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Can we automate
content creation

through artificial
intelligence (Al)?

@PaulRoetzer




Can we use machines
to write blog posts

at scale?



https://www.youtube.com/watch?v=5hqNi2S4rlM

What is Artificial
Intelligence?



“The science of making machines smart.”
— Demis Hassabis, Co-Founder & CEO of DeepMind

(which in turn augments human knowledge and capabilities)

Source: Rolling Stone #INBOUNDPARTNERDAY



Artificial intelligence

Machine learning

Deep
learning

Source: John Koetsier #INBOUNDPARTNERDAY



https://medium.com/@johnkoetsier/2-minute-explainer-ai-vs-machine-learning-vs-deep-learning-c5150fd1721e#.uib0swvhh

an algorithm is a
set of instructions that
tells the machine what to do.

@PaulRoetzer #INBOUNDPARTNERDAY



IF visitor downloads ebook,

HOW TO DESIGN AND OPTIMIZE
LANDING PAGES

Learn best practices for generating leads through
landing pages that convert

I'M READY TO DOWNLOAD!

THEN send three-part email campaign.

@PaulRoetzer #INBOUNDPARTNERDAY



Except with Al the machine can create its own
algorithms, determine new paths, and
unlock unlimited potential.




What if there are 10,000 downloads,
across five personas, originating from
multiple channels (social, organic, paid,
direct) that require personalized emails
and website experiences based on user
history?

@PaulRoetzer
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ai is hiding in plain sight.
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you use ai every day.

Go

inbound marketing

inbound marketing

inbound marketing agency
inbound marketing examples
inbound marketing definition

Google Search
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I'm Feeling Lucky

Report inappropriate predictions
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it determines what you find . . .

Go gle inbound marketing 4 Q

All News Images Books Videos More Settings Tools

About 23,100,000 results (0.80 seconds)

Inbound marketing is a strategy that utilizes many

forms of pull marketing - content marketing, blogs, s OB\ A o Y AN
events, SEQ, social media and more - to create brand <o el |
awareness and attract new business. - ﬁ =g/

What is Inbound Marketing? Overview & Tools - Marketo
https://www.marketo.com/inbound-marketing/

© Aboutthisresult @ Feedback

People also ask

What is inbound marketer? v
What is inbound and outbound marketing? v
What is outbound market? v
What is the HubSpot? v

Feedback

HubSpot | What is Inbound Marketing?
https://www.hubspot.com/inbound-marketing v
Inbound marketing is an approach focused on attracting customers through content and interactions

that are relevant and helpful — not interruptive. With inbound marketing, potential customers find you #I N B OU N D PARTN E RDAY

through channels like blogs, search engines, and social media.



what you say . ..

11:11 AM ~ Qi 79% .

o § =

Inbound Party Tonight  inbox

Sandie Young 111 AM see
tome

Do you want to hit up the partner party at
6:307

sse

Sandie Young

Director of Marketing | PR 20/20
@sandiemyoung

216.920.0401

’ Sure! Yeah, I'm down.

Sorry, | can't
make it tonight.

*e000 ATET & 1:11 AM 7 Qi 79% W)
< @ >
4. ~ Sandie Young
From paul@pr2020.com
Re: Inbound Party Tonight
Yeah, I'm down.

On Thu, Sep 14, 2017 at 11:11 AM Sandie Young

<sandie@pr2020.com> wrote:
Do you want to hit up the partner party at 6:30?

Sandie Young

Director of Marketing | PR 20/20
@sandiemyoung

216.920.0401

OUNDPARTNERDAY



what you watch . ..

See what’s next.

WATCH ANYWHERE. CANCEL ANYTIME.
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what you read . ..

€he Washington Post

Q  Ssections =

Inthe News Showtime ‘Hellboy’ Matthew Stafford Neo-Nazihair TexasGuard Stormdog Red Cross

Innovations

Artificial intelligence - Columns - Drones - Self-driving cars

Elon Musk calls for ban on killer
robots before ‘weapons of terror’
are unleashed

Musk was joined by more than 100 other experts from dozens
of nations in a letter to the United Nations.

Peter Holley - Artificial Intelligence - Aug 21

Billionaire burn: Musk says
Zuckerberg’s understanding of Al A
threat ‘is limited’

The two billionaires continue to spar over the robot apocalypse.
Ay

Peter Holley - Artificial Intelligence - Jul 25

FROM THE NATIONAL ASSOCIATION OF REALTORS® [i ]
For millennials, 'surban’ is the new
suburban

Young homebuyers want more space without giving up the
vibrancy and convenience of city lfe.

FEEDTHEPIG.ORG
m AICPA

P 000/00 &— o) —9 &

Can media make you
more empathetic?

Most Read

1 Anaiysis
Houston is experiencing its third ‘500year’
flood in 3 years. How is that possible?

#INBOUNDPARTNERDAY



and what you buy.
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Your life is already machine-assisted,
and your marketing will be too.




Launched November 2016

O (0 MARKETING
5{' : |NTé§I|Ig|ECNIéIE HOME ABOUT SPEAKING CONTACT US m

(m INSTITUTE

Artificial Intelligence for Modern Marketers

A content hub that explores the current and future potential of Al, machine
learning, deep learning and cognitive computing to transform marketing,

#INBOUNDPARTNERDAY



24 Spotlights with $218M+ in Funding $55.3 M $ emarsys

Artificial Intelligence + Sales/Marketing $40.4 M NarrativeScience /
$17.2 M @spot

$14.8 M bo<@mtrain
$13.6 M @elevance
$11.0 M Scoop. !}
$10.8M Qi

T2y
$ 7.4 M { ) :0 atomicreach..

va¥

$5.1M : CRAYON

in $4.7 M & PATHMATICS
Source: Crunchbase
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Sales & Marketing Artificial Intelligence Companies™

511 companies
259 with funding

$2.9B in total funding




It’s still very early. Many Al solutions
aren’t actually that “intelligent”.




The 5Ps of Al



the 5 Ps of ai

Planning

Production

Personalization

Promotion

Performance

#INBOUNDPARTNERDAY



the 5 Ps of ai

Predicting consumer behaviors,
defining strategies, prioritizing Planning
activities and determining how

to allocate marketing resources.

Production

Personalization

Promotion

Performance

#INBOUNDPARTNERDAY



the 5 Ps of ai

Planning

Creating, curating and optimizing :
content, including blog posts, Production
emails, landing pages, video and
advertisements.

Personalization

Promotion

Performance

#INBOUNDPARTNERDAY



the 5 Ps of ai

Planning

Production

Personalizing consumer
experiences through intelligently Personalization
automated emails, content and
product recommendations,
AR/VR, and web experiences. Promotion

Performance

#INBOUNDPARTNERDAY



the 5 Ps of ai

Planning
Production

Personalization

Managing cross-channel and .
cross-device promotions to drive Promotion
engagement and actions,
including audience targeting,
social publishing and digital paid Performance
media management.

#INBOUNDPARTNERDAY



the 5 Ps of ai

Planning

Production

Personalization

Promotion

Turning data into intelligence
through automated narratives
and insights, and using that Performance
intelligence to optimize
performance.




How to get started



start with a single use case.

@PaulRoetzer



What’s next?



Will machines replace marketers?

@PaulRoetzer #INBOUNDPARTNERDAY



ai will largely enhance your knowledge and capabilities.

(in the near term)

@PaulRoetzer #INBOUNDPARTNERDAY



ai can be your competitive advantage.

@PaulRoetzer #INBOUNDPARTNERDAY



What is HubSpot doing
to stay ahead?



-
HUBSPOT AND KEMVI

FROM You

Blipr, ADP Partner on New o Buyers that fit the profile of Early-stage startup CEO are 180%
i W 5 10 Ryan Levine more likely to respond to messaging focused on cost reduction
Cloud Payroll" solution

suesecT  Helping Dataflora save on IT costs
Houston-basd dowd serices compny Bipr has [

partnered with ADP to launch their new "cloud
nayroll" soluti~n, offering ADP users a fric lier BODY Hi Ryan,

Companies that have recently experienced a surge in hiring

Congrats on your recent promotion! I'm : -
data analysts are 140% more likely to start a trial

reaching out because | saw that Dataflora is

hiring an Oracle DBA for the Portland office. _

Cloud Service

Payroll
We help managed IT companies save on
ADP, LLC spend using our IT automation portal.
Language algorithms that learn about Targeted and personalized content and Deep, actionable insights into buyer
people, companies, and markets messaging behavior

#INBOUNDPARTNERDAY



Where can | see
ML in action
in Marketing Hub?



ML in
Marketing Hub o

Data Science

* Content Strategy - R sty

MONTHLY SEARCH VOLUME @

RELEVANCY @

e COS Blog

Attach a pillar page to this core topic

A pillar page should be the authoritative source your
related subtopics will link back to.

#INBOUNDPARTNERDAY



Content Strategy:
Core Topic

Suggestions

How should | build my brand?
* Recommendations based on your

existing content

Create a topic cluster

Define this cluster

Add a core topic to define this cluster.

Core topics should be highly relevant to your business

and customers.

SUGGESTED CORE TOPICS

series of steps

faicon

little footer




Content Strategy:
Subtopic

Suggestions

Add a subtopic

Subtopics are more specific, longer-tail queries that relate

to the broad topic of your core pillar piece.

How can | build authority in this
SUGGESTED SUBTOPICS

topic?

* Removes the guess work from robotic stuff

topic cluster building

#INBOUNDPARTNERDAY



Content Strategy:
Topic relevancy

How can | build authority in this

topic?

* Removes the guess work from
topic cluster building

* Existing content as inputs

Cool things about walnut butter

~ Subtopic validation

DOMAIN AUTHORITY @ 30.53
MONTHLY SEARCH VOLUME © No data
RELEVANCY © Q9%

CORE TOPIC SIMILARITY © 83%

#INBOUNDPARTNERDAY



Content Strategy:
Core Topic

Similarity

How can | build authority in this
topic?
* Removes the guesswork in

building strong topic clusters

Cool things about walnut butter

~ Subtopic validation

DOMAIN AUTHORITY © 30.53
MONTHLY SEARCH VOLUME © No data
RELEVANCY © Q9%

CORE TOPIC SIMILARITY © 839,

#INBOUNDPARTNERDAY



COS Blog:
Recommended

Posts

*  Which content should my
contacts see?
e Recommending portal posts

based on logic rules (for now)

HubSppt SOFTWARE v  ABOUT v

Become a HubSpot power user — join us for HubSpot Training Day 2017.

PARTNERS v PRICING BLOG

REGISTER NOW

THE HUBSPOT USER BLOG

WINNING BACK THE INBOX: HOW HubSpot ~ B

TO REPAIR A BROKEN EMAIL
PROGRAM [USER STORY]

by Lauren Reiterman

@ September 20, 2017 5t 10:00 AM

Email was the primary marketing channel for
Natera's first-ever D2C (direct-te-consumer) service.
Our multi-channel strategy was still in development
and, as a result, the sales and marketing teams

relied on email to do the heavy lifting.

Internally, the attitude was “more is more.” More

promotions, more emails, more frequently. If people weren’t biting, send them a coupon. If the

—

coupon didn’t work, send them a bigger coupon.

Read More

INBOUND MARKETING ADVICE
FROM SMARTBUG'S CEO, RYAN

Academy+

Subscribe to
the blog

EMAIL®

‘ kmwalsh@hubspot.com

NOTIFICATION FREQUENCY*

© Dpaly

() WEEKLY

Recommended Posts

3 Cutting-Edge Customer Examples of
Website Personalization

5 Homepage Design Best Practices
Live Optimization of Your Landing Pages

A Complete List of the INBOUND 2015
Product Updates [Feature Roundup]

New Marketing App in the Marketplace:
‘WordStream AdWords Performance
Grader

#INBOUNDPARTNERDAY



Where can | see
ML in action
in Sales Hub?



ML in
Sales Hub

* Send Time Optimization

Unitymesia

* Priority Notifications
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Sales Pro:
Send Time

Optimization

When should | engage my leads?

* Recommended time for 1-to-1
email engagement

* Using behavioral, demographic,

firmographic inputs

E Templates @[]] Sequences

Send later

® In1hour
In 2 hours
Tomorrow morning (8am)
Tomaorrow afternoon (1pm)

Custom:

09/13/2017 ]

@ Documents Meetings

Loading recommended time... »

| Cancel |
BN -

1]

& $ @ @
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Sales Pro:
Priority
Notifications

Where should | spend my time?
e Recommended based on contact

properties, event characteristics

#INBOUNDPARTNERDAY



Sales Pro:
Predictive

scoring -

v Predictive Lead Scoring

92

Where should | spend my time?
* Focus on ranking for “intent”
* Using behavioral, demographic,

firmographic inputs

Most influential attributes

#INBOUNDPARTNERDAY



Q&A




