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Introduction

The nonprofit sector is notoriously averse to change. With donors, grant makers, and watchdog 

organizations on the lookout for inefficiencies and waste, it may seem smartest to just stick with what has 

worked in the past. The 75 million millennials that will soon become the dominant force in philanthropy, 

however, will not respond to the same communication and engagement practices that nonprofits have 

relied on for decades. 

Millennials have different expectations, and if your nonprofit doesn’t meet them fundraising will become 

much more difficult. If your organization taps into research on the millennial generation and adapts to 

new technology and communication practices, though, you can start reaching these young people now. 

Most millennials are young adults, so nurturing relationships with these donors can result in  

decades of support. 

To prepare nonprofits for this new generation of social advocates, we’ve gathered key insights and  

best practices.
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Chapter 1
The Millennial Generation

Barely a day goes by without a new think piece or news story on millennials. What are they doing? What 

aren’t they doing? What do they want? Are they going to take over the world?

Before you get too worried about them, let’s take a minute to talk about what a millennial is.

Millennial (noun): A member of the generation born between 1980 and 2000.1 

They currently range in age from fifteen to 35 and are considered the most tech-savvy and globalized 

generation in history.

What Divides and Unites Them

There are approximately 75 million millennials in the United States, making them the largest living 

generation.2 Spanning 20 years of births, this generation includes a variety of experiences. The oldest 

millennials went to college without a personal computer, a prospect young millennials can barely fathom. 

Some got their first cell phone as a young adult and others have never left the house without one. 

Despite this wide age range, there are some formative events and trends that tie the millennial 

generation together.

1 Forbes, “What Is A 'Millennial' Anyway? Meet the Man Who Coined the Phrase.”  
http://www.forbes.com/sites/samanthasharf/2015/08/24/what-is-a-millennial-anyway-meet-the-man-who-
coined-the-phrase/ 

2 New York Times, “Millennials Set to Outnumber Baby Boomers.”  
http://www.nytimes.com/2015/01/20/science/millennials-set-to-outnumber-baby-boomers.html?_r=0 
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CONSTANT CONNECTIVITY 

This generation is always able to access 

each other and endless information 

sources. With cell phones, the internet, 

and social media, news and trends 

travel fast. A young professional in Los 

Angeles can see a video someone in 

Arkansas posts on Twitter. They expect 

to be able to access information and 

complete transactions in seconds from 

anywhere in the world.

The important thing to remember is you cannot communicate with millennials like you did with past 

generations. They will not wait for information and acknowledgement because they know they can get it 

elsewhere.

GLOBALIZATION

One of the consequences of internet connectivity is that millennials all over the world can communicate 

and bond with each other. This generation is acutely aware of poverty and human rights violations. 

Millennials are studying abroad in record numbers and are more interested in international travel and 

work opportunities than previous generations.3,4 In other words, millennials are interested in and care 

about the world beyond their own backyard.

3 The Center for Association Leadership, “Millennials increasingly seeking overseas experience.”  
http://www.asaecenter.org/Education/trends.cfm?ItemNumber=53821 

4 PWC LLP, “Millennials at Work: Reshaping the Workplace.”  
https://www.pwc.com/m1/en/services/consulting/documents/millennials-at-work.pdf 

classy.org
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SHAPED BY RECESSION

In 2008, the world was plunged into an economic recession. This affected all millennials, but particularly 

those entering the workforce. Many are also saddled with student loans as they struggle to launch a 

career in the recovering economy.

Research has found that millennials are very conservative when it comes to financial investment.5 While 

they are willing to give to social causes, most have limited resources and want evidence that their gift 

won’t go to waste.

Millennials and Social Impact

While millennials are often derided as entitled and narcissistic, research shows they are idealistic and are 

driven to use their skills to change the world, not just swell their bank account. 

5 The Guardian, “Millennials are conservative, cheap and could be the wisest generation.”  
http://www.theguardian.com/money/us-money-blog/2014/feb/06/millennials-conservative- 
cheap-wisest-generation

6 Forbes, “The Business Of Doing Good: How Millennials Are Changing The Corporate Sector.”  
http://www.forbes.com/sites/jeancase/2014/06/18/millennials2014/

 

 

 

writes Jean Case co-founder of The Case Foundation, which conducts the Millennial Impact Report.6
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Millennials support a wide variety of causes, but recent surveys do reveal some of the issues they are 

most invested in. A global survey by the World Economic Forum reported that when “asked about the top 

three issues facing the world today, 56% named social and economic inequality, 42% included climate 

change and environmental preservation, and 33% identified education.”7 Consider how your cause fits 

into these larger themes when appealing to millennials.

Why Your Nonprofit Needs Them

Millennials are now the largest living generation and their financial and social power is only going to grow 

in the coming years. As baby boomers retire, millennials will advance in business, government, and the 

social sector. Already, there are 30 million millennials in the American workforce. Their income and giving 

power is likely to grow steadily for the next few decades.

Although many millennials can’t afford 

to give much now, they are interested 

and invested in social causes. 

According to the 2015 Millennial Impact 

Report, 84 percent of millennial workers 

made a charitable donation in 2014.8 

Furthermore, millennials are highly 

educated and skilled,9 so even if they can’t write a big check today, they can volunteer their time and 

start a relationship that leads to a lifetime of support.

OF MILLENNIAL WORKERS

MADE A CHARITABLE 
DONATION IN 2014

7 USA Today, “Survey: Millennials Around the World Worry Most About Economic Inequality.”  
http://www.usatoday.com/story/money/2015/10/25/survey-millennials-around-world-worry-most-
economic-inequality/74583976/ 

8 The Case Foundation, "The 2015 Millennial Impact Report."  
http://fi.fudwaca.com/mi/files/2015/07/2015-MillennialImpactReport.pdf

9 The Atlantic, “Study: Millennials Deeply Confused About Their Politics, Finances, and Culture.”  
http://www.theatlantic.com/business/archive/2014/03/study-millennials-deeply-confused-about-their-
politics-finances-and-culture/284277/ 
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Chapter 1 Summary

• Millennials (born between 1980 and 2000) are the largest living generation, with 75 million members. 

Thirty million are already in the American workforce.

• Although they range in age and experience, millennials are united by constant connectivity and access 

to information. Their finances have been largely shaped by the global recession.

• Millennials care deeply about channeling their energy and skills toward social good. They value social 

and economic equality, environmental preservation, and education.

• This generation will only grow in influence in the coming decades. The ability to channel their financial, 

social, and political power will determine which organizations thrive and fail.

classy.org
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Chapter 2
How to Attract Millennials

You want millennials, but how do you make them want you?

The first thing to realize is that millennials care about the cause, not the organization. While baby 

boomers might have stuck with one employer for 20 years and donated to the same charity their whole 

lives, this generation is not so attached to institutions. Pew Research found that “Millennials have fewer 

attachments to traditional political and religious institutions, but they connect to personalized networks of 

friends, colleagues, and affinity groups through social and digital media.”10

This is your first clue as to how to get your information shared by millennials. They want to learn about 

and share information on the cause, not your organization. 

Another important factor to consider is why millennials give and get involved with causes. Millennials are 

driven by a desire to solve problems, make change, and help others. They do not like being guilt-tripped 

or made to feel sorry for people in need. In fact, this can come off as offensive and patronizing.

Innovation, Efficiency, and Transparency

Millennials expect widespread transparency from any organization they donate to. This generation has 

changed their buying patterns when they disagree with a business’s processes or political positions and 

they are constantly on the lookout for deception. Millennials aren’t necessarily cynics, but they don’t 

trust implicitly either. Transparency and open, honest communication are key elements of what makes a 

charity attractive.

10 Pew Research, “6 New Findings About Millennials.”  
http://www.pewresearch.org/fact-tank/2014/03/07/6-new-findings-about-millennials/ 

classy.org
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Just like social impact organizations, millennials are problem-solvers. With so much information and 

technology at their fingertips, they prefer to find the most efficient and effective way to solve problems. 

This is why showing your impact and long-term vision is important. 

One of millennials’ biggest pet peeves on nonprofit websites is when some information is missing or 

unavailable. They also hate it when a site hasn’t been updated recently. 

11 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf

If they have time to tweet, use Facebook, and send emails, they won’t be impressed by an organization 

that only offers updates once a month. To millennials, websites and social media are platforms that 

should be updated regularly. It’s not enough to be online, you need to be active and engaged with  

your community.

THE 2013 MILLENNIAL IMPACT REPORT11

classy.org
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Fortunately, the same tools that drive millennials to have such high communications expectations make it 

easy for your organization to reach out. Email, social media, and blogs allow nonprofits to constantly offer 

something new for their supporters. In seconds, organizations can show millennials exactly what they’re 

up to out in the field. 

Shining Hope For Communities updated their Facebook followers 

on what their students were up to on the International Day of  

The Girl.

classy.org
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Clean, Mobile Design

Just as this generation has high expectations for access to information, they also have high standards for 

website design. Millennials' number one nonprofit website pet peeve (76 percent) is trying to navigate a 

site that is not mobile-friendly.12

WHAT IS MOBILE-FRIENDLY DESIGN?

Mobile-friendly design (aka mobile-responsive design) refers to how a webpage looks on a mobile 

device. A large majority of this age group use smartphones for much of their web browsing. Tablets are 

also popular. This means that your website needs to look good on all types of devices.

ELEMENTS OF GOOD MOBILE DESIGN

• Text size. Using a 16 pixel font size will ensure that people can read the site’s text on any device.

• Images. Images should adjust to fit the reader’s screen.

• CTA buttons. Create CTA buttons that are big enough for people to tap on their touch screens.

12 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf

classy.org
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Because a functional website is now a necessity, organizations with ugly, incomplete, or broken sites lose 

credibility and authority. 

General Design Tips

• Balance text with inspiring and compelling images. Most of your website shouldn’t be a wall of text. 

Make information available, but don’t overwhelm visitors.

• Design your website to reflect your brand. Elements such as color, font, and language can all help you 

convey your nonprofit’s identity.

• Include buttons for website visitors to follow your social media profiles. Include social sharing buttons 

on blog posts and other content.

Chapter 2 Summary

• Millennials are more concerned with the cause than the organization. Keep appeals and other content 

focused on impact.

• Update your website and social profiles frequently to keep supporters up to date. One of millennials’ 

biggest pet peeves on a website is missing information.

• Your website and online donation form must be mobile-responsive. Millennials expect a clean, 

functional site where they can donate.
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classy.org


The Guide to Millenial Giving classy.org 14

Chapter 3
Move Millennials to Donate

An important part of bringing millennials into your community is getting them to make those all-important 

donations. The generation is early in their careers and hampered by the recession and student debt, but 

that doesn’t mean they won’t give to charitable causes. Eighty-four percent of millennials surveyed made 

a charitable gift in 2014. Ten percent of those surveyed gave more than $1,000, so there are some big 

fish in the pond. After all, billionaire Mark Zuckerberg is a millennial.13

With smart donor management and segmenting, you can ask millennials for the appropriate gifts and 

begin an ongoing relationship. Segmenting means that you sort your donors into different groups and 

communicate with them in the ways they like. For example, older donors might like receiving direct mail 

appeals, but millennials tend to prefer online communications. By speaking to each group through their 

preferred communication channel, you can be more effective at delivering your message.

Prove Their Power

Millennials want results, not lip service, so impact should be at the center of your donor communications. 

The same feeling of powerlessness that contributes to voter apathy can convince people that their gift 

won’t really make a difference. Your appeal must show them it does.

13 The Case Foundation, "The 2015 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf 
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Generosity.org tells donors exactly what these donation sizes provide. They drive home the power of giving with 

a compelling impact picture.

Link specific donation sizes with the resources or impact it provides. This makes donors of all ages feel 

they are making an informed decision with their gift, not simply sending cash into the void.

What happens after the gift, however, will determine whether you retain millennial donors in the future. 

From the first thank you message, your organization should drive home the real-world progress a 

donation is making. 

classy.org
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Continue to update donors on your 

impact and success. Give both regular 

updates (every month or quarter) 

along with more spur of the moment 

updates through email and  

social media.

Simplify Online Giving

The number one way millennials 

prefer to give is online. In fact, 

millennials are used to performing all 

kinds of financial transactions online. 

Special Olympics Northern California tweeted updates of  

a soccer competition they hosted—a quick reminder for  

donors of the fun, empowering experiences made possible by 

their gifts.

Millennials use apps like Venmo (left) to pay friends and colleagues. 

Donating to your nonprofit should be just as simple.

They can cash a check, pay a bill, or reimburse a friend in seconds from their smartphone, so they will 

not be pleased if your online donation process is clunky and painful. Apps like Venmo and Uber have  

set the standard for transaction processing, and your donation page should be just as easy to  

navigate and use.

classy.org
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Similar to your website, your donation form reflects on your professionalism, credibility, and security. 

Long or ugly forms will annoy millennials or may even cause them to abandon the action. If you want 

millennials to donate, your online donation pages should:

• Be branded

• Have a simple and short form

• Confirm when a gift is made

4 steps to a simple donation process:

1.  Millennial clicks on “Donate” CTA.

2.  They arrive at donation form immediately.

3.  They see a short, branded form with only essential information.

4.  Arrive at confirmation page, confirmation email is sent.

classy.org
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Just remember that a confirmation email is NOT a satisfactory thank you. You should follow up with an 

email or letter that is more detailed and heartfelt.

After online donation, in-person giving is the next most popular method, but even then, unless the donor 

has cash, a slick online donation process makes it easier to process gifts at an event.

Although millennials are happy to give by accessing a mobile site on their 

smartphone, the 2013 Millennial Impact Report found giving by text or phone call 

to be the least popular way to donate.14

Monthly Giving Is Perfect for Millennials

Fifty-two percent of millennials said they would be interested in monthly giving in the 2013 Millennial 

Impact Report.15 This makes sense because they have already shown a fondness for what some 

commenters are calling the Membership Economy, which refers to the growing trend of consumers 

paying a monthly fee for use of a service or product.

An average millennial might pay monthly for:

• Netflix or television streaming

• Music streaming

• Gym membership

14 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf 

15 Ibid.

classy.org
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$10 12 MONTHS $120 / YEAR

XXXX

 A simple monthly donation can be just as easy to fit into their budget. If they spend $25 a month on 

various streaming services, committing to a $10 monthly donation should be easy. And even small 

recurring donations add up quickly.

TIPS FOR RECURRING GIVING

•  Give the program a name and logo

• Explain what impact  a monthly gift provides

• Give exclusive updates  to monthly donors

• Say thank you and segment  monthly donors

Pencils of Promise has a recurring giving program called Passport (because the program 

supports students all over the world). Monthly donors get regular impact updates and pictures.

classy.org
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Chapter 3 Summary

• Most millennials are early in their careers and can only make modest gifts right now. There are some 

big fish, though.

• To get this generation to give, you must show them how their donation makes a difference. Link specific 

donation sizes to the impact they have. Update donors on your progress.

• Millennials prefer to give online or through their smartphone, so you must have a well-designed 

online donation form. Mobile-responsive sites are easy for donors to read and use.

• Fifty-two percent of millennials said they’d be interested in monthly giving.16 A branded recurring 

giving program with regular notes on your progress can attract them. 

16 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf

classy.org
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Chapter 4
Mobilize Fundraisers and Volunteers

Millennials have more to offer social impact organizations than their money. They are a highly educated 

and skilled generation and they are extremely good at networking and spreading ideas through social 

media. Even a supporter who doesn’t make a donation can be a big help.

Peer-to-Peer Fundraising

Seventy percent of millennials are willing to fundraise for a cause they care about.17  In fact, many young 

adults already have experience in fundraising for teams, clubs, and their schools. With the help of social 

media and modern fundraising software, a single 20-something can raise thousands of dollars  

for a nonprofit.

Peer-to-peer fundraising (P2P), 

in which individuals create 

personal fundraising pages 

and appeal to their friends and 

family to donate, combines the 

ease of online donation with 

the reach of social media.

One of the most common ways 

millennials are already making a difference with peer-to-peer fundraising is through birthday campaigns.

17 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf

classy.org
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Instead of gifts, the individual creates their online fundraising page and asks their loved ones to donate. 

The fundraiser usually links their goal to their age or the cost of some resource or impact.

But P2P is not limited to birthdays. There are endless possibilities for campaigns, from 5K run/walks to 

wedding celebrations to challenges organized by a nonprofit. The key is making it easy and fun for your 

millennial supporters to start fundraising.

This millennial called on her family and friends to raise the $3,000 it costs Liberty in North Korea to  

rescue a refugee.

classy.org
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Make sure you have a fundraising call to action in addition to your Donate button. 

Dedicating a little bit of space on your website to promoting fundraising is an easy way to recruit 

Millennials looking to make a difference. The process becomes even simpler if your fundraising software 

links to Facebook. 

A couple wanted their marriage to benefit other families, so they asked their network to donate instead of buying 

a wedding gift.

classy.org
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With the click of a button, your supporter can register and get started. Speaking of Facebook, half of all 

Facebook users have over 200 friends.18 Younger social media users tend to have more connections, 

which makes it easy for them to reach out and appeal to a large number of people through their posts.

To put your fundraisers on the fast track to 

success, send them encouragement and tips 

on how to mobilize their network. 

Team Rubicon found that fundraisers with a 

simple tips sheet raised three times as much  

as others. 

Keep in touch with an email series to celebrate 

when they hit goals or kick start fundraisers 

who haven’t been active.

In a study conducted by Team Rubicon, 

fundraisers that received a tip sheet 

raised 3X as much as those who did not. 

Download this customizable packet, 

send it out to fundraisers, and see them 

succeed!

Download Now

18 Pew Research, “6 New Facts About Facebook.”  
http://www.pewresearch.org/fact-tank/2014/02/03/6-new-facts-about-facebook/

classy.org
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Volunteering

Volunteer work is another kind of support that millennials are well-positioned to offer. Remember, they 

want to see that their support is creating change and volunteering lets them see the impact up close. 

The broad age range in the millennial generation means that there are supporters qualified for just about 

any task you need help with.

Nonprofit organizations can post volunteer positions on LinkedIn to attract millennials looking to 

gain experience and do some good.

classy.org
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Millennials have the ability to help your nonprofit, but you need to attract them to your volunteer program 

to unlock this power. 

A survey found that the number one pet peeve millennials have about volunteering is not having enough 

to do or feeling that their time has been wasted. Again, they are practical problem solvers who look for 

the most efficient solution. This is actually a good thing. It means this generation wants to do more when 

they volunteer. This is why you should plan for volunteers and have specific positions and tasks for which 

they are responsible. 

It is equally important to take advantage of millennials’ skills. While a high school age volunteer might 

take care of simple, unskilled tasks, you will find that many millennials are capable of doing much more 

than busywork. 

Use services like LinkedIn and Catchafire to find young professionals willing to apply their skills in law, 

communications, design, and more. Millennials just graduating from school or starting their careers are 

eager to gain experience and may see skilled volunteer work as a form of professional development. 

Offer internships for students who want to get started in the field in which you need help.  

Caution: Be sure to communicate that these positions are unpaid. 

Offer volunteer orientation and training material online. Forty-seven percent of 

millennials surveyed said they were annoyed by dull or time-wasting  

in-person training.19

19 The Case Foundation, "The 2013 Millennial Impact Report."  
http://casefoundation.org/wp-content/uploads/2014/11/MillennialImpactReport-2013.pdf 
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Bring New Blood to Your Board

Along with being willing and able to take on skilled work, some millennials are also interested in advisory 

or leadership positions. Take a look around your nonprofit’s next board meeting. Is there anyone under 

50 years old?

Consider adding a younger member or creating a junior board position. This is a great way to plan for 

the future. The millennial gains valuable experience and contacts, and your organization has a candidate 

for greater responsibility as others retire. Adding a younger voice to your leadership can help guide your 

organization toward programs and strategies to bring more millennials on board.

The Ronald McDonald House San Diego is engaging with millennials through their Red Shoe Society. For 

a small donation, young professionals can attend networking mixers and fundraising events. By getting 

millennials involved now, nonprofits can nurture relationships with donors as their giving potential grows. 

Consider attracting young adults with professional networking opportunities.

classy.org
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Chapter 4 Summary

• Besides making a donation, millennials can provide meaningful support to your nonprofit through 

peer-to-peer fundraising and volunteering.

• Millennials can use their social networking skills to appeal for donations on birthdays, for run/walks, 

or other life events.

• Millennials are well-educated and skilled. Tap into their expertise through volunteer positions. 

• Adding a junior board member will bring a fresh perspective and insight on millennials to your 

organization.

classy.org
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Chapter 5
Create Lifelong Advocates

Part of the reason you must get millennials on board now is that they will only become more influential 

and powerful in the future. You may want millennials now, but you will NEED them soon.

By attracting and nurturing these relationships now, your nonprofit can create strong, lasting relationships 

that bolster your impact today and sustain your work in the coming decades.

Stewardship and Showing Impact

The best way to hold onto millennial donors is the same way to hold onto all donors–give them an 

outstanding donor experience. Part of this is covered by making your website well-designed and your 

online donation process easy.

After the first engagement or donation, how you follow up with supporters is what leads to  

long-term support.
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THANK YOU

The first step to following up a gift with outstanding stewardship is a great thank you. Your fundraising 

software should send a confirmation email and receipt to donors, but your nonprofit should still send a 

personalized, sincere thank you message.

DONATION RECEIPT DONOR

THANK YOU EMAIL

Some important qualities of a good thank you are:

• It’s personalized with the donor’s name.

• It references the campaign they supported.

• It explains what impact the gift will make.

• It is signed by a specific staff member and includes their contact information.

 

UPDATES

After saying thank you, it is the nonprofit’s job to show that the donation was used to make a real impact 

on the cause. In the following months, update donors on the campaigns, programs, and projects they’ve 

supported. This sends the message that giving to your organization is an investment in change, not a 

leap of well-meaning faith. 
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20 AFP 2014, "Building Blocks for Sustained Giving from Blackbaud."  
http://www.slideshare.net/Danielle_JJohnson/planet-philanthropy2014-buildingblockssustainedgiving

RE-ENGAGE

Of course, retaining millennial donors means getting them to contribute to your work again. You must 

re-engage them by asking them to take action again. But millennials don’t want to get constant email 

appeals. This means you need to be smart about your re-engagement strategy.

Wait a few months before asking for another donation, but don’t wait months to invite donors to events or 

ask them to volunteer or fundraise for your organization.

Recurring Giving

As we covered earlier in the guide, recurring giving can be a great option for millennials. Even small 

monthly donations can add up to sizable annual contributions. But recurring giving has another 

advantage: donors who give monthly tend to have higher retention rates.20 If you can recruit young 

supporters to make a monthly gift now, they may continue giving for years to come.

PCI’s recurring giving program is called Think Forward. They present it as a special group of 

donors who are building a better future.
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To attract millennials to your recurring giving program, spend some time developing the purpose and 

identity of the program. Present monthly donors as a select group of investors who are making a long-

term impact. Give your program a name and curate special updates on the programs it supports.

Annual Events

Events can be important rallying points for nonprofit organizations. While more and more fundraising is 

moving online, face-to-face experiences can strengthen a donor’s bond with the cause. Millennials may 

get their music online and through streaming services, but they still love to see their favorite bands in 

concert. Offer an event or two each year that supporters can look forward to.

Some great events for engaging millennials include:

• Run/walks

• Other athletic events

• Beer/wine tastings

• Family festivals (for young families)

The goal is to create an event that leaves attendees eager to return. These events can also include 

fundraising, but the bond and emotional investment of attendees can pay dividends year-round.

Stay in Their Timeline

Social media is a unique opportunity to be a part of millennials’ day-to-day lives. While sending an email 

every day would seem excessive, platforms like Facebook, Twitter, and Instagram allow you to reach out 

to your supporters multiple times each day. 

Keep in mind that nonprofits shouldn’t post the same content or the same number of times on  

each platform. 
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Here are some guidelines for what and how often to post:

• Twitter. 3+ times per day

• Facebook. Once or twice per day

• Instagram. Once or twice per day

• LinkedIn. Once a day

• Google+. 1 to 3 times per day

• Pinterest. 3+ times per day

Beside moving your followers to take action by fundraising or donating, your goals on social media 

should be to inform, inspire, and delight millennials. That means providing interesting facts, ways they 

can help, and pretty pictures.

Foodbank Santa Barbara County posts a variety of 

content to their Facebook page, including behind-

the-scenes updates and impact stories.
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Chapter 5 Summary

• Millennials will become even more important to the social impact sector in the future. Get them involved 

now and nurture the bond with careful donor stewardship.

• Retain supporters with a sincere thank you, impact updates, and re-engagement opportunities.

• Recurring donors are more likely to continue giving, so it’s a great tool for starting a lifelong 

relationship. 

• Annual events can also become traditions to which young families look forward.

• Through social media, nonprofits can stay a part of millennials' daily life. Use these platforms to inform, 

update, and delight your supporters.

buildOn uses Twitter to highlight their volunteers and students. With updates and individual stories, they 

show their followers the change they are creating. 
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Conclusion

Millennials are already the largest living generation and their influence will only grow in the coming 

decades. The social impact sector must adapt to communicate and engage with them. While many have 

limited giving power now, millennials have already shown a willingness to donate and fundraise for  

social causes.

Nonprofits who focus on mobile web design, draw clear connections between donations and impact, and 

get millennials involved now will be poised for even greater success in the future. 
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on how to inspire, engage and empower millennials.
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