solutions WiX.COm

Static experiences WordPress Gutenberg
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Ease of use

Point solutions

Static experiences

State of Content

oups Natuat | commerce |
Media nguage
5% Vaiscirs  Guotionng e

[ gr el pebph- e AR

Companies O Retailers
Merch O=Q Social

Real-Time
Addressabiell
v O Census &
cspsO Panel Data

£ Smart Kiosks.
e

Business.
Campaign
.tm oFrocess Resaurce Aagncy Holdng » .
Connection 1T Service Marketing
wIT Providers. Psm Connection
. to Bl
Connections to
Saes't servce )
oo Gartner
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State of Content

Ease of use : e ‘ .
) [ ) ® ()

Point solutions

: @ L]

- B
Static experiences | Qa

oM. A
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® Fast, secure, designed to scale.

The Professional
Marketer’s CMS.

e More flexible than ever.
e Built for marketers.

e Still easy to use.
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HubSpot CMS is the fastest

Mobile PageSpeed Insights Scores

B85 B Fsl Mobile Avg
B Fsi Mobile Median
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HubSpot CMS is the most secure

$100,000 48

Paid in bug bounty program Active Security Testers
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99.999%

Uptime for customers hosting their content



Layout Drag & Drop Playgrounc

Bla bla bla, playground fun or

something... and cupcakes?
> Style knobbies

~ Grid and outlines

Grid lines

Drag-and-drop

Row outline
Column outline

® Easily reorder modules on a page

Hover debug
e Dragimages directly into page _
Content v Draggable boxes

ID/meta info

Image
(200x300)

Image Image

(400x200) (200x200)

Note in some limited cases, you can
drag in images from other web pages.
Currently this only works if the drag
source provides a URL which ends in a

e T S R R

Lorem ipsum dolor sit amet, consectetur adipiscing elit, se
aliqua. Ut enim ad minim veniam, quis nostrud exercitatio
Duis aute irure dolor in reprehenderit in voluptate velit es:
occaecat cupidatat nen proident, sunt in culpa qui officia «

Lorem ipsum dolor sit amet, consectetur adipiscing elit, se
aliqua. Ut enim ad minim veniam, quis nostrud exercitatio
Duis aute irure dolor in reprehenderit in voluptate velit es:
occaecat cupidatat non proident, sunt in culpa qui officia

Lorem ipsum dolor sit amet, consectetur adipiscing elit, se
aliqua. Ut enim ad minim veniam, quis nostrud exercitatio
Duis aute irure dolor in reprehenderit in voluptate velit es
occaecat cupidatat non proident, sunt in culpa qui officia
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< Back to landing pages English - u B

= Optimize 3

Updated SEO Panel B

e Tie content to topics
® Improve internal-linking

e Relevant on-page SEO advice

Contacts v Service - Automation v Reports v

Content Settings Publish or

BIGLYTICS

Improve your content for better performance by

following these suggestions.

TO-DO
Cluster

® There's no link to your pillar content. (]

Image
There are 2 images without alt text (biglytics-
logo-desktop.png and
164456422 _copy.jpg).

&

Your landing page includes 0 internal links.

v

Content Body

@ Explore some internal links you might use in @
this landing page.

DONE
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http://drive.google.com/file/d/1xWCiAmpCUwrqNX-JV-yVuSYYAk9YHmup/view

A/B Testing For All Pages

e A/BTest LP and Website Pages
® Same reporting interface

® In beta today

Performance Optimization Variations

Date range: Alltime ~ Frequency: Monthly ~ All variations ~

All variations
Product Page - Services Demo

VIEWS
Product Page - Services Demo (Variation)

241,579 1/ ,U00

Submissions -~

© Direct traffic ~ ® Email marketing @ Offline sources Organic search @ Social media @ Paid s

400
300

200
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New Design Manager

e New file organization by folder
e Easily repeat/clone modules

® New code editor that combines
CSS, JS, and HTML/HublL for
self contained modules

Search assets Q
File = View = Actions =

& Codedfiles
i Custom
@ Custom modules
& Designers Homepage
s Files
8 Modules
& Template
[ Oesigners Homepage
B Designers Search
& Email
A Footer - Email
8 Global content
i HubSpot Modules
B Search Layout 1
& Templates
= Custom
& Blog
i Basic
M8 Designers 2016
B8 Hubtheme Blog
& Inspire
[ Inspire Showcase Layout

B Inspire Showcase Layout
(Clone)

B Stratus-theme
i Tutorial Examples
I Velocity Blog
& Email
& Page
! Academy Templates

(B 1nspire Showcase Layout X

[ Designers Homepage %

(B designersDesigners Header v2 (Global group)

K inspire Showease Header (Inspire Showcase Header)

W, Call-1o-Action (Call-to-Action)

Blog Content (Blog content)

{{ ik to Designers Blog (Custom HubL)

W Callts Action
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Introducing: Luke Summerfield
CMS Developer Evangelist
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Module Marketplace

e Download and plug-in modules
e HubDB supported modules

e Create a new revenue stream for
your agency building and selling
modules

Marketplace

Storefront Purchased

Showing 1 - 8 of 8 products filtered by ~ Modules X

Filter products

Category
p Al products
Templates
Email
Blog
Pages
Landing page
Website page
System page
P Template packs

B Moddes X

Clear all
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Site Search

® Free search module
e Instantly indexes content

® Serve results directly from your
domain

Set up your new drag and drop template

< Back to file types

New file type

B Drag and drop

Template type
Page &

File name *

Memarme

File location
& (in root folder)

Change
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Standalone CMS

® CMS for Professional Marketers
e Mid-market, S300/mo

® Seamlessly integrated with CRM

Contacts ~

Conversations ~

Website Pages

Alld

Marketing

Email

Website

Manage Analyze
—— Files and Templates
Lead Capture
All website pages Filter i
Draft
PAGE NAME
Scheduled
. Home
® Published ® Published
Archived
Contact
® Published
More tools = Services
@® Published
Service 1
@ Published
Testimonial
@ Fublished

Automation ~
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To Sign Up For The Alpha
bit.ly/CMS-alpha
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Refining, Modernizing, and Supercharging

Video



State of Video

Video dominates traffic

. . § L0%
Video measurement is hard : 0,

of the world’s internet traffic
will be video by 2019
Types of videos are

expanding
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State of Video

FIGURE 8

V|de0 d0m|nates trafflc % Reporting Video ROl is Much Better

The use of advanced metrics has a big effect on ROL

No metrics .
inuse 5%

Video measurement is hard

Basic
metrics

Intermediate
metrics

Types of videos are
expanding
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State of Video

Video dominates traffic

>
#
,,;l"

S

Video measurement is hard

[~

%
—
)
z
>
=
9

Z

Types of videos are
expanding
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Coming INBOUND 2018

Introducing Video

Marketing Hub Sales Hub Services Hub
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Video in Marketing Hub

® Seamless editor integration
e Embedded player within HubSpot

e Tailored to device, and
bandwidth to serve optimal video

Content Publish or schedule

1T DIYIyULS Auvall

Settings

ce 2008, Biglytics has been helping clients make more informec

by producing world class industry researt

fditv insontw Stylow Tablew Took~

Nt o TTBI ATACTERESS ETE“S3 Do a

Our Team
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CTAs in Videos

e Easily add HubSpot CTAs

e Choose when, and where to show

® Get analytics on how the CTA
performed

Marketing

< Back to website pages English v Content Settings Publish or schedule

11IT RIYIyLILo Aauvaliwd

Since 2008, Biglytics has been helping clients make more informed busi

by producing world class industry research reports.

Edit~ Insert> Stylev Tablev Tools~

L G AIKE - A S - T £

Biglytics' world renowned Research Department produces quarterly reports that hu

medium size business executives count on to understand mun hs anc

CTA

Selecta CTA

Video frame
01 : 01 | sec
Select frame
Display for

15sec w

Show Skip Link

Our Team
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Video in Sales Hub

1:1 Video with screen recording
Accessible from contact record

Interactions & engagement
in the timeline

Insert video

@wduord' GoVideo v

@ Personal Account - hugo.welke@gmail.com O Camera Recording

Q Search

. 708213662 @ Screen Recording
o Mar7,2018
‘ o & Upload
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Video in Services Hub

e 1:1 Video for Service Reps within
conversations and tickets

Hosted Video in Knowledge Base

Inbox

All conversation Status: All *  Channel: Emall

Assigned to me

Unassigned

Johnny Appleseed

Johnny Appleseed
O Hev.Fvo been tinking abous
Manage views

Jackie Simpson
RO o ve bean tinking sbout

. Robert Lawless
o Hey, I've been thinking about.
) Bobby Williamson
O He. 've been thinking about

Tammy Jordan
[© Hev.'ve been tinking sbous.

Jackson Daniels
[© Hev. 've been thinking sbout

Assignee: Jackie 8. +  Date: Thisweek v Tags: support + Searc

Newest -

Q) Ater ourlastconversations | had

®3h

Let's talk about cupcakes

e Johnny Appleseed <spoiase
Soufflé macaroon jelly beans donut cheesecake jelly-o croissant carrot cake tiramisu.
Gingerbread soufflé candy cupcake chocolate liquorice gummies chocolate bar. Croissant

pudding souffié fruitcake. Oat cake cotton candy pie soufflé

Jelly chupa chups bear claw sugar plum muffin marshmallow oat cake chocolate donut
Cotton candy ice cream biscuit cupcake dessert dessert. Tootsie roll danish jelly jujubes

carrot cake cheesecake chocolate cake oat cake.

Cody Wilson

applesoed®s

Powder marzipan liquorice tiramisu marshmallow sugar plum tofiee gummies. Gingerbread

brownie cupcake chocolate chocolate bar chocolate cake icing sesame snaps ice cream

Pudding chupa chups chocolate cake biscuit brownie cheesecake pastry.

e Johnny Appleseed <jspplessed@biglytics. com> c Actions

Hi Cody,

Cupeake ipsum dolor sit amet pudding powder chocolate cake danish. Soufflé muffin toffee

sugar plum. Gummi bears jelly-o pudding, Chocolate cake candy canes pastry ice cream
candy canes carrot cake gingerbread marshmallow cheesecake.

> Reply
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Actions



l/ideo i¢ jas’t one exam,b/e where the
Marketing Hub ic leading the pack



To Sign Up For The Alpha
bit.ly/Video-alpha
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Refining, Modernizing, and Supercharging

Social



State of Social

Pay to play

Video is more important

Emergence of Ads &
Messenger

12.00%

10.00%

8.00%

6.00%

4.00%

2.00%

Average Organic Reach of Content
Published on Brand Facebook Page

12.05%
11.58%

8.70%

4.04%
3.51%
271%
2.11%
Pages with
more than 500K likes

Oct'13 Nov'13 Dec'13 Jan"14 Feb'14
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State of Social

Pay to play

Video content earns 12 times more shares than

text and images combined

. . . _ 4
Video is more important =

Since viewers retain 95% of a message when
they see itin avideo and retain only 10% of it
when they see it in text, marketers and
brands should seriously consider adding
video content to their social media strategy.

Emergence of Ads &
Messenger
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State of Social

Pay to play : —
: T XX XK

Video is more important : ® Simpiying
. WS e essenger

Emergence of Ads &
Messenger
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Create new social posts

Posting from: biglytics_dot_net b When: Apr 27,

Here's how Big Data Analysts should fit into ANew orcanizationaL
e, s g e

iropelipory o

piden

your business structure. Who do they report miasaianis

Introducing Instagram

to in your business?

e Publish directly to Instagram

e Measure engagement
= O

+ Schedule another: ° O

® Respond to comments directly
from HubSpot
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Ads

Campaigns Audiences Analyze

Accounts: 2 accounts selected v Date: Last30days v Campaign Status: Enabled » Clear filtes

Support for Multiple Accounts A

n Mindsprout CLICKS
. n Catbound 0% 0
® Track & report on performance : B —
® Create multi-account audiences
e Deploy selected pixel

n APRIL IS BIG DATA MONTH Catbound Leac
Enabled
Canvas Tracking
n Enabled Catbound Con
Guide to Nonprofit Career . .
n Enabled Mindsprout Link



Social Calendar

® See where you have social gaps

® Drag-and-drop posts across days

Social Media

Monitoring Publishing

Reports

All aceounts - All carmpaigns -

SUNDAY MONDAY

& 7

|g HubSpat Ezpafial - 4:22 pry u HubSpot France - 1:39 am

|E HubSpot User Group Tokyd u HubSpot France - 2:01 am

u HubSpot France - 3:3% am

7 more

13 14

HubSpot User Group Tokyd

Settings
May 2018

TUESDAY WEDNESDAY THL
1 2
a 9 10
u HubSpot France - 1:44 am | u HubSpot Espafiol - 3:48 pli
u HubSpot France - 2:17 am
u HubSpot France - 3:36 am

7 more

15 16 17
|g HubSpot - 10:00 am [ KOSYKES - 6:25 pm |g HubSpot

@ HubSpot - 10:00 am

u Stefano Gasbarring - £:25 g

@ HubSpor

uJ Gonzalez - 5:25 pm
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~ "J(’ »
A, o
Y

THIS YEAR

8B :

MESSAGES BETWEEN PEOPLE
AND BUSINESSES EACH MONTH

k43




o A
° THIS YEAR

300,000

MONTHLY ACTIVE BOTS °




Messenger & HubSpot

e Simple bot and menu setup
® Setup a persistent menu

® Integrated Messenger analytics

Greeting Preview

Engage, teach and inspire through the power of CIESNORN  Chat

rock & roll - helping music fans make connections
to their favorite Inductees and artists in Cleveland &

1

Menu

Have commenly asked questions (ex. business hours or contact

us) on Messenger? Get ahead of these with a smart preset menu.

Rock & Roll Hall

PLAN MY VISIT & History Museu
649,580 people like t

WHO'S IN Vi Q Typically replies instantly
@ Engage, teach and inspire tl
STAY CONNECTED Y power of rock & roll - helpin

make connections to their fz

and artists in Cleveland or o

When you tap Get Started, Rock & |

see your publicin
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Messenger Conversion Flows

e Add “Message Us” CTAs
e Send content through Messenger

® Conversations & Contacts
automatically sync to CRM

Select a Messenger flow type

Content offer

Deliver an ebook, white paper, or other
piece of content

Event or Webinar

M2
Information
0 people like

Hi [First Name], I'm so
% interested in our offer.

Before | send it along,
% email address?

Perfect. | don't want y«
on other offers that yo
% What's your job title?

Thanks! Here's a link t

the offer.
B

Send a message...
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Go Try Messenger In Your Account
bit.ly/PD-Messenger
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Here'ec what T want you
to take away:

Rebuilt from the ground-up with hundreds of
improvements to help you go faster.

We heard you. You’ve been asking about GDPR,
and Cross Object Reporting and we’ve got you
covered.

We’ve added more value into Marketing Free &
Starter so you can grow with us.

A ton of new features like Instagram, Design
Manager, Site Search, Messenger and more to help
you adapt, win clients, and grow better.

We’re working on HubSpot CMS that can be
purchased on it’s own.

Video is coming to Marketing, Sales, and Service
Hub this year!
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THANK YOU



