
of retailers agree that a  

wider product offer 
helps to win new customers

                of  
retailers are selling  
their product through a  

marketplace  
model  
or plan to in the future

Why retailers are operating their own marketplaces to increase assortment and win customers

of retailers are operating  
or plan to operate the  

dropship model  
to sell third-party products

Adopting a marketplace mindset
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70%

48% 

44% 

of retailers acknowledge that  
operating their own marketplace 
gives existing customers 

more reasons 
to shop with them

68% 

60%
believe that operating  
a marketplace gives  

greater control 
over brand and customer experience 

than selling through another 
business’s marketplace



Mirakl helps retailers and brands embrace the marketplace model to become more to their customers.  
Consolidate your own assortment, and add complementary products and services from curated third parties 
to become the ultimate category leader. The Mirakl Marketplace Platform automates the hard things: seller 

onboarding, product data management, service quality control, and order distribution; on an API-based solution 
that’s modular and easy to integrate. More than 150 customers operating marketplaces in 40 countries trust 

Mirakl’s proven expertise and technology including Hewlett Packard Electronics, Best Buy Canada, Carrefour, 
Darty, Galeries Lafayette and Halfords.
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Retail Week surveyed 50 senior retail executives in January 2018 for this research


