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2022 Retail

$7.1T

+8.2% v 2021
+31% v 2019




Core Retail Growth YoY Up 6.9% in 2022

Up 14.4% in 2021
(eX AUtO & GaS) Average growth 4.1%

18%
16%
14%
12%
10%

8%

6%

Growth

4%

2%

0%
-2%

-4%

M g N O -~ 0 O
Oy OO O O O O
a0 O Oy O O O
Lo e B e R o B e B B |

2000
2001
2002
2003
2004
2005
2006
2007
2008
2010
2011
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022

f

>

FUBLIGIS SOURCE: US Dept

COMMERCE

@)

ommerce, Economic Indicators Division, Retail Indicator Branch, Adv Monthly, NAISC 44000

o



Restaurants

Auto Parts & Tires

Grocery

Used Merchandise

Total Retail

Office Supplies

Clothing

Building Materials, DIY

Toy & Game

Pharmacies & Drug

Auto Dealers

Beer, Wine, & Liquor

Sporting Goods

Shoes

Dept Stores

Furniture

Household Appliance

Consumer Electronics
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2023 Retail Jan-Feb

$1T

+5.1% v 2022
+37% v 2019



Monthly Retail Sales
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US Reta“ Sa'es YTD Up 5.1% (-1% adjusted) YoY
YTD Up 37.3% (15.4% adjusted) Yo4Y
Adjusted for inflation
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Monthly Auto Sales
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Monthly Grocery Sales
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US G roce ry Sa'es YTD Up 4.9%% (-4.2% adjusted) YoY
Up 26% (1.8% adjusted) Yo4Y
Adjusted for inflation
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Restaurant vs Grocery
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Restaurants Back to Normal
OpenTable seated diners change vs. 2019 ‘normal’
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Monthly US Apparel Sales
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Apparel Share of Consumer Spending
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2023 DIY / Home Improvement Jan-Feb

$69B

+2.3% v 2022
+35% v 2019

6% of Retail




Monthly DIY / Home Improvement Sales
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2023 Electronics - Jan - Feb

$13B

1.2% of Retall




Monthly US Electronics Sales
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Monthly US Toy Sales
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E-Commerce

\4.6% of US Retail -
+8% v 2C

+8 019
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E-Commerce vs Retail YoY Growth
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E-Commerce vs Retail YoY Growth
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E-Commerce Share of Retail
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E-Commerce Revenue
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Digitally Influenced Sales
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Digital Grocery was primed for disruption

Retail Ecommerce Sales Share by Product Category
US 2020 (% of total retail sales)
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Online share of US grocery spending

20%
15%
10%

5%

0%
1/11/20 4/11/20 7/11/20 10/10/20 1/9/21 4/10/21 7/10/21 10/9/21 1/8/22 4/9/22 7T/9/22 10/8/22 1/7/23

PUE;I:ICIS SOURCE: Earnest Analytics. 4-week trailing average via The New Consumer
COMMERCE



Kroger- Digital Penetration
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Billions, % Change, and % of total grocery sales
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Grocery E-Commerce Delivery Method

Source: Bricks Meet Clicks



Top 6 Grocers Are 87% of Market

-

Amazon Kroger
Albertsons




Digital Grocery
Walmart

Single Plus
B Rolls

61% of Edible 66% of Non-food




E-Commerce Grocery Penetration
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Data Sources

US Retail & E-Com Sales Data: US Dept of Commerce

Follow Publicis Commerce: Linkedin , Twitter

Subscribe to The Jason & Scot podcast:
jasonandscot.com

Follow Jason and Scot on Twitter : @Retailgeek
@scotwingo
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https://www.census.gov/retail/index.html
https://www.linkedin.com/company/publiciscommerce/about/
https://twitter.com/pubcommerce
https://retailgeek.com/jason-scot-show/
https://twitter.com/retailgeek
https://twitter.com/scotwingo
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Chief Commerce Strategy Officer,
Publicis Groupe
@retailgeek

CEO of GetSpiffy and
Co-Founder of ChannelAdvisor
@scotwingo

@ Apple Podcasts
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https://twitter.com/retailgeek
https://retailgeek.com/jason-scot-show/
https://twitter.com/scotwingo
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