CAPABILITIES ﬂ

CASE STUDY

RIVER OAKS SHOPPING CENTER SPRING CAMPAIGN

SITUATION
RIVER OAKS infinitee was tasked with launching an integrated spring campaign for River Oaks
SHOPPING CENTER Shopping Center in the heart of Houston, Texas. The number one goal was to increase

AT A GLANCE

brand awareness among the local market to targeted shoppers and customers through

integrated, digital marketing efforts across multiple platforms and mediums.

River Oaks Shopping Center

Houston, Texas SOLUTION

River Oaks Shopping Center, a A 30-day campaign was implemented from April 18 - May 18, 2016 to achieve the task

322,000 square foot center owned and reach the goal. infinitee secured eleven unique incentives totaling $661 from nine
and managed by Weingarten Realty individual tenants to incentivize local bloggers with a strong community influence,
REIT, is one of Houston’s most
prestigious and historic specialty
centers. Offering a wide variety of e Four bloggers with a potential audience reach of 116,436

national retailers, upscale restaurants

and unique local retailers, it serves e Paid placement across five digital mediums including Display Network,

some of Houston’s most affluent Retargeting, Mobile In-App, Facebook and Instagram Advertising
neighborhoods.

coupled with paid placement and social media management accordingly:

¢ Integrated social media content and outreach on Facebook, Twitter,

Instagram and Pinterest

Blog Post

INFLUENCER MARKETING
SOCIAL MEDIA POSTS

MEET ASHLEY  SERVICES  SUBSCRIBE  CURRENTLY COVETING  CONTACT ASHLEY

wsngtllo - itsnothouitsme

i Full Blown Dry Bar
FRIDAY, MAY 13, 2016

_ DAY-TO-NIGHT AT RIVER OAKS SHOPPING

46 likes 12w CENTER

itsnothouitsme Step 1 of girls day?
Mimosas and blowouts at
@fullblowndrybar. More on snapchat at
@itsnothouitsme.

#itsnothou #blowout
#riveroaksshoppingcenter #riveroaks
#girlsday #houstontx #houstonblogger
#htx #htxhair #beautyblogger #mimosas
#styleblogger #makemebeautiful

FROM HAUTE COUTURE

TO BUDGET FRIENDLY

FINDS. COME STEP INTO MY
WORLD AND TRAVEL WITH
ME FROM ONE STYLISH
OUTFIT TO THE NEXTI
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> . Add a comment... coo

E Shop and Twirl shared Macaron by Patisse's photo.

SOCIALIZE

t's Not Hou It's Me

sl itsnothouitsme

May 24
a o Americas South A LMERAC) June 30 -
Thanks for the regram Macaron by Patisse! | love following their IG account
for all day, every day macaron deliciousness. Craving a brunch buffet? You gotta try Américas.
hittps://www.instagram.com/p/BFywYJjOzhr/.. 61likes 12w ]

itsnothouitsme We pledge alliegance to
the brunch of the united plates of
@americasriveroaks. We tried the
bomb.com buffet brunch in the
@riveroaksshoppingcenter and now
#ontheblog is our 10-step process. .

#eeeeeats #foodstagram #htown #brunch
#houstoneats #southamerican #buffet
#foodphotography #foodlover #bites
#sweets #riveroaks #alfajores #manjar
#dulcedeleche

macaronbypatisse Obsessed with their T did
Alfajores .
. ) God Bless Americas Brunch
itsnothouitsme @macaronbypatisse they
are just the perfect sizelll If you do brunch like we do every week, you need to mix it up with a buffet every

once and a while. Our last brunch buffet was at Baba Yega's, but we've also done
the HUGE Cadillac Bar ...

. Add ITSNOTHOUITSME.COM




RIVER OAKS

SHOPPING CENTER

@ ‘ SPRING CAMPAIGN

- MAY 18

30-DAY CAMPAIGN | APRIL 18

CAMPAIGN OBJECTIVE

INCREASE BRAND AWARENESS AMONG THE LOCAL MARKET TO TARGETED

SHOPPERS AND CUSTOMERS THROUGH INTEGRATED, DIGITAL MARKETING
EFFORTS ACROSS MULTIPLE PLATFORMS AND MEDIUMS
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infinitee.com | Connect @O @O ®® | #infiniteeWorks

INFOGRAPHIC

CAPABILITIES ﬂ

River Oaks Shopping Center’s integrated spring campaign was highly

successful in garnering the most engagement received to date on

social media, gaining new and highly targeted followers, driving onsite

traffic and increasing brand awareness over the course of the 30-day

campaign with a total investment of $11,000. Here are the successful

analytical highlights of the campaign.

Suggested Page

. River Oaks Shopping Center

Out of this World Luxury, Down-to-Earth
Appeal +75 Nationally Recognized Stores

River Oaks Shopping Center
Shopping Mall I‘

RIVER OAKS

SHOPPING CENTER

SHOP NOW >

Instagram

RIVER OAKS

SHOPPING CENTER

SHOP NOW >

riveroaksshoppingcenter Out of this World Lux

to-Earth Appeal +75 Nationally Re

DIGITAL MEDIA — CREATIVE

Facebook

Digital Display Network
and Retargeting

Instagram




