
Today’s brands strive to create authentic,
profitable relationships with customers.
But when customer data is siloed within different
systems and channels, this creates a problem for
enterprise marketers. The AgilOne Customer Data
and Engagement Hub helps consumer brands
develop relationships that increase the lifetime 
value of their customers by providing a single 
customer view, delivering insights that help them 
understand and predict customer behavior, and 
enabling orchestration of personalized engagement 
across channels.

Agilone
Customer Data and 
Engagement Hub
Know your customers  I  Respond authentically  I  Maximize lifetime value



“With AgilOne, Clarks is able to 
understand different consumer 
segments, and how they engage 
and buy so the consumer is 
provided with relevant and 
timely experiences across 
email, web, direct mail, social, 
in-store, SMS, and more.” 

Kylie Beals 
Director of Performance 
Marketing, eCommerce 

Single Customer View
AgilOne integrates customer data
from online and offline sources to
create a single customer view. We
bring in profile data from customer
facing systems, transaction data
from order management and POS
systems, and engagement data
from interaction systems such as
website, mobile, email and call
center systems. We cleanse and
stitch data into a master customer
database, and enrich each
customer profile with data from
first and third party sources with
attributes such as demographic,
geographic, National Change of
Address data -- plus the industry’s
largest library of machine learning
algorithms to predict individual
customer behaviors and lifetime
value. The result is a master
database of profiles that are
connected to all transactions,
entities, and events in real-time.

For example, AgilOne clusters
people together who behave
similarly, and predict whether they
are likely to buy over the next 30
days. We also provide industry
leading support for custom
predictive models, helping data 
scientists and data warehousing 
efforts by providing granular data 
through our Data Export feature.

AgilOne provides pre-built metrics
and models that are based on
AgilOne’s years of experience to
give you a jump-start on
understanding your customers. 
From the moment data
goes into AgilOne, you can easily
learn about the value of
your customers. These metrics
serve as foundation for our
machine learning algorithms that
predict customer behavior.

Insights and 
Predictive Analytics

Personalized 
Engagement

Today’s consumers demand to be
understood as individuals, no
matter when and how they engage.
With AgilOne, marketers are no
longer limited to campaign
management systems or selecting
the right audience in channel
specific systems. AgilOne lets you
orchestrate 1:1 engagement based
on who each person is, across
multiple channels, connected via
public APIs. For every person in an
audience, AgilOne brings in
individual-level data that not only
powers the right interaction in a
given channel, but also lets you
orchestrate personalization
across different channels. AgilOne
makes the right data available in
outbound marketing systems such
as email, social, and direct
mail; addressable media systems
such as remarketing and data
management platforms; and
customer interaction systems such
as call center and clienteling tools.
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Enterprise 
Customer Data Platform

AgilOne is laser-focused on
meeting the needs of enterprise
brands. One enterprise requirement 
is to configure unique business 
rules, data elements, and metrics 
directly into the platform so they 
are available across the whole
system. For example, if you want to
use data from an in-store event, we
can bring the data from your event
management application into
AgilOne and utilize this data across
entire platform so you can 
intelligently follow up on attended 
or missed events. Custom 
configured data appears in every 
part of AgilOne—the single 
customer view, insights and 
predictive analytics, personalized 
engagement, APIs and data export.

"AgilOne lets us understand 
guests on an individual level, 
and allows us to reciprocate 
their engagement holistically 
and naturally, at any 
interaction point. With 
AgilOne, we are leaping 
ahead of the one-size-fits-all 
personalization approach.” 

Abhishek Dalmia
VP, Digital Marketing, CRM, 

and Analytics

It’s easy to configure AgilOne to
take in unique custom attributes,
and to calculate these attributes
together. AgilOne is a true big data
platform, with infinite dimensions
and high performance that
improves with usage. AgilOne is the
only customer data platform that
can scale to the enterprise level,
with proven success handling our
clients’ billions of transactions and
100M+ customers in near real-time.

Agilone’s Customer Data Platform



AgilOne is a customer data 
platform for enterprise B2C brands. 
AgilOne's vision is to restore the 
personal relationships companies 
once had with customers before 
channel-specific marketing silos 
got in the way. 

Use Cases and Value Agilone Provides

Through a single view of customers 
across all channels, predictive 
models to understand customer 
behavior, and real-time APIs to 
orchestrate personalized 
experiences across all touchpoints, 
AgilOne maximizes customer 
lifetime value. 

About Us

Acquisition

Display optimization 
by suppressing buyers 
(Criteo)

Google customer 
match lookalike

FB/Instagram 
custom audience

Cookie matching for 
DMP display targeting 
segments (BlueKai)

Engagement

Closest store 
engagement (AgilOne)

In store events 
(Eventbrite)

Call center ticket 
complaints (Oracle 
RightNow)

Free in-store wifi/store 
visit follow ups (Euclid 
Analytics)

Mobile app integration 
for engagement 
(mParticle)

Conversion

Replenishment 
triggers

Abandoned search

Real-time 
abandoned browse 

Display retargeting 
(Criteo)

Social retargeting 
(FB/Instagram)

Web personalization, 
A/B Testing (Monetate)

Web recommendations 
(AgilOne)

Retention

VIP retention

1-2x conversion

At-risk customers
Clienteling (Tulip, 
AgilOne)

Direct mail 
(AgilOne)

Spend Optimization

LTV by first order 
category and 
migration

Google Analytics 
attribution, LTV by 
acquisition source

Likelihood to 
buy/Cluster 
discounting 

The AgilOne Customer Data and 
Engagement Hub supports more 
than 150 brands worldwide.

Contact Us: 
771 Vaqueros Ave.,
Sunnyvale, CA 94085, USA
877-769-3047


