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Shhhh!



The catalyst for change

is usually some sort of signal.
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Of HubSpot customers have
their websites built on Wordpress.

60%
S I G N A L :
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Why?
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Decision
Maker

Builder Marketer
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Professional  
Marketer’s  CMS



#INBOUNDPARTNERDAY

Fast, stable, and secure

● Huge improvements in speed 
across the board

2X faster than the average North 
American CMS. Recent 20% load

time decrease.
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Fast, stable, and secure

● Huge improvements in speed 
across the board

● Achievement of 99.999% uptime

99.999%
uptime.

(yes, that’s five nines.)
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Fast, stable, and secure

● Huge improvements in speed 
across the board

● Achievement of 99.999% uptime

● More secure than ever
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Built for marketers
● Native site search
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Built for marketers
● Native site search

● Gdocs Integration
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Built for marketers
● Native site search

● Multi-language support

● HubSpot Collect
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Help us spread the word.

HubSpot is the professional marketer’s CMS.
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Our biggest NPS detractors were

CMS developers.

S I G N A L :
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Builder

• Flexible

• Scalable

• A pleasure to build on
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Flexible, scalable, 
a pleasure to build on

● Custom Modules
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Flexible, scalable, 
a pleasure to build on

● Custom Modules

● Integrated Dev Environment
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Flexible, scalable, 
a pleasure to build on

● Custom Modules

● HubDB Pages & Modules

● Integrated Dev Environment
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DEVELOPER TOOLS

IDE, Custom Modules, and HubDB Available Q4
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Marketers need the tools to do

better targeting

S I G N A L :
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Facebook
Lead Ads
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Facebook Lead Ads
● Create Lead Ads inside HubSpot
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Facebook Lead Ads
● Create Lead Ads inside HubSpot

● Automatically tracked & synced
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Facebook Lead Ads

● Get Leads Immediately

● Create Lead Ads inside HubSpot

● Automatically tracked & synced
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Facebook
Audience Sync
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Facebook Audience Sync
● HubSpot lists – Facebook audiences
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Facebook Audience Sync
● HubSpot lists – Facebook audiences

● Easily run lookalike campaigns
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Facebook Audience Sync

● Continuous smart list syncing

● HubSpot lists – Facebook audiences

● Easily run lookalike campaigns
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Account Based Marketing

Taking a highly targeted approach toward named 
accounts, tailoring the experience

at a 1:1 level.
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Connect Integration
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FACEBOOK ADS & ABM

Lead Ads Available Now  |  Audience Sync Coming Soon



has ascended to become a clear
leader in the ecommerce space.

Shopify 
S I G N A L :
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● FOUNDED IN 2004

● 500,000 CUSTOMERS

● 175 COUNTRIES

● NYSE: SHOP
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N a t i v e  I n t e g r a t i o n
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Native 
Shopify Integration

● Products sync to HubSpot
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Native 
Shopify Integration

● Products sync to HubSpot

● Purchases sync to HubSpot
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Native 
Shopify Integration

● Products sync to HubSpot

● Leverage list segmentation, 
automation, email, and more

● Purchases sync to HubSpot
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Wait – we don’t use Shopify.

😕
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Ecommerce Bridge
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SHOPIFY  & ECOMMERCE BRIDGE

Both Coming Soon  |  More details at hubspot.com/new after the announcement



is a trend that continues to spread everywhere.

messaging
S I G N A L :
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what comes 

after email?
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#1 – It’s not just live chat, it’s multi channel.
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#1 – It’s not just live chat, it’s multi channel.

#2 – It’s not just for sales, it’s for every team.
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#1 – It’s not just live chat, it’s multi channel.

#2 – It’s not just for sales, it’s for every team.

#3 – It’s not just real-time, it’s any time.
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#1 – It’s not just live chat, it’s multi channel.

#2 – It’s not just for sales, it’s for every team.

#3 – It’s not just real-time, it’s all-the-time.

#4 – It’s not just humans, it’s about scaling 
with the help of bots.
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Conversations
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Conversations

● Every channel in one place
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Conversations

● Every channel in one place

● Everyone on your team
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Conversations

● Every channel in one place

● Right inside HubSpot CRM Free

● Everyone on your team



What about scale?



A clear, practical 
application for chatbots.



You’d like to book a 
meeting. I can help!

Hang on – I’ll connect you with 
your account manager.

Can you tell me what industry 
you are in?
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+

Sprockets unite.



MESSAGING & CONVERSATIONS

Conversations & Motion.ai coming to HubSpot CRM Free in 2018



the customer experience
S I G N A L :

across our two product lines was disjointed. 



HubSpot Marketing:

Org-Level Tools
HubSpot Sales:

Rep-Level Tools≠



More consulting & support 

on HubSpot CRM

Multiple deal pipelines
Robust permissions

Advanced reporting

Required fields

Task automation

Manager features

Better team support

HubSpot CRM 
wasn’t ready for 
the big leagues.



“Pro”

“Pro”

MARKETING SALES

Oh, and the names didn’t 
really make sense either.

🤔





Sales Professional
I n t r o d u c i n g  t h e  m a s s i v e l y  i m p r o v e d



Professional 
Grade CRM

S a l e s  P r o f e s s i o n a l  m a k e s  H u b S p o t  a



Powerful Automation
● Deal Automation



Powerful Automation
● Deal Automation

● Task Automation



Powerful Automation
● Deal Automation

● Task Automation

● Lead Rotation



CRM Customization
● Products



CRM Customization
● Products

● Multiple Pipelines



CRM Customization
● Products

● Multiple Pipelines

● Required Fields



Sales Reporting
● Pipeline Tracking



Sales Reporting
● Pipeline Tracking

● Sales Activity Tracking



Team Management
● Team Permissions



Team Management
● Team Permissions

● Shared Views



Artificial Intelligence

● Priority Notifications



Artificial Intelligence

● Priority Notifications

● Predictive Lead Scoring



Artificial Intelligence

● Priority Notifications

● Predictive Lead Scoring

● Send Time Optimization



SALES PROFESSIONAL

Templates

Sequences

Documents

Messages

Calling

Prospects

Notifications

Automation

CRM Customization

Sales Reporting

Team Management

Artificial Intelligence

SALES STARTER

Templates

Sequences

Documents

Messages

Calling

Prospects

Notifications

$400 to start, up to 5 users

Keep your existing price if
you bought before Nov 1

$50 per user



Buy Sales Professional today to

Lock in at $50 before November 1



of marketers say they still have a very difficult 
time tying their efforts to a revenue impact.

60%
S I G N A L :



If it don’t make dollars, 
it don’t make sense.



Website
Social
Email
Blog
Offers
Live Chat
Video
Events
Tradeshows

?





Campaign Reporting



The All New
Campaign Reporting

● Easy tagging of HubSpot assets



The All New
Campaign Reporting

● Easy tagging of HubSpot assets

● Contacts created & influenced



The All New
Campaign Reporting

● Easy tagging of HubSpot assets

● Contacts created & influenced

● Revenue influenced by a campaign



THE ALL  NEW 
CAMPAIGN REPORTING



Sign up for the beta at

hubspot.com/new



are one of the most important factors
in a buyer’s decision making process.

customers

S I G N A L :

the opinions of your existing



What sources of information do you rely on 
when making a purchase decision?

C-Level Executives







Customer Hub



Customer Hub

● Contextual Case Management

● Knowledge Center on HubSpot CMS

● Reporting & Feedback Collection



THE HUBSPOT CUSTOMER HUB

Coming in 2018
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Visit hubspot.com/new to learn more

Join us for the Product Spotlight
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THANK YOU


