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Question 1:   
Will you be offering this to all colleges in Rhode Island?  We currently have paying clients which are RI 

schools and want to get further clarification.  If you are offering this at no cost to these schools, are you 

also offering them customization, branding, reporting etc. 

 

Response:  Our intention is to offer this financial literacy online content hosted on our RISLA website to 

all schools and organizational partners we serve at no cost..  At this time, it is not our intention to offer 

customization or usage reports per client. 

 

Question 2: 
Are you open to a few different pricing options dependent on various scenarios? 
 
Response:  Yes 

 

Question 3:   

Is driving traffic for new business (such as refinancing of student loans or student loan 

repayment matching) and/or loyalty from current clients a driving force behind the decision to 

enhance your financial wellness offerings.   

 

Response:  We currently offer the majority of our financial literacy content in person with 

seminars and workshops at schools and local organizations.  We are looking to have a 24/7 self-

service channel to broaden the access and availability of financial literacy content to the 

customers we serve. 

 

Question 4: 
How is the college planning center incorporated into your services? 

 

Response:  The College Planning Center is a free service of the non-profit Rhode Island Student 

Loan Authority (RISLA).  College Planning Center counselors work with students and families 

both in a one-on-one setting in addition to sessions conducted at our local high schools and 

higher education institutions providing information on various topics associated with planning 

and paying for college. 
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Question 5: 
We typically price on total population.  Are you looking for a flat rate price or do you need 

pricing based on your growing population? 

 

Response:  Flat rate pricing is preferred at this time. 

 

Question 6:   
Are you looking to provide one white label website to provide to your customers, colleges, and 

non-profit organizations, or are you seeking to provide each employer/school with their own 

co-branded site? 

 

Response:  See response question 1. 

 

Question 7: 
Question 15 references microsites…Will RISLA only require one white label financial wellness 

platform, or multiple microsites?  If multiple, how many microsites will RISLA require, one for 

each channel (colleges, employers, nonprofit, etc.), or one for each partner organization?  

Please include either the organization names or their population sizes for the microsites. 

 

Response:  See response to question 1.   

 

Question 8:   
Regarding this statement “Final selection shall be made by the Board of Directors of RISLA and 

based on several factors, best value pricing, experience and expertise in similar projects and 

demonstrated ability to provide results” – what is the weight that is given to each these 3 

factors. 

 

Response:  The three factors mentioned above do not have weighted percentages associated, 

but are factors for general consideration in choosing a provider. 

 

Question 9: 
How many customers/individuals are they hoping to reach? 

 

Response:   Each year we currently reach thousands of students, parents, and working adults through in-

person seminars and workshops at schools and organizations.  While our in-person approach will 

continue, we are hoping to expand our outreach with more online access to financial literacy content. 
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Question 10: 
How much traffic do they anticipate to financial education on their website? 

Response:  See response above. 

 


