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Introduction

Imagine you heard about an awesome restaurant through your friend on Facebook. You’ve been 

meaning to try a new place, so you conduct a Google search for the restaurant’s website to find their 

hours of operation, menu, and a phone number to make a reservation. 

Imagine, still, your dismay when you can’t find their webpage, or if you can, you notice it doesn’t include 

the information you were looking for. Despite your friend’s positive word-of-mouth advertising, you 

move on, likely distracted by an incoming text or email. You stop your search and the restaurant has 

just lost your business because it didn’t have a strong presence where their potential customer was 

looking for them–online. 

Today, the average American spends 11 hours a day consuming media across different devices. Just 

over an hour of that time is typically spent on a personal computer, and an average of one hour and 26 

minutes is spent on a mobile device.1 It should come as no surprise that your organization should be 

online to engage your supporters where they like to interact. 

There’s so much more to having an online presence than simply having a website. To engage your 

community effectively in the way that it wants, you need to establish a strong and active online 

presence. A well-developed online presence will not only make you more “discoverable,” it will also 

help you recruit more followers and continue to build deep connections with existing supporters.

1 Geek Wire, “Nielsen reports that the Average American Adult Spends 11 Hours per Day on Gadgets.”  http://
www.geekwire.com/2015/nielsen-reports-that-the-average-american-adult-spends-11-hours-per-day-on-
gadgets/ 

http://www.geekwire.com/2015/nielsen-reports-that-the-average-american-adult-spends-11-hours-per-day-on-gadgets/
http://www.geekwire.com/2015/nielsen-reports-that-the-average-american-adult-spends-11-hours-per-day-on-gadgets/
http://www.geekwire.com/2015/nielsen-reports-that-the-average-american-adult-spends-11-hours-per-day-on-gadgets/
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In this guide, we’ll cover what it takes to build your online ecosystem and draw more people into it. 

We’ll also dive into how you can keep supporters engaged on a regular basis and ultimately use the 

Internet to secure new donors and effectively steward current ones. 

Let’s get started! 
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Chapter 1
Build a Beautiful and Informative Website

Your website is your home base. It houses all of the information you 1) anticipate your audience will 

search for, and 2) would love your audience to know. 

The first point is especially vital. Remember the imaginary restaurant? If a potential donor visits your 

website and does not find the information they are looking for, they’ve just had a bad experience. Your 

relationship doesn’t become stronger with their visit, it becomes weaker. To not only satisfy, but delight 

curious prospects, your website should anticipate all of your audience’s questions before they have 

time to ask. 

Here’s what your website needs to succeed.

Your Mission

This should be one of the very first things a visitor sees. Plaster it on your homepage loud and proud 

for your donors. There should be no doubt in their mind as to what your organization is working  

to achieve.

Kindred Image is a perfect 

example of an organization 

that features their mission 

statement front and center. It 

spans across their homepage 

to grab the site visitor’s 

attention. 
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If a potential donor cannot easily locate your mission statement, they will be less likely to feel 

connected to your organization and give. The faster they realize what you’re all about, the quicker they 

can become open to developing a meaningful relationship with you and becoming a member of your 

community. 

Information on Your Programs

Now that visitors know why you exist, they’re going to want to know how you’re addressing the 

problem and the types of programs their donations might support. Include a separate “Our Work” or 

“Our Programs” page to provide ample information. 

This page should answer the following questions:

WHAT IS YOUR APPROACH TO THE PROBLEM? 

Name your specific programs and the goals of each initiative. What does your work involve? How 

is your approach different from that of other organizations? Describe why these programs are 

fundamental to solving the problem you address. 

WHO ARE YOUR BENEFICIARIES? 

Show the people, animals, places, or things that you serve. Include images and individual stories 

throughout this page to help your readers establish an emotional connection with those who are 

impacted by your work. 
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charity:water uses this interactive map to connect site visitors to their 

fieldwork. Each pin on the map links to a new page of project details.

Though statistics can be powerful tools to communicate the nature of a problem, readers will feel 

more compelled to act if they can see themselves in the story you craft. Help readers walk in the 

shoes of those you support and understand how dire the situation is through visual content and 

effective storytelling. When a reader can envision themselves, their friend, or family member as your 

beneficiary, they will feel more personally connected to your cause and therefore more likely to make a 

contribution. 

WHERE DOES YOUR 

WORK TAKE PLACE? 

Your online presence has 

the powerful capacity to 

establish connections 

with people in corners 

all over the earth. Show 

visitors where your work 

is conducted through 

maps and images, so 

they can understand the 

scope of your impact 

and imagine themselves 

right there with your 

organization, even from miles away. 

WHEN DOES YOUR WORK TAKE PLACE? 

Are you more active during certain times of the year, such as after a natural disaster? Or does your 

organization have boots on the ground all year long? 
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Maybe you don’t have boots on the ground at all, and your mission is to fund a specific initiative, like 

research. Show your audience how this work is conducted year-long, or feature key events or panels 

important to your organization to give visitors a sense of what your calendar year looks like.

Evidence of Impact

Your website should convey the impact you’ve had to date, and the impact that will be made possible 

with future gifts. Connect the dots for prospective donors by giving examples of what different levels 

of donations will make possible. By listing specific dollar amounts and connecting them to a tangible 

impact, you can increase the likelihood of receiving those gift sizes. To get what you need, you have to 

ask for it. 

Use visuals, charts, and numbers to grab a visitor’s attention and present this information in a way that 

is easy to understand.

Heifer International provides their potential donors with suggested dollar amounts and connects these gifts to a 

specific outcome.
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Your Story

Your organization’s founding story is what prompted the very first champions of your cause to get 

involved. Shed light on these moments of origin to fill your readers with the same passion and feelings 

of possibility that led you to where you are now. 

Consider dedicating an entire page to your story. You might title it “About” or “Learn More.”

A site visitor can find To 

Write Love on Her Arms 

(TWLOHA)’s founding story 

under their “Learn” tab. This 

page divides their story into 

digestible segments and 

uses compelling visuals to 

break up the text, leading 

readers down the page and 

through the entire narrative. 

Your Staff

Humanize your staff in the eyes of your potential donors with an “Our Team” page. Help visitors 

understand that you are real people who make personal sacrifices to solve social problems. The more 

approachable and identifiable you are, the better a reader can relate to you. This can also help them 

feel comfortable to voice an idea, confident enough to make a donation, and emotionally connected to 

your brand.
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A Donation Page

If your website’s first job is to supply information, its second is to create a stream of revenue for your 

organization. These two functions depend on each other. Without presenting the right information in 

the right way, your readers won’t feel compelled to donate. Without a donation page, you completely 

miss the opportunity to receive donations from visitors who want to give. 

Make sure your donation pages contain all the right elements and provide your visitors with a positive 

experience. 

A great donation page

Infographic: The Anatomy of a 
Donation Page

Check out this visual display of all of  

the components that create a  

successful form. 

Download Now

• Is distraction-free  and uncluttered 

• Reflects your organization’s brand

• Makes it quick and easy to complete a gift

• Provides suggested donation amounts 

• Delivers e-receipts  and automated thank yous 

• Leverages custom questions  to learn more 

about your donors 

• Uses responsive design  to adjust to any screen size

• Is verified and secure 

• Offers a recurring gift option 

• Provides the option to cover transaction fees

http://www.classy.org/blog/infographic-the-anatomy-of-a-donation-page
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A Page or Microsite for Your Recurring Giving Program

This page should attract new monthly donors by showing them what your recurring giving program 

is all about. Demonstrate how special this program is right away by branding it with its own name. 

However, make sure 

it ties in to the overall 

look and feel of your 

organization’s pages. 

Explain the vital role that 

monthly donors play 

in the health of your 

organization and convey 

what it means to “be part 

of the club.” What are 

the benefits of being a 

recurring donor? Perhaps 

you offer exclusive 

updates, progress 

reports, or photos and 

videos from the field.

Pencils of Promise does a great job of explaining the reasons a visitor should 

join their monthly giving program, Passport, and highlighting the exclusive 

benefits of their program.
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Your Annual Report and Financials 

Demonstrate your commitment to transparency by listing your financials and annual reports on your 

website. 

A dynamic and digestible annual report is a great way to educate potential donors, lend them 

confidence in your organization, and empower their decision to donate. It also engages current donors 

by showing them what their donations have helped achieve in the past year. 

Take control of how your readers digest the information in your report. If you’re making changes in your 

strategy for next year, make that clear and explain how they can be a part of that change. 

Action Against Hunger breaks up the chunks of text in their annual report with eye-catching graphics and 

statistics. 
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Social Buttons 

Social share buttons will connect your website to other areas of your online presence and make it easy 

for visitors to jump from one channel to the next. 

There are two types of buttons that connect your website to social media: social icons and social 

sharing buttons. 

Social icons are small app-like images on your website that direct a user to your profile on the 

corresponding social media site. Encourage users to follow you on these channels so you can stay 

connected with them.

Only create buttons for social media platforms on which you have an active presence to 

avoid misleading your audience.
PRO TIP

Possible Health’s social icons not only connect to other platforms, they also indicate which channels they are 

most active on.
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These sharing buttons on TWLOHA’s blog give readers a way to quickly 

share a post they like from their own personal profiles. 

Social share buttons, on the 

other hand, give your visitors 

a convenient way to share 

your page with their personal 

networks. 

These buttons not only make it 

easy for your visitor to further 

explore your online ecosystem, 

but also help you boost 

pageviews and expand the 

reach of your content. 

Beautiful Design 

Beauty may be in the eye of the beholder, but 

we’re here to tell you that a clunky, disorganized, 

outdated website just isn’t going to fly with your 

online community. 

To hold visitors’ attention, your website should 

have beautiful, responsive design that adjusts to 

different screen sizes.

Infographic: 7 Design Myths 
Debunked for Nonprofits

Discover the key things you need to 

know about creating beautiful visuals for 

your organization. 

Download Now

http://www.classy.org/blog/infographic-7-design-myths-debunked-for-nonprofits/
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Don’t let design intimidate you. There are many affordable web development tools out there with 

predesigned templates, empowering even one- or two-person teams to create beautiful websites. 

Squarespace and Wix are just a couple examples of website builders. You can also enlist the help of a 

freelancer.

MOBILE RESPONSIVE 

Eighty-three percent of millennials like 

nonprofits to have mobile responsive 

pages, according to HubSpot.2 When your 

website automatically adapts to all mobile 

devices, you can eliminate the risk of losing 

visitors due to an inability to navigate  

your site.

A responsive donation page generates 34 percent more donations than pages that are not responsive.3 

Mobile users are more likely to fill out a donation form that adapts to their screen and assures their 

donation is secure on a branded page.4

Integrate Your Offline and Online Worlds for Consistency 

As you strengthen your online presence, it’s important to keep your existing channels of 

communication and touch points in mind. A cohesive and unified experience between your online and 

offline worlds will establish a sense of familiarity and trust with your potential donors. 

2 HubSpot, “30 Stats Nonprofits Should Know When Engaging Millennials." http://blog.hubspot.com/marketing/
nonprofit-millennial-stats-list

3 Mobile Cause, “Online Giving Tips Infographic." http://www.mobilecause.com/online-giving-tips-infographic/  
4 Classy Blog, “It’s a Race Against Time to Win the Mobile Email Donation Appeal Game.” http://www.classy.org/

blog/its-a-race-against-time-how-to-win-the-mobile-email-donation-appeal-game/ 

http://blog.hubspot.com/marketing/nonprofit-millennial-stats-list
http://blog.hubspot.com/marketing/nonprofit-millennial-stats-list
http://www.mobilecause.com/online-giving-tips-infographic/
http://www.classy.org/blog/its-a-race-against-time-how-to-win-the-mobile-email-donation-appeal-game/
http://www.classy.org/blog/its-a-race-against-time-how-to-win-the-mobile-email-donation-appeal-game/
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Your website is the first place that event attendees and volunteers will check out to learn more about 

your organization and potentially deepen their involvement. Don’t listen to Jasmine, this isn’t a “whole 

new world.” Your online presence should be an extension of your brand that looks and feels the same 

as every other point of contact a donor might have with your organization. Use consistent branding 

elements, like your logo, colors, and fonts, across your online and offline initiatives. From your pieces 

of direct mail, to the program at your gala, to the banner on your Facebook page, your assets should all 

carry the same aesthetic.

Now that you have a better understanding of how to rock your website, the next step is to make sure 

people can actually find you. You wouldn’t want all of that hard work to go to waste, would you?
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Chapter 2
Leverage Your Blog

One of the best tools to generate website traffic is your nonprofit blog. Once you’ve dedicated time 

to strengthen your website, you’re ready to start driving more traffic to it. A blog can do just that. As 

a platform to feature new content, it can help you direct people regularly to your website and secure 

more opportunities to transform a newcomer into an avid supporter. 

Search engines, like Google, play an essential role in whether or not your website and blog get 

discovered. SEO is what pulls your blog posts into top search results so people can easily find you. It 

can help you reach people who have never even heard of your organization before. It can even help 

you reach the people you serve if they are searching for resources like the ones that you offer. 

Search engines are designed to provide 

searchers with the most valuable and relevant 

content possible. So, the first step to improve 

your ranking is to produce valuable, relevant 

content to your potential donors. As you do 

so, you want to help search engines help you 

by optimizing your blog so they can read and 

catalog the information on your site.

Getting Started 

You should properly maintain your webpages to ensure they are always up-to-date and remain 

relevant. To help generate more website traffic, you need to produce valuable content consistently. Use 

your blog to create quality content on a regular basis. This also lets your audience know that they can 

rely on you for certain types of information, and your search rankings will improve when other sites link 

back to your pages from their own. 
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Here are a few things to keep in mind in order to make sure your quality content is captured by  

search engines. 

RESEARCH KEYWORDS

To help search engines understand what each piece of content is about, identify a keyword for each 

post. While your primary focus is to produce valuable content for your audience, it also pays to be 

mindful of the most popular search terms around the topic of your post. When you sprinkle a commonly 

searched keyword throughout your blog, your post has a better chance of being found by more people. 

However, the competition to rank for certain keywords can be very high. Check the average monthly 

searches and competition around the keywords you have in mind before selecting your focus. Keyword 

Planner is a free Google Adwords tool that breaks down the competition for keywords and their 

number of monthly searches.5

5 Google, “Keyword Planner.” https://adwords.google.com/KeywordPlanner

While you may not be able to write around keywords all the time, consider conducting 

research for possible keywords in your outline phase so you can make an informed decision 

earlier in your process.

PRO TIP

ORGANIZE YOUR BLOG CONTENT 

When you break up and organize your blog post with headers, you can help readers quickly scan 

your content, identify its major ideas, and interpret how they are connected. It also makes it easier for 

readers to determine whether the piece is what they’re looking for before diving in. 

https://adwords.google.com/KeywordPlanner
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Thankfully, organizing your content well 

also pays off with search engines. The 

titles and headers of your piece act as 

cues that help search engines identify what 

keywords and phrases play an important 

role in your post. Be mindful of the text you 

use for your headers to help boost your 

overall score.

ANCHOR TEXT 

Anchor text is the visible copy in a hyperlink. This is another opportunity to communicate with both 

your reader and the search engine. The text you choose to represent a link should accurately reflect 

what that link is all about. Text that is nondescript, such as “click here” or “read more,” does not help a 

search engine understand the information behind that link. Therefore, they have no way to confirm if 

your representation is accurate. 

Your anchor text is also important to your reader’s experience. For example, if the phrase “fundraising 

strategies” was the anchor text in a hyperlink, you would expect to be redirected to a page or article 

about fundraising strategies. To be delivered to anything else would be extremely misleading and make 

for a disappointing user experience. 

IMAGES 

High-quality content often includes images. Unfortunately, search engines are unable to interpret what 

an image represents without a little help from the writer. Let Google know what a picture contains by 

writing alternative text for the image. Alternative text also appears for users who, for one reason or 

another, are unable to view the image in your post. 

Include your keyword when appropriate in the alternative text to improve your post's overall ranking. 
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BACKLINKS 

When other sites link back to your content, it tells Google that your piece was valuable to someone 

else and helps your overall ranking. Take a proactive approach to securing backlinks by forming a 

sharing strategy with key online content publishers. 

We dive deeper into this topic in Chapter 4, skip ahead to that section now.  

SEO is an ever-changing game because the way that search engines measure valuable content is 

constantly evolving. Keep abreast of Google’s changing algorithm and update your strategy to help, 

and not hurt, your rankings. 
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Chapter 3
Grow Your Social Media Audience Organically

To have a strong social media presence, it’s important to be strategic about the channels you 

participate in. Depending on your target audience, you may find that certain channels are more worth 

your time. 

active. You don’t want to stretch yourself thin across too many networks, so also consider the time and 

resources you have in order to select which channels you can actively engage supporters on.

After all, social media never takes a day off, and neither should your strategy. If your organization 

creates a YouTube profile and forgets to update it and participate with this specific community, you will 

only frustrate the people trying to engage with you on this channel. 

Keep these things in mind before you choose to participate in a new channel:6

First understand who you 

would like to target and then 

choose platforms based 

on where they tend to be 

6 Sprout Social, "A Strategic Guide to Social Media for Nonprofits." http://sproutsocial.com/insights/nonprofit-
social-media-guide/

• The primary content types (videos, images, 

text) you create 

• Your target audience 

• The time you can dedicate  to consistent 

engagement 

• Any resources you have  to supplement this 

process, such as social media management 

software

http://sproutsocial.com/insights/nonprofit-social-media-guide/
http://sproutsocial.com/insights/nonprofit-social-media-guide/
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Top Channels for Nonprofit Participation

Across the board, certain channels have proven more popular for nonprofit participation. The most 

important social channels for nonprofits, according to Nonprofit Marketing Guide, are: 

1. Facebook

2. Twitter 

3. YouTube7

Each offers its own features to help you build a sense of community among your followers, steward 

your donors, and bring in more donations. 

FACEBOOK

Facebook now has 1.55 billion monthly active users.8 Consequently, it’s imperative that your 

organization have a presence on this channel to expand its reach and raise brand awareness. 

Facebook is the perfect place to develop relationships with your community members and engage in 

authentic conversation.

TWITTER

Home of the hashtag, Twitter currently boasts 320 million active users.9 With tweets limited to 140 

characters, Twitter creates a global conversation that allows you to speak directly to anybody with 

an account, including supporters, corporations, influencers, and more. Use Twitter to discover other 

7 Nonprofit Marketing Guide, "2015 Nonprofit Communications Trends Report." http://www.
nonprofitmarketingguide.com/freemembers/2015NonprofitCommunicationsTrends.pdf

8 Statista, "Leading Social Networks Worldwide as of January 2016, Ranked by Number of Active Users (In 
Millions)." http://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/  

9 Ibid.

http://www.nonprofitmarketingguide.com/freemembers/2015NonprofitCommunicationsTrends.pdf
http://www.nonprofitmarketingguide.com/freemembers/2015NonprofitCommunicationsTrends.pdf
http://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
http://www.mobilecause.com/online-giving-tips-infographic/
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thought leaders in your space and to individually 

engage with your followers.

YOUTUBE 

Video is a powerful tool for your organization, 

especially when you’re trying to develop 

connections with people who live halfway 

around the world. YouTube has an estimated 

one billion users and is a very relevant channel 

for organizations looking to engage young 

supporters. Eighty-one percent of millennials are 

believed to participate on this platform.10

BIG Social Media Guide for 
Nonprofits

Discover which social networks are right 

for your organization with the BIG Social 

Media Guide for Nonprofits. Could other 

channels like Instagram, Pinterest, Vine, 

or Google+ be right for you?  

Download Now

What to Publish 

While your potential donors will come to your social profiles to engage with you and look for answers 

to their questions, your profiles should also feature information that isn’t just about your organization. 

HubSpot advises that organizations should publish a balance of three types of posts:11

APPRECIATION 

Let donors know how thankful you are to have their support. Always like their comments when 

appropriate, and give individual shout-outs to show them special attention. 

10 DMR, “By the Numbers, 130+ YouTube Statistics.”  http://expandedramblings.com/index.php/youtube-
statistics/

11 HubSpot, “The Three A’s of Nonprofit Social Media Engagement.” http://blog.hubspot.com/marketing/
nonprofit-three-as-social-media-ht

http://go.classy.org/guide-social-media-for-nonprofits-blog
http://expandedramblings.com/index.php/youtube-statistics/
http://expandedramblings.com/index.php/youtube-statistics/
http://blog.hubspot.com/marketing/nonprofit-three-as-social-media-ht
http://blog.hubspot.com/marketing/nonprofit-three-as-social-media-ht
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ADVOCACY

Educate your audience on 

the work that you do. Share 

relevant industry news 

to keep your community 

informed and show that you 

keep up with the times.

In this tweet, the Northeast 

Organic Farming Association 

of New York @nofaNY retweets 

a post by @Food_Tank to share 

current industry news with 

their supporters.

APPEALS 

Appreciation and advocacy posts will make appeal posts seem less spam-y when you do post them. 

Use social platforms to call for volunteers, fundraisers, and donations. 

By providing your audience with a mix of content, you will develop a reputation as a respected source 

of relevant industry news and strengthen your donor relationships. By participating in conversations, 

you can inspire supporters to remain engaged with you and advocate on your behalf.

How to Build Your Social Following 

To build a large social media following takes time and dedication. Luckily, there are a few things you 

can do along the way to bolster your efforts as you reach out and engage with more of your audience 

members. 
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An organic following is always a more viable resource for your organization. Only engage in honest 

methods to increase your following in order to ensure you’re attracting qualified prospects. Maintain a 

community that is sincere and connected, and followers will remain engaged. 

Here are a few tips for getting started: 

FOLLOW YOUR FOLLOWERS 

Prove your organization is committed to building a relationship. 

This also provides your organization with a way to “listen in” on 

your followers and get to know them better. 

DEVELOP A PARTICIPATION STRATEGY 

Only participate in channels that you can commit time to. Don’t settle for just setting up your profile. 

Make sure you go beyond simply filling out your information, and maintain active engagement that 

“wows” your community. 

SET TIME ASIDE EACH DAY

Regular communications are vital to your social media presence. An 

inactive page will lose followers and deter any new ones. 

DON’T JUST PREACH, ACTUALLY ENGAGE WITH PEOPLE 

Use your accounts as an opportunity to ask questions and share individual stories. Participate in two-

way conversations to signal that you value your audience and want to deliver them content in way that 

is honest and focused on serving them. 
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MAKE A PRIVATE GROUP FOR YOUR VOLUNTEERS, FUNDRAISERS, OR  

RECURRING GIVERS

Facebook and LinkedIn are two channels where you can create private groups. These virtual 

gatherings are a great way to make people feel special and a part of something larger. Nonprofit social 

media groups also allow members to engage with like-minded individuals and participate in healthy 

competitions to see who can fundraise the most money or raise the most support. 

PARTICIPATE IN TWITTER CHATS 

Twitter chats are live conversations that occur at set times on Twitter. Chats generally use a specific 

hashtag to aggregate the conversation. They are a great way to gain exposure for your organization 

and increase your following. Participate in chats that cover subjects relevant to your work to gain more 

visibility, establish yourself as a thought leader, and meet other professionals. 

RUN CONTESTS 

A contest can be an effective way to incentivize individuals to join your constituency. Align prizes with 

your organization’s mission to ensure people participate for the chance to engage with your cause, 

not just win a free prize. For example, free tickets to your next event and a $30 Starbucks gift card will 

likely draw two different crowds. By linking the prize to your organization, you increase the chances of 

new followers actually participating as members of your larger online community. 

Photo caption contests are a simple way to start a competition. Consider trying one before your next 

campaign to bolster your following.

A thoughtful social media strategy can have a significant impact on your organization. The sheer reach 

and power of social media scales your marketing efforts in a way that other strategies, such as direct 

mail, cannot. Commit to posting high-quality content on a regular basis, and you can build an engaged 

community that’s ready to support you.
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Chapter 4
Gain Exposure with a Public Relations Strategy

Fundraising isn’t the only thing that has moved online. The press has increasingly taken to online 

distribution channels. In fact, one 2015 study found that more than 9 in 10 people aged 25 to 44 

consume newspaper content digitally.12

A proactive PR strategy can help take your brand’s awareness to new heights. Establish connections 

with local and national news outlets and their writers in order to position your organization and 

its content in the spotlight. Positive press can increase your exposure and bring in new potential 

supporters. 

Digital and print newspapers aren’t the only ways to leverage PR. There are many avenues you can 

explore online to drive website traffic, such as guest blogging or being featured on another site. 

How to Develop Your PR Strategy 

Many organizations work on a project-by-project basis without giving much thought to a long-term 

strategy. However, as your organization grows and positions itself to scale, this approach becomes 

unsustainable. Freelance PR mavens can be an enormous help to organizations just starting out, but 

you need to build a long-term strategy to ensure you reach the most people possible when you have 

news to share. 

A lot has changed in PR even in just the last 10 years. Just as the days of push-marketing, or mass 

communications, are gone, so too are the days of push-news. Your audience and readers want to be 

communicated with in a way that is highly personal and meaningful. 

12 Newspaper Association of America, “Newspaper Digital Audience Grew Twice as Fast as the Internet in Past 12 
Months.” http://www.naa.org/Trends-and-Numbers/Newspaper-Websites/Newspaper-Web-Audience.aspx

http://www.naa.org/Trends-and-Numbers/Newspaper-Websites/Newspaper-Web-Audience.aspx
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Create a topnotch PR strategy to deliver the experience your audience is looking for. Here’s a list of 

what to keep in mind, inspired by nonprofit consultant Peter Panepento.13

• Determine who you want to reach and where they spend their time . Given the purpose of your 

press release, identify your target audience and which channels you should use to reach them. 

Devise a strategy for presenting each piece to the public and consider which contact lists or social 

media platforms to use. Will you be delivering your content through Vimeo or LinkedIn? You’ll set your 

announcements up for success when you deliver content that actually resonates. 

• Use a mix of digital press release types . Not every statement needs to be a long essay-style block of 

text. Consider using video to release news and make your statements even more compelling. Develop 

your YouTube channel and link to your donation pages in the description areas so that your press 

releases can drive website traffic and donations. 

• Develop a reputation as a credible source on certain topics . If your 

organization can speak to a certain industry and offer writers valuable 

information for their pieces, you will likely be sought out as a source 

whenever that topic comes across the writer’s desk. This can establish 

your team as an authority in the space and boost your visibility in online 

publications. 

• Network with writers and the press  just as you would with your nonprofit peers. You can benefit from 

connecting with these individuals and taking the time to get to know their workflow. Develop real 

relationships, be it in person or electronically, in order to position yourself as a connection for future 

pieces. LinkedIn, for example, is a channel designed to help develop professional relationships. An 

active presence here may help you expand your network and get in touch with the right people. 

• Invite reporters to get involved with your work . Firsthand experience is more significant than 

secondhand, period. Ask the press to attend your events, or just come check out your programs and the 

13 Nonprofit Marketing Guide, “Developing a Modern Public Relations Strategy.” http://www.
nonprofitmarketingguide.com/blog/2015/03/17/developing-a-modern-public-relations-strategy/

http://www.nonprofitmarketingguide.com/blog/2015/03/17/developing-a-modern-public-relations-strategy/
http://www.nonprofitmarketingguide.com/blog/2015/03/17/developing-a-modern-public-relations-strategy/
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work you’re doing. It’s often easier to develop relationships in person, and by giving them some face 

time, you might fuel their ideas for an online feature. 

• Tell individual stories  about your beneficiaries and supporters to show impact. As impressive as your 

impact statistics are, make sure to couple them with the individual stories that make up your cause. This 

powerful type of content can attract press, agencies, and your prospective readers and connect them to 

your work on a personal, human level. 

One idea is to ask your community to submit their own videos or Vines and then aggregate the content 

into one video. Include this video with your pitches as part of a complete content package, and you can 

save the writer some research time while making your overall pitch more appealing. 

Hashtags are a great tool to track and aggregate any crowdsourced content. 

PRO TIP

• Call for action . Rather than just asking for donations, it’s important to offer readers a variety of calls to 

action. For example, you might invite your readers to follow you on Twitter, subscribe to your newsletter, 

volunteer, fundraise, or attend an event. This allows you to further develop your relationship with your 

audience before asking them to contribute financially.

If you don’t ask, you’ll never get what you’re after. Make sure that each press release is connected to an 

ask of some fashion to drive more engagement with your organization.

A well-executed online PR strategy can make a huge difference for your organization and accelerate its 

growth potential. When you invest greater time in this marketing effort, you can take more control over 

how your organization is perceived online and strengthen your overall online presence.
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Chapter 5
Maintain, Maintain, Maintain

Once someone finds you online, it’s time to make them want to spend time in your ecosystem and 

check back in regularly. Your organization can take steps to transform new visitors into regular 

supporters by luring them back to your online channels again and again.

Create Multiple Touch Points 

Part of maintaining your supporter relationships is ensuring you remain a high touch organization in 

their lives. This means you need to engage with your audience in more than one place on a  

regular basis. 

Consider where a potential donor might see you on an average day. While social media and email are 

the most direct communication forms, individuals may also discover your blog, website, or fundraising 

pages on their own through someone else in their network or through a Google search. 

Beyond building a beautiful website, let’s recap a few things that can help you continuously engage 

your audience and build your online presence: 

• Create quality blog content consistently 

• Optimize your content for search engines  to broaden your exposure 

• Actively engage your audience on social media  in a meaningful way 

• Update your website regularly  with new information 

• Develop your relationships with the press 
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Invest in Automation

We hear you, this seems like a lot. Never fear, automation software is here. Automation not only makes 

your life easier as a marketer, it also improves your supporters’ experiences by helping you cater 

to their interests and make them feel like you value their individual interactions. Different types of 

automation software include: 

• Social media management tools , such as Hootsuite and Buffer 

• Constituent relationship management software , such as Salesforce

• Email marketing systems , such as MailChimp  

Email Communications

A segmented email strategy can do wonders for donor retention and help increase the number of 

“touches” the average individual has with your organization. Delight donors by delivering highly 

specialized content that caters to their interests and improves their odds of engaging with you online. 

To better understand the preferences of your donors, you can monitor their behavior. Track things like 

how often they give, what campaigns they donate to, and even what time of day they open their emails 

to ensure you’re delivering messages that resonate with them. 



The Nonprofit's Guide a Strong Online Presence        © Classy.org 32

Use email to also check in with lapsed donors. 

Consider using automation software that triggers 

a “we miss you” message if a certain amount of 

time has passed since a donor’s last contribution. 

You can also use automated messages to remind 

recipients when they haven’t opened your last 

message or if they forgot to finish setting up their 

peer-to-peer fundraising page. 

Steward donors effectively by 

communicating with them via email just 

as you would in person. Remember to 

introduce yourself, say thank you, and let 

them know when you think they might be 

interested in certain opportunities.

PRO TIP

Delight Your Donors to Keep Them Coming Back

Despite the serious nature of your work and the real social problems you’re solving, if you can find 

ways to create a positive connection with your donors on a regular basis, you can bet they will want 

you to be a part of their lives for years to come. 

Go the extra mile to make a donor feel like they matter to your organization. Weave humor into your 

emails, invite them to donor appreciation events, or even just send them a thank you message out of 

the blue. Make them feel like their gift is truly appreciated, and they will be much more likely to stay 

active in your community. 

A Guide to Peer-to-Peer 
Fundraising Emails

Check out this Guide to P2P Fundraising 

Emails to learn more email marketing 

strategies that can boost your online 

engagement and fundraising.  

Download Now

http://go.classy.org/guide-peertopeer-fundraising-emails
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When you approach your engagement strategy 

not from the angle of, “How can I get this person 

to give us more money,” but from, “How can I put 

a smile on this person’s face?” you can humanize 

your work and create meaningful interactions that 

become lasting connections and streams  

of support. 

Aim to delight donors with every email, social 

media post, phone call, and piece of mail  

you send. 

This tweet by @UNICEF aims to put a smile on your 

face. @UNICEF does a great job at humanizing the use 

of this platform by trying to delight their audience.



The Nonprofit's Guide a Strong Online Presence        © Classy.org 34

Conclusion

Your online presence is the main way a large portion of your target audience will ever interact with 

you. And that’s not a bad thing–it’s a great thing. It means that with the power of technology, your 

organization can mobilize people from all over the world to make real change for those that you serve. 

That’s why building a strong online presence and maintaining it well is so important–it’s a huge part 

of how the masses perceive your organization. Create an elaborate portal for all of your community 

members to engage with you, and your cause will reap the rewards only made possible by the joint 

effort of people both near and far.  
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