
Boost Direct Mail 
ROI with AgilOne’s 
Customer Data Platform
Know your customers  I  Respond authentically  I  Maximize lifetime value

Today’s marketers seek to deliver relevant, 
personalized experiences that take into 
account the whole customer. Marketers 
require a complete, up-to-date, accurate view 
of the customer to power effective direct 
mail campaigns. But when transaction, event, 
and customer data lives in isolated silos, 
marketers struggle with delivering effective, 
profitable direct marketing campaigns.  

How AgilOne Helps

AgilOne is the only customer data platform 
with built-in features and a wide range of 
services to meet the needs of direct mail and 
catalogue marketers, and boost the rele-
vance and return on direct mail campaigns. 
AgilOne helps consumer brands effectively 
use direct mail to develop relationships that 
increase customer lifetime value. Through a 
single customer view, insights and predictive 
analytics to help marketers understand and 
predict customer behavior, and by enabling 
orchestrated campaigns across channels 
and specifically for direct mail, AgilOne gives 
marketers the power to drive highly impactful 
direct mail campaigns. 

Regency, frequency, monetary (RFM) analysis 
falls short with today’s complex customer 
journeys. Direct marketers need to understand 
when customers browse a website, visit a 
store, open an email, and so on. For example, 
it’s essential to know who made in-store pur-
chases vs. recent online purchases. AgilOne 
provide this context at the customer level so 
direct marketing efforts can be more person-
alized, more impactful, and with greater 
response rate.

AgilOne Direct Mail Services

AgilOne can provide a dedicated team of direct 
mail experts to hone your direct marketing 
strategy and optimize campaign list preparation. 

Services can include:
• Data pulls
• List hygiene
• Advanced suppression
• Merge/purge
• Mail file preparation
• Circulation management
• External list services

 


