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2022 Retail

$7.1T

+8.2% v 2021
+31% v 2019




Retail Growth Up 8.2% in 2022

Up 17.9% in 2021
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Monthly Retail Sales
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2022 Sales
vs 2019

SOURCE: US Dept of Commerce, Economic Indicators Division, Retail
Indicator Branch, Adv Monthly, Not Seasonally Adj.

Non-store

Gas Stations

Misc Retail

Sporting Goods & Hobby

Building Materials &
Garden

Restaurant & Bar

Total Retail

Motor Vehicle & Parts

Food & Beverage

Furniture & Home

Health & Personal Care

General Merchandise

Clothing & Accessories

Electronics & Appliances
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E-Commerce

Toy & Game

Sporting Goods

Gas Stations

Building Materials, DIY
Used Merchandise
Total Retail
Restaurants

Detailed Categories ...

Beer, Wine, & Liquor

Jan-Nov 2022

Household Appliance

vs 2019
Auto Dealers

General Merchandise

Pharmacies & Drug

Office Supplies

Clothing

Shoes

1 Dept Stores
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US 2022 Retail Sales Up 8.2% (0.2% adjusted) YoY
Up 31.4% (14.8% adjusted) Yo3Y
Adjusted for inflation
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Monthly Auto Sales
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Monthly Grocery Sales
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Restaurant vs Grocery
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Restaurants Back to Normal
OpenTable seated diners change vs. 2019 ‘normal’
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US G roce ry Sa'es Up 7.6% (-1.8% adjusted) YoY
Up 22.3% (4.0% adjusted) Yo3Y
Adjusted for inflation
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Monthly US Apparel Sales
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Apparel Share of Consumer Spending
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DIY / Home Improvement - 2022 Jan-Nov

$4728B

+6.6% v 2021
+37% v 2019




Monthly DIY / Home Improvement Sales
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SOURCE: US Dept of Commerce, Economic Indicators Division, Retail Indicator Branch, Adv Monthly, Not Seasonally Adj. Cat 444



Electronics - 2022

$88B

1.2% of Retall




Monthly US Electronics Sales
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Monthly US Toy Sales

$3,000 [ 2021

$2,500 -2020
-2019

$2,000

$1,500

S Millons

$1,000

$500

50
Jan Feb  Mar Apr May Jun Jul Aug Sep Oct Nov Dec

PUB"I’_'Ids SOURCE: US Dept of Commerce, Economic Indicators Division, Retail Indicator Branch, Monthly, Not Seasonally Adj. Cat 45112
COMMERCE



E-Commerce

14% of US Retail
+8% v 2C
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Non-Store Sales (E-Com & Catalog)
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E-Commerce (MRTS)
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E-Commerce vs Retail YoY Growth
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E-Commerce vs Retail YoY Growth
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E-Commerce Share of Retail

16%
- Actual

14% .
- Projected
12%
10%
8%
6%
4%
2%
0%
P o o~ < w0 1) o ~ < ©0 1) o ~ <
> S o o o o — — — — — ~ ~ N
by S S S S S o o o o o o o o
— ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~
— — — — — — — — — — — — — —
o (@4 o o o o o o o o o o o o

PUB’I’_'Ids SOURCE: US Dept of Commerce, Economic Indicators Division, Retail Indicator Branch, Monthly, Seasonally Adj. Cat 4541 v 44000
COMMERCE



E-Commerce Revenue
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Digitally Influenced Sales
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Source: Forrester 2022 Digital-Influenced Retail Sales Forecast, US



Grocery E-Cc
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Digital Grocery was primed for disruption

Retail Ecommerce Sales Share by Product Category
US 2020 (% of total retail sales)
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Books, music & video

Computer & consumer electronics

Toys & hobbies

Apparel & accessories
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Other

Auto & parts

Food & Beverage
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Online share of US grocery spending
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Sprouts Market - Digital Penetration
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Billions, % Change, and % of total grocery sales
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Grocery E-Commerce Delivery Method
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Grocery E-Commerce Delivery Method
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Top 6 Grocers Are 87% of Market

Walmart Instacart

Target
Amazon Kroger
Albertsons




E-Commerce Grocery Penetration
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Data Sources

US Retail & E-Com Sales Data: US Dept of Commerce

Follow Publicis Commerce: Linkedin , Twitter

Subscribe to The Jason & Scot podcast:
jasonandscot.com

Follow Jason and Scot on Twitter : @Retailgeek
@scotwingo

@ Ar;'plve Podcasts
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https://www.census.gov/retail/index.html
https://www.linkedin.com/company/publiciscommerce/about/
https://twitter.com/pubcommerce
https://retailgeek.com/jason-scot-show/
https://twitter.com/retailgeek
https://twitter.com/scotwingo
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Chief Commerce Strategy Officer,
Publicis Groupe
@retailgeek

CEO of GetSpiffy and
Co-Founder of ChannelAdvisor
@scotwingo

Listen on
@ Apple Podcasts
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https://twitter.com/retailgeek
https://retailgeek.com/jason-scot-show/
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