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In 2009, a World Concern volunteer organized the first Free Them 5K to 

continue World Concern’s mission to prevent human trafficking and the 

exploitation of women and children. As the event started to grow, World 

Concern stepped in to take over the management. 

Finding a Platform that Works

Customer story

In the Long Run
World Concern’s Free Them 5K raises 26.81%  
more in online donations with fewer participants.

Thanks to Classy’s platform it is incredibly easy for our team to prepare for 

our annual walk. I have no problems getting the event page up and running 

and I love having the ability to duplicate event features.”

Cathy herholdt
Communications Manager 
• World Concern

World Concern was looking for 

a registration and fundraising 

platform that was easy for both 

their staff and event attendees 

to use. They tested two different 

fundraising solutions and 

ran into a number of issues. 

World Concern’s event 

registrants were having 

trouble setting up 

fundraising pages, 

there was little 

flexibility in the back 

end of the system, 

and there was an overall poor user 

experience. Not to mention that the 

transaction fees were too high.

World Concern started using 

Classy for their event ticketing, 

registration, and fundraising in 

2012. Today, their favorite feature 

of the platform is having 

the ability to combine 

event registration with 

personal fundraising 

for one seamless 

experience.

For 60 years, World Concern 

and its team of passionate 

humanitarians have extended 

opportunities and hope to 

people facing the most extreme 

forms of poverty.  As a Christian 

global relief and development 

agency, they create sustainable 

change by empowering and 

equipping people with the tools 

needed to transform their lives.  

Keeping in mind the interests of 

the people they serve, they plan, 

scale, and develop programs 

tailored to the needs and 

circumstances of each individual 

community.

“

https://www.classy.org/?utm_source=blog&utm_medium=pdf-download&utm_campaign=field-guide-know-donor
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We have found that if someone 

has a fundraising page created 

for them, they are much more 

likely to start fundraising than if 

they do not.” 

After making the switch to 

Classy, we spent less time 

helping people through the 

registration and fundraising 

process. It definitely cut back the 

number of questions our donor 

support team was receiving.” 

Joseph lee
Senior Designer •  
World Concern

“

Overcoming Event Barriers with Classy

In 2014, after the annual Free Them 5K grew in size for 

six consecutive years, the city put a cap on the number of 

participants allowed in the event. World Concern would 

no longer be able to grow the race itself. They had to re-

focus their efforts on fundraising if they wanted to continue 

achieving year over year growth.

the solution: 

Registration Plus Fundraising

In 2013, when participants 

registered online they were 

prompted with a request to create 

a peer-to-peer fundraising page. 

This was not ideal since registrants 

had to take an additional step to 

start fundraising. World Concern 

had to individually ask people to 

complete the process. 

After receiving feedback from 

World Concern and other clients, 

most—fundraising. the 6th annual 

Free them 5K sold out and World 

Concern was able to surpass their 

fundraising goals. And Cathy has 

consistently seen results:

Classy found a solution. The new 

registration plus fundraising pages 

now automatically create a peer-

to-peer fundraising page for every 

person who registers for an event. 

World Concern no longer needs 

to follow up with attendees to ask 

them to create fundraising pages. 

The release of the new functionality 

in 2014 allowed World Concern to 

focus their energy on what mattered 

“

215 FUNDRAISERS

2014

$170,800
RAISED ONLINE
267 FUNDRAISERS

ATTENDEES
1,599

$134,681
RAISED ONLINEATTENDEES

1,909
2013

215 FUNDRAISERS

Fewer event PartiCiPants, more money raiseD

26.81% Year Over Year Increase  
in Online Donations

Online fundraising for thhe modern nonprofit      classy.org


