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Engagement Hub

In today’s omni-channel world, customer data is siloed 

within systems and channels. Marketers struggle to delight 

customers with consistent, personalized experiences as 

customers move across these silos. AgilOne transforms 

this dynamic into one where experiences are consistent, 

orchestrated, and hyper-personalized at every interaction 

point. AgilOne unlocks the potential of omni-channel 

customer marketing by elevating customer data to its 

rightful place at the center of all engagement. In doing so, 

AgilOne restores the personal relationships companies 

once had with customers before channel-specific 

marketing silos got in the way. 

AgilOne is the Customer Data and Engagement Hub that 

integrates omni-channel data, analyzes customers, and 

engages customers across all channels to enable direct 

and responsive relationships between brands and 

customers. AgilOne provides comprehensive support of 

complex data models and out-of-the-box data sources, 

including expansive sources for events and demographics. 

AgilOne cultivates deep customer relationships no matter 

how sophisticated a brand’s marketing reach becomes, or 

how much data is required to drive effective marketing.

Know your customers. 
Respond authentically. 
Maximize lifetime value.



“With AgilOne, Clarks is able to 
understand different consumer 
segments, and how they engage 
and buy so the consumer is 
provided with relevant and 
timely experiences across email, 
web, direct mail, social, in-store, 
SMS, and more.” 

Kylie Beals 
Director of Performance 
Marketing, eCommerce 

Integrate

Unify, cleanse, and dedupe 
customer data continuously

AgilOne makes it easy to integrate all 

your data from any data source 

across digital and physical channels. 

We provide unparalleled 

out-of-the-box configurability to 

meet the unique, brand-specific 

business needs of the enterprise.

As data is unified, the AgilOne Data 

Quality Engine continuously cleanses 

and de-dupes customer data. We 

enrich the data with first party and 

third party data sources with 

attributes such as demographic, 

geographic, National Change of 

Address (NCOA), and with data from 

any data append provider. 

All of this data is standardized and 

mapped into a single, complete 

profile for each customer, creating 

one trusted source of truth that can 

be accessed in real-time across the 

marketing ecosystem. AgilOne is an 

integral part of the broader 

marketing ecosystem, and we 

enhance the value of marketing 

clouds such as Oracle, IBM, and 

Salesforce, where holistic customer 

data is a key driver of analytics and 

deep personalization. 
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"AgilOne lets us understand 
guests on an individual level, 
and allows us to reciprocate 
their engagement holistically 
and naturally, at any 
interaction point. With 
AgilOne, we are leaping 
ahead of the one-size-fits-all 
personalization approach.” 

Abhishek Dalmia
VP, Digital Marketing, CRM, 
and Analytics

Analyze

Gain immediate insights 
with built-in predictive 
models and 360 profiles

AgilOne gives enterprise brands 

deep visibility into customers, 

campaigns, and spending across 

channels. With hundreds of 

business-critical reports and metrics 

available out-of-the-box, you get 

immediate insights into your 

marketing. AgilOne has the most 

advanced library of self-learning 

predictive algorithms in the market, 

which continuously calculate critical 

business metrics. AgilOne’s 

comprehensive analytics reporting 

reveals important insights such as 

lifetime value, likelihood to buy, and 

average order value.

AgilOne also provides a 360-degree 

customer profile, which you can 

access through the AgilOne UI or 

make available to external systems 

(for example, a clienteling app) via 

API. This single view combines all the 

critical things you need to know 

about customers including customer 

journey, transactions, behavioral 

analytics, and predictive analytics. 

This view combines data across 

physical and digital channels, and 

enables you to create truly 

hyper-personalized and consistent 

experiences driving any customer 

interaction.



AgilOne is the only solution that 

combines analytics and engagement 

together into one platform, providing 

continuous intelligence to fuel 

personalized experiences through 

execution systems like your ESP, 

website optimization tools, thus 

enhancing your entire marketing 

ecosystem and improving 

experiences both digitally and in 

person.

With AgilOne, you can create 

coordinated, centralized campaigns 

that span channels and engagement 

points, and cultivate consistent 

personalized messages for each 

customer. You can easily launch 

campaigns such as win-back, cart 

abandonment, VIP campaigns, etc., 

within AgilOne, and increase your 

return on those campaigns because 

you based them on AgilOne data. 

When you are able to deeply 

segment all of your customer data, 

individually personalize based on 

those segments, and measure the 

impact of these campaigns, you can 

build real, meaningful customer 

relationships and dramatically 

improve customer lifetime value. 

AgilOne is the only solution that can 

make this happen and is critical to 

maximizing the value of your digital 

marketing ecosystem. 

AgilOne restores the personal 

relationships companies once had 

with customers before 

channel-specific marketing silos got 

in the way. AgilOne integrates 

customer data from all digital and 

physical channels, analyzes and 

predicts customer behavior, and lets 

marketers engage with customers at 

every touch point with consistent and 

deep personalization. 

With AgilOne, enterprises can 

maximize customer lifetime value by 

enabling marketers to fully know 

their customers and respond to them 

in an authentic way. The AgilOne 

Customer Data and Engagement 

Hub supports more than 150 brands 

worldwide. 

Contact Us: 
771 Vaqueros Ave.,

Sunnyvale, CA 94085, USA

877-769-3047

Engage

Orchestrate personalized 
experiences across channels

About us


