
Counterfeits on 
Amazon

What brands can do about it



-Craig Crosby, The Counterfeit Report

“Anybody can make anything now with no respect 

to intellectual rights and capitalize on the 

trademark that somebody's built and destroy that 

company ... and that's exactly what they're doing 

and they're making an enormous amount of money 

off of this.”



Where counterfeits 
come from

And how they get to us







Amazon courts 
shanzhai

And so it begins …



The impact? Amazon gets richer, other 

brands not so much … 



Legal loopholes It’s illegal, but …



❖ Only 2% to 10% of containers entering the USA are 

inspected by customs. 

❖ Amazon, eBay, and others have been cleared from legal 

responsibility for counterfeits sold on their platforms. 

❖ Most counterfeiters and their agents are based outside 

of US / EU jurisdiction. 

❖ Chinese courts have been of little recourse for legitimate 

brands to sue counterfeiters. 



–U.S. District Court Judge Ricardo Martinez

“There is no doubt that we now live in a time where 

the law lags behind technology. This case 

illustrates that point.”



The race to the 
bottom

If they’re doing it why can’t 

we?



It’s not just Amazon and eBay anymore, but Walmart, Best Buy, and Target are all cashing in on counterfeits.  



How big of a 
problem is this?

Big, real big 



The U.S. Government Accountability Office ("GAO") recently conducted undercover purchases of commonly counterfeited consumer goods on Amazon (AMZN), eBay (EBAY), Sears (SHLD), Walmart (WMT), and NewEgg.  



20 out of 47 of the items they purchased were counterfeit.



How brands are 
impacted

This is destroying not only 

companies but lives 



❖ Loss of sales

❖ Damaged brand reputation

❖ Damaged partnerships with distributors 

❖ Loss of resources dealing with customer complaints and 

returns of counterfeits

❖ Loss of money and time fighting counterfeiters 

❖ Personal anguish of legitimate rights holders



How consumers 
are impacted

This is also dangerous 



❖ Gucci, Chanel, Prada perfumes that contain urine, bacteria, 

antifreeze, beryllium (a carcinogen), cadmium, and lead.

❖ “Apple” chargers that catch on fire.

❖ “Official” U.S. military tourniquets that tend to break when 

used.

❖ Smoke detectors that are nothing but plastic boxes with push 

button alarms.

❖ Counterfeit Phillip halogen automobile headlights.

❖ Solar eclipse glasses that don’t actually offer any protection. 

❖ Bee pollen laced with methamphetamine.



However, most consumers are unaware of the counterfeit risk.



What brands can 
do

There are options



❖ Do nothing

❖ Go it alone 

❖ Bring in the professionals 











https://www.redpoints.com/case-study/knockaround/?utm_source=enterpriseppt&utm_medium=email&utm_campaign=case-study-knockaround&utm_term=knockaround&utm_content=case-study-knockaround
https://www.redpoints.com/case-study/knockaround/?utm_source=enterpriseppt&utm_medium=email&utm_campaign=case-study-knockaround&utm_term=knockaround&utm_content=case-study-knockaround




Amazon allows sellers to promote their products on 

existing listings of brands that are already on there 

platform. 

In the case of brand abusers, they might see this as an 

opportunity. 

A fake product can be sold using the image, product 

description and all other information from an 

authentic listing of an official distributor. When this 

happens, this makes spotting fakes an incredibly hard 

task, especially for parents who are not aware of the 

issue.



While Most Parents Trust Amazon, 61% Can’t 

Identify Fake Toys On It



82% of Design Consumers on Amazon Favor 

Replicas Over Original Products
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