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LENJEU : POSITIONNER LES BONS HOOKS INSTORE & ONLINE HUe
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FOCUS
CULTURE CLIENT
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« En terme de culture, il est
essentiel de tracer, mesurer, a

. travers différents capteurs,
I'expérience de nos Clients.
Nous avons identifié
7 moments de vérités,
7 rendez-vous avec le client ou
tous les collaborateurs doivent
concentrer toute leur énergie. »
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THIERRY PLANTEGENEST S
DIRECTEUR CLIENT Le guide de la

. o QK\OY\S
transformation .

GROUI E RENAUL I digitale s
LA METHODE EN 6 CHANTIERS POUR
REUSSIR VOTRE TRANSFORMATION !
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https://www.amazon.fr/guide-transformation-digitale-Vincent-Ducrey/dp/2212563965
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de confiance
et de transparence
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LE MOBILE AU CENTRE
DU PARCOURS D"ACHAT
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+ 307, des ventes sur
l'internet mobile

en 2016
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+ 33 000 ont vu le
jour depuis avril 2016

. Chatbot serviciel

. Chatbot expérientiel

. Chatbot commercial

. Chatbot entertainment

Les shoppeurs veulent

- d'apps qui rendent + de services
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LA REVOLUTION
DU PAIEMENT
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Le paiement sans contact . i
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00000 ATRT T 2:16 PM * 100%
Mastercard KAl >

< Home Manage

How much did | spend on

Uber in September?

Let's see. You spent
$343.30. | searched for:
Merchant: Uber

Date: between 09/01/2016
and 09/30/2016

Shall | break that down?

How about October

Let's see. You spent $197.32.
| searched for:

Merchant: Uber

Date: between 10/01/2016
and 10/31/2016

Want to see the
[ § transactions?

Payer grace a un chatbot

‘ mastercard.

] 00000 AT&T 7 2:16 PM % 100%

< Home

Mastercard KAl > Manage

How much did | spend on

restaurants in Sept

Let's see. You spent
$649.32. | searched for:
Category: restaurants
Date: between 09/01/2016
and 09/30/2016

Want to see the
transactions?

Show my offers

Go Greek with a Three-Course
Lunch for Two at Kefi

Savor flavors of the Mediterranean
with a 3 course lunch at Manhattan’s

1~k
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00000 AT&T 7 2:16 PM % 100% !

< Home

Mastercard KAI > Manage

What benefits do | get with
my MasterCard

Price Protection Zero:

If you find the same thing at a lower Have (

price, Price Protection reimburses financ

price differe... card...
LEARN MORE

What is Masterpass

Let's see. MasterPass by
MasterCard is a digital wallet
service. In other words,
instead of taking out your
card, you can tap your phone
to pay. For online shopping,

NMAactatnace ctarac vinnir

/\




HUB

- »
- INSTITUTE

Payer avec un sourire
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$DATALOGIC

THE VISION IS YOURS
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SHOPPER SANS
FRICTION




amazoncom

amazon

! Prime
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La voix comme Interface de

] By 1 I

recherche et de commande




En route vers le V-Commerce




Le Family HUB 2.0 de SAMSUNG
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Family H

* Seeinside yourfridge
* Read out recipes

* Shop for groceries

* View family schedules
* Dictate memos

. Organizefamilytasks
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LES MAGASINS NE POUSSENT
PLUS DES PRODUITS. ..

ILS POUSSENT DES
EXPERIENCES




#SonosStore
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= Your Media
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StoreTelling
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Your Store

living room
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InStore Video wlout Interactlon | —
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SLOW RETAIL -
+++ DE SERVICES




Samsung
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THE WORKSHgp

'
EW YORK C11Y MAS Lowg negy 1y PROTOGRAPREY S wyge
I8 CELEWRATE TRE C11Y ARS 115 poams, g pa BPERED 1S Commnnry ausiy []

g‘?.
PhotoBooth &

THE LEVI'S®™ PROTO WORLSRIP IS A POBLIC FACHITY Tan! AN TTH)
PROFESSIOUAL-GRADE STRIOD, VINTAGE CAMERA RENIAL PRRNS (owwiy!

AND OTNER BESPURCES 10 EQUIP PROFESSAONALS ARD AMATERRS AIE a

WE ABE INVITING LOCAL PIOREERS, WON PROVIT SRGARIATIORE ARIISIE AN
[HE BEST OF WEW TORK 10 SHARE THESE BESPOACES. WELCOML
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PERSPECTIVES
REALITE AUGMENTEE /
VIRTUELLE
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SmartPixels

NIKE STORE
CHAMPS ELYSEES PARIS
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GEOMAPPING &
ANALYTICS EN
MAGASIN
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UN NOUVEAU ROLE
POUR LES EQUIPES
BOUTIQUES




“LiSten” to
your Store

” et
ROt e

o

-»;"Re;frigeration O-

Food Equipment 0——

POS & Other Equip. O—

HUB

INSTITUTE -

Watson loT - -
Connected ersona
Store Hub Based Apps
(LY L/ 3
' Insights
Predictive Analytics & ;
Cognitive

Inventory O—

Customer Behavior O—

Staff Behavior O—

Supply Chain O—

Retail powered with Watson

1 I Store Staff
Technicians

‘ Regional

‘ Mgrs.
External TRIRIGA Home Office
Data Maximo

Other Enterprise e

Systems ===

| QL
I
um

:

Al : enjeux RH pour les equipes

I



HUB

INSTITUTE ©

3
o %’.
N 5

Select an Appointment Type

30 MINUTE 60 MINUTE GROOMSHOP

A Guide will help you Wardrobe overhaul? Wedding bells
discover your perfect Book now for a full ahead? We'll get you

fit. Perfect for busy hour with an expert decked out for the big

schedules. Guide. day.



Le clienteling
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LA LOGISTIQUE
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La livraison par robot
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La livraison par voiture autonome
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One-Hour Delivery on Thousands of Products
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10 TRENDS RETAIL EN 2017
1. FOCUS CULTURE CLIENT

2. LE MOBILE AU CENTRE DU PARCOURS D'ACHAT

3. LA REVOLUTION DU PAIEMENT

4. SHOPPER SANS FRICTION

6. SLOW RETAIL : +++ DE SERVICES

1. PERSPECTIVES DE LA REALITE AUGMENTEE /VIRTUELLE
8. GEOMAPPING & ANALYTICS EN MAGASIN

9. UN NOUVEAU ROLE POUR LES EQUIPES BOUTIQUES
10. LA LOGISTIQUE
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