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Abstract 

Corporate performance management (CPM) refers to processes, methods, metrics and tools for 

planning, steering and controlling an organizationôs performance and profitability. CPM is therefore 

one of the central management tasks in the organization at strategic, tactical and operational levels. 

With regard to the management and monitoring of financial results across the organization, financial 

performance management (FPM) focuses on streamlining financial management processes. This 

BARC Score examines the market for FPM products and portfolios in the DACH region (Germany, 

Austria and Switzerland). Based on data points from The Planning Survey, The BI Survey and nu-

merous analyst interactions, vendors are rated on a variety of criteria, from product capabilities and 

architecture to sales and marketing strategy, financial performance and customer feedback. 
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Overview 

Corporate performance management (CPM) plays a crucial role in increasing the competitiveness of 

companies and is one of the central management tasks in the organization. The goal of CPM is to align 

the company's strategy and goals with business processes in order to achieve the highest level of per-

formance at strategic, tactical and operational levels. With regard to the management and monitoring of 

financial results across an organization, financial performance management (FPM) focuses on stream-

lining financial management processes. 

The results of business processes and the process of service creation are both critical to a high level of 

performance. CPM and FPM therefore refer to processes, methods, metrics and tools for planning, 

steering and controlling an organizationôs performance and profitability. The support of corporate and 

financial management in terms of decision support and coordination with methodology and processes 

is an inherent element of CPM and FPM. CPM and FPM include management processes that help 

companies manage and control their performance, aiming to improve the effectiveness and efficiency 

of: 

¶ Strategy management 

¶ Planning, budgeting and forecasting 

¶ Governance, risk management and compliance 

¶ Financial consolidation and external reporting 

¶ Reporting and analysis 

In recent years, many companies have painfully recognized the importance of transparency in business 

processes for efficient management. This transparency does not only include looking back into the past 

(ñwhat has happenedò) but increasingly requires anticipation and reflection of future developments in an 

organizationôs process goals and structures (ñwhat will happenò). 

CPM and FPM take place through analytical processes at strategic, tactical and operational levels uti-

lizing processes, methods, metrics and tools. Processes determine the sequence of how to manage an 

organizationôs performance including the typical management tasks of planning, steering and control. 

Figure 1 depicts how these processes (typically on a tactical level) relate to each other, but also their 

connection to process execution (operational level) and strategy management (strategic level). Pro-

cesses and decisions use methods and include data about the past (e.g., in reporting and analysis), 

about processes currently running (in activity monitoring) but increasingly also about the future (in plan-

ning and forecasting) and have to be aligned with the organizationôs vision and strategy. The measure-

ment of goal achievement, planning, steering and controlling should be based on an integrated perfor-

mance indicator framework (metrics) that is aligned with the organizationôs strategic objectives and the 

targets of decision-makers. Defining this framework of metrics and aligning it with the organizationôs 

goals is one of the key tasks of strategy management. 

Finally, an important success factor for CPM and FPM is the systematic linking and coordination of the 

aforementioned performance management processes and tasks. Technology and tools have to support 

organizations at strategic, tactical and operational levels in profitably combining standardization and 

flexibility. Integrated data storage and centrally harmonized master data provide a single, common data 

basis for all performance management processes to ensure integrated CPM and FPM. In particular, the 

integration of performance management processes in common software platforms is a means of avoid-

ing problems and user dissatisfaction in CPM and FPM processes. Best-in-class companies recognize 

this important relationship and therefore regularly opt for specialized integrated software platforms. Pay-

ing attention to the integration of CPM and FPM is therefore especially important for companies when 

selecting software products in order to support the aforementioned management cycle. 
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Figure 1: The BARC Decision Support Framework 

 

This BARC Score focuses on the market for FPM products and portfolios in the DACH region (Germany, 

Austria and Switzerland). The software market for FPM products in DACH is highly competitive. Besides 

a few international software generalists offering their portfolios worldwide, there are many local special-

ists challenging the big vendors. This report analyzes the strengths and challenges of all the leading 

vendors as well as many smaller vendors that often have less visibility, but equally offer outstanding 

value to their customers. 

CPM and FPM initiatives always include more than just the front-end products. The technical architec-

ture also includes data warehouses and data marts (e.g., for planning), data integration and data quality 

components, dictionaries, repositories and many other technologies. Organizations should have a 

proper analytics and performance management strategy that goes well beyond an architecture blueprint 

to include non-technical requirements, alignment with corporate strategy, organizational models, out-

come-based priority settings and a proper roadmap. 

Still, when it comes to kicking off or expanding a CPM and FPM program, the initial focus almost always 

lies on the required toolsets. While this may not be the ideal starting point, at some stage a platform, 

portfolio or product decision has to be made. This document will help with the selection process by 

evaluating the market leaders and most commonly used product sets. 
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Inclusion Criteria 

There are two principal inclusion criteria for this BARC Score: the first is associated with each vendorôs 

products and the other is linked to the financial results relating to those products. To be evaluated in this 

BARC Score, a vendor has to have a strong focus on providing FPM functionality (not only analytics 

functionality) and supply five out of six technologies from the following list in a solution not merely fo-

cused on one industry or use case: 

¶ Financial planning 

¶ Operational planning and forecasting 

¶ Financial consolidation 

¶ Strategy management 

¶ Reporting 

¶ Analysis 

In addition, the vendor has to generate a minimum of 3 million EUR in license revenue per year with its 

product set in German-speaking countries (Germany, Austria and Switzerland). There is no differentia-

tion between on-premises offerings and cloud-based product sets. 

 

Evaluation Criteria 

Every vendor is evaluated on two dimensions: Portfolio Capabilities and Market Execution. Each repre-

sents one axis on the Score. These two dimensions include the following sub-criteria. 

Portfolio Capabilities 

The Portfolio Capabilities criteria selected to rank the FPM vendors in this Score include the following 

technologies and their corresponding weighting. In general, Portfolio Capabilities reflect functional and 

architectural criteria. A special emphasis is placed on ease of use for business users. With regard to the 

vendor ratings in this Score, the focus is rather on the predefined business content and FPM solutions 

that the vendors provide and less on flexibility for individual applications that can be built with develop-

ment environments. 

On the Portfolio Capabilities axis, we rate the FPM portfolios in this Score using the following criteria 

and corresponding weightings. 

Please note: Only vendor-distinct functionality is rated in our vendor portfolio ratings, not that 

of integrated OEM products or partner solutions. 

Financial planning 

Financial planning (P&L, balance sheet, cash flow) and operational planning have a strong interdepend-

ence. When creating financial plans, two things must be ensured: Firstly, the dependencies between 

individual operational plans have to be taken into account and these plans must be fully integrated. Also, 

the results from operational plans must be included in the financial plan. The effects of operational plans 

on the results of a company, including the financial consequences, are only directly visible when financial 

and operational planning is integrated. 
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Financial consolidation 

The preparation of consolidated financial statements of all individual legal entities is not only obligatory 

from a financial and legal point of view, but also serves as an orientation for all decisions relevant to the 

group as well as for planning and controlling of the entire company. In particular, financial planning at 

group level (consolidated P&L, balance sheet, cash flow) requires a consolidation of the data from indi-

vidual legal entities in order to be economically correct. 

Portfolio evaluation 

Portfolio evaluation includes assessing each vendorôs overall portfolio from a customer perspective. 

Important criteria for the optimal support of FPM processes and the whole management cycle are con-

sistency and seamless integration. Having all FPM functionality in one integrated product on one data-

base is certainly preferable to an integration, for example, at database level between different products 

with the need for ETL processes to transfer data. Moreover, we assess the productôs lifecycle and ma-

turity. Customers often complain about reliability and stability in early product releases. Early versions 

are rarely as functionally rich as mature products so they usually do not meet all their customersô func-

tional requirements. On the other hand, sometimes vendors offer mature products that are no longer 

being enhanced with innovative, new features. As a consequence they may not fulfill new and emerging 

requirements. 

Operational planning and forecasting 

Planning and forecasting are indispensable for managing business in general and corporate perfor-

mance in particular. By directly comparing actual and planned figures, companies can effectively monitor 

the progress and impact of their planned actions and adjust their goals accordingly.  

Software products require flexibility to support all necessary operational planning processes such as 

sales, production or HR. Since it is no longer sufficient to plan these operational areas in isolation, many 

companies are striving to better integrate their overall planning. The sequence of the individual opera-

tional plans towards the overall planning of financial results in the sense of integrated corporate planning 

is for the most part predetermined by logical laws. 

Integrated corporate planning models consist of planning structures (master data), key figures and plan-

ning logic, and combine different operational and financial plans. The coordination of the various plan-

ning activities and planners involved is handled by process control functionality (workflow). For plan data 

entry, specific planning functionality (e.g., data allocation, simulation and comments) is provided. 

Reporting 

Together with analysis, reporting forms the backbone of FPM and encompasses all tasks of information 

provision for internal and external stakeholders. Individual subtasks include (financial) operational re-

porting, management reporting and external reporting, which can be requested by authorities and audi-

tors for example. 

Analysis 

Data analysis differs from basic reporting in that it probes much more deeply into (operational) data and 

generates new information, which can be interpreted and acted upon by the business. Further analyses 

can be carried out using mathematical methods. 

Ease of use for business users 

Ease of use considers the general user-friendliness of an FPM product for business users in areas such 

as model design, screen generation, report development and administration in business departments. 

This criterion is included because ease of use for business users is often a very important criterion in 

software selection processes. 
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Infrastructure evaluation 

Infrastructure evaluation focuses on the overall architecture of each vendorôs product portfolio and in-

cludes a broad range of technical criteria. These include the integration of the various components, from 

the perspective of the front end and user experience as well as at infrastructure level, including data 

access, models and metadata. In addition, we consider support for different platforms, scalability, per-

formance optimization techniques and security settings in this evaluation. 

Strategy management 

Strategy management involves the definition and implementation of corporate visions and strategies 

using various methods and approaches (e.g., balanced scorecards, strategy maps, Six Sigma, strategic 

planning and simulation). Decisions should be aligned with the organizationôs vision and strategy. There-

fore strategy management has to provide a framework that reflects strategic corporate goals in the me-

dium to long term within performance management and planning. 

Table 1: Portfolio Capabilities ï Weighting of Criteria 

Criteria Weighting 

Financial planning High 

Financial consolidation High 

Portfolio evaluation High 

Ease of use for business users High 

Operational planning and forecasting Medium 

Reporting Medium 

Analysis Medium 

Infrastructure evaluation Medium 

Strategy management Low 

 

Market Execution 

On the Market Execution axis, we rate the FPM vendors in this Score using the following criteria and 

corresponding weightings. 

Product strategy 

This is the most important of all the criteria. Vendors are rated on their product development track record, 

product roadmap and innovation, as well as the company portfolioôs alignment with current market trends 

and demands. 

Customer satisfaction 

Here, we include the óCustomer satisfactionô KPIs from BARCôs Planning Survey and The BI Survey. 

These take into account product satisfaction, vendor support and implementer support, recommendation 
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and price-to-value ratings reported by customers. The ratings of vendors that provide more than a single 

product are combined into a single rating. Vendors not included in The Planning Survey or The BI Sur-

vey (e.g., due to a limited number of survey responses from their customers) receive an average rating. 

This average rating stands for ñsatisfiedò and does not negatively affect the score. 

Financials 

This criterion covers the financial position of the vendor, from market capitalization, cash position and 

EBITDA to profitability, burn rate and investment rounds. For private companies or vendors that donôt 

break out the numbers for individual product lines, estimated figures are used. 

Ecosystem 

In this category, we evaluate the extended ecosystem in which the vendor participates. This includes 

business partner networks, hardware or cloud infrastructure providers, consulting firms and systems 

integrators, as well as other technology alliances. 

Sales strategy 

To rate a vendorôs sales strategy, we look at the various channels through which the company goes to 

market: with both direct and indirect sales teams, through distributors, value-added resellers (VARs), 

online channels and OEM relationships. We also evaluate the vendorôs product pricing and sales mod-

els, such as perpetual licensing, support subscription, open source and freemium. 

Organizational strength 

Vendors are rated on their organizational stability, which is influenced by consistency of corporate strat-

egy, continuity of executive leadership, but also staff turnover, reorganization and layoffs. 

Marketing strategy 

A vendorôs marketing strategy is evaluated by rating its corporate and product messaging, the com-

panyôs presence in printed media, advertising and social networks, as well as its ability to run events, 

such as conferences, seminars, roadshows and webinars. 

Table 2: Market Execution ï Weighting of Criteria 

Criteria Weighting 

Product strategy High 

Customer satisfaction High 

Financials Medium 

Ecosystem Medium 

Sales strategy Medium 

Organizational strength Medium 

Marketing strategy Low 
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Score 

Calculating the individual ratings for all criteria and all vendors produces two scores per company: the 

Portfolio Capabilities score and the Market Execution score, each being plotted on the corresponding 

axis and thus resulting in the vendorôs dot on the following BARC Score graphic (see Figure 2). 

Please note: Only vendor-distinct functionality is rated in our vendor portfolio ratings, not that 

of integrated OEM products or partner solutions. 

 
 

Figure 2: BARC Score Financial Performance Management DACH  



 
 

        
BARC Score Financial Performance Management DACH, March 2020 10 

 

Score Regions 

Vendors can be positioned in one of five regions, depending on their total score on each of the two axes. 

Dominators 

Dominators are vendors that drive both technology and market adoption in a highly influential manner. 

They possess both a broad portfolio of market-leading and dominating products with a strong brand as 

well as a robust commercial prowess through best-in-class sales and marketing programs, an extensive 

ecosystem of business partners and alliances, and a rock-solid financial position. Dominators are con-

sidered a contender in virtually every planned implementation.  

Market Leaders 

Market Leaders are well established vendors that drive strong market adoption, supported by technology 

innovation and strategic acquisitions and by leveraging robust account management and a solid track 

record. Their portfolio enjoys high brand awareness in the market and covers an extensive range of 

technologies and services with only few gaps. Market Leaders typically have a large market share, 

making them a viable contender in almost all implementation scenarios. 

Challengers 

Challengers come in various shapes and sizes. They can be large vendors tapping into a new market 

by acquisition and pushing their way in with force, small innovative companies with a promising portfolio 

but limited sales and marketing resources, or vendors that attempt to disrupt a market with a new tech-

nology approach or different business model.  

Specialists 

Specialists are usually smaller vendors with a portfolio focused on a specific market segment. They can 

be either limited in their technical capabilities by concentrating on certain features and functions, or they 

may only focus on select geographic regions rather than the global marketplace.  

Entrants 

Entrants are usually startups with limited reach and visibility in the market. Their product capabilities are 

incomplete when compared to competitors, and their long-term market potential is still unproven.  
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Evaluated Products 

The latest versions of the following products are evaluated in this BARC Score: 

Vendor Product(s) 

Anaplan Anaplan 

Board International Board 

CoPlanner CoPlanner 

Corporate Planning Corporate Planner 

cubus,  

a Serviceware company 

Serviceware Performance (formerly cubus outper-

form) 

IBM 

IBM Planning Analytics powered by TM1 

IBM Cognos Controller 

IBM Cognos Analytics 

IBM Watson Studio 

IBM SPSS 

IDL IDL CPM Suite 

Infor 
Infor d/EPM 

Birst 

Jedox Jedox 

LucaNet LucaNet 

OneStream Software OneStream XF 

Oracle 

Oracle EPM Cloud 

Oracle Hyperion Planning 

Oracle Hyperion Financial Management 

Oracle Analytics Cloud 

Oracle Analytics Server 

Oracle Analytics for Applications 

SAP 

SAP Analytics Cloud 

SAP Business Planning and Consolidation 

SAP S/4HANA Finance for Group Reporting 

SAP Financial Consolidation 

SAP Disclosure Management 

SAP BusinessObjects BI 

Unit4 Unit4 Prevero 

Wolters Kluwer | CCH Tagetik CCH Tagetik 
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Vendor Evaluations 

In the following section, we discuss each vendor and highlight their strengths and challenges based on 

customer surveys and market research by the authors. 

Each vendor description includes vendor-related information, products covered in the BARC Score, and 

strengths and challenges. 
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Anaplan 

San Francisco, CA, USA 

www.anaplan.com 

Anaplan is a US-based software vendor headquartered in San Francisco and founded by the people 

behind Adaytum (ex-IBM Cognos Planning). The company currently has more than 1,200 employees 

worldwide. Several major investors have financed Anaplanôs growth and global expansion. 

The Anaplan product began its development in 2006 and was officially released in 2008. The companyôs 

name is a combination of analytics and planning. The product represents a new generation of planning 

platforms developed with state-of-the-art technologies on a modern software architecture. Anaplan is a 

purely cloud-based product using an in-memory database to store data (with patented Hyperblock tech-

nology). The goal behind Anaplanôs development was to create a new planning platform with the ease 

of use and flexibility of a spreadsheet and the scalability of an enterprise planning product in the cloud 

(software-as-a-service). 

Anaplan targets corporate finance and business departments for financial planning and analysis as well 

as multiple supported use cases across sales, supply chain, human resources and marketing in large 

enterprises and groups worldwide. It has no particular industry focus. According to the vendor, it has 

more than 1,300 customers worldwide. Implementations range from double-digit to several thousand 

users per installation. 

As a cloud-based platform, Anaplan flexibly provides functionality for top-down as well as decentralized 

bottom-up planning approaches. With its platform approach, customers can create various planning 

models on different aggregation levels (strategic and operational planning) for an integrated enterprise 

planning approach (including financial planning). Anaplanôs mission is to ñmake all planning for all people 

a reality and connect communities of people with data to enhance decision-making in dynamic environ-

mentsò, so the goal is to support customers with a modern tool by joining people together with plans and 

data. The vendorôs in-memory database supports detailed planning models with data up to transactional 

level (articles, stores, employees, etc.). Moreover, Anaplan and its partners offer more than 200 apps 

and planning models as predefined content via the App Hub site (e.g., for financial planning, sales plan-

ning, financial consolidation, strategy execution, etc.). 

Strengths 

¶ Technologically a modern and scalable cloud-based planning platform for use across various 

business departments with complementary analytics functionality. 

¶ Flexibility for a wide variety of planning approaches (centralized top-down, decentralized bot-

tom-up) and planning topics (operational planning, financial planning, workforce planning, sales 

planning, etc.) with no industry focus. 

¶ Lots of predefined planning models and applications on Anaplanôs App Hub site (e.g., for de-

mand planning, capex planning, financial consolidation, strategy execution, etc.). 

¶ Integrated advanced analytics functions and predictive algorithms leveraging machine learning 

(ML), artificial intelligence (AI) and optimization techniques. 

Challenges 

¶ Cloud-only ï the product is purely cloud-based and not available on-premises. Web access is 

essential to use the product (except for offline planning in the Excel add-in). 

¶ Anaplan is essentially a planning product rather than an analytics product. However, Anaplan 

does support functionality for OLAP analysis and screen-based, self-service dashboarding. Its 

native mobile app enables access to insights on-the-go, and recent enhancements to add-ins 
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now support formatted reporting, as well as self-service data exploration (pivot, slice, dice) in 

Excel. There is also a partnership in place with Tableau to further support reporting and analyt-

ics. 

¶ Compared to its mid-market focused competitors, Anaplan is relatively expensive. 
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Board International 

Chiasso, Switzerland 

www.board.com 

Board was founded in 1994 and employs more than 420 people worldwide. Both its European head 

office and software development headquarters are located in Chiasso, Switzerland. A second regional 

US headquarters is located in Boston, Massachusetts. Board has 27 offices worldwide and a global 

partner network. More than 3,000 customers worldwide use Board to implement analytics and CPM 

projects. The company currently has a strong focus on internationalization, particularly by building up 

its presence in the United States. 

Board provides a combined product consisting of a front end and a proprietary multidimensional in-

memory database called WAVE, which also allows for business-user-friendly data modeling. It is a web-

based flexible development environment for creating dashboarding, reporting, analysis, planning and 

predictive analytics applications and can also be used for financial consolidation and strategy manage-

ment. Users can create and tailor a broad range of applications specifically to their own needs. Board 

offers strong functionality, especially for planning and simulation use cases, and provides a consistent 

environment for administration, development and utilization. Due to its tightly integrated front and back 

ends, the proprietary Board database allows only limited access for third-party front ends. 

Boardôs product strategy is based on an ñall-in-oneò philosophy. The goal is to deliver an easy-to-use 

and technically homogeneous environment in support of analytics and CPM. Boardôs vision is to enable 

business users to implement tailored solutions without significant IT support, based on an easy-to-use 

toolkit. Over the past few years, Board has strongly enhanced its innovative capacity, focusing on trend-

ing topics and providing new functionality. Besides BEAM (the vendorôs analytical engine for advanced 

analytics), Board has introduced a cloud offering based on Microsoft Azure, self-service data preparation 

(called Data Fast Track), storytelling, collaboration and cognitive capabilities incorporated into the sys-

tem (including cognitive search by natural language query (NLQ)). 

Strengths 

¶ Flexible, fully web-based analytics and CPM product with tightly integrated system architecture 

of multidimensional in-memory database and front ends. 

¶ Graphical, business-user-oriented development environment for creating complex and flexible 

analytics and CPM applications without technical programming skills. 

¶ Comprehensive functionality for bottom-up (including workflow functionality) and top-down plan-

ning approaches. 

¶ Company is strongly focused on growth, internationalization and innovation. 

Challenges 

¶ Limited access to the proprietary Board database for third-party front ends. 

¶ Board strongly focuses on enabling individually tailored solutions. Predefined business content 

provided by Board itself is currently in development. Applications such as financial consolidation 

and lease accounting are already available with more to follow. Moreover, Board offers blueprint 

models for specific industries such as retail/fashion or automotive that can be adapted to cus-

tomersô individual needs. 

¶ Relatively new but improved capabilities for formatted and print-oriented reporting. 

¶ The product's flexibility can lead to quite complex handling for inexperienced users when imple-

menting and building intricate applications.  
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CoPlanner 

Graz, Austria 

www.coplanner.com 

CoPlanner was founded in 1989 in Graz, Austria, with the aim of supporting enterprises in implementing 

integrated CPM and BI systems by offering comprehensive business and technical expertise. The ven-

dor currently employs about 45 people and has, according to its own accounts, approximately 500 cus-

tomers with 2,500 implementations, primarily in Austria, Germany and Switzerland. 

CoPlanner is a one-product company. Since 2003, it has provided its CPM and analytics product 

CoPlanner, which is available in different specifications for small to large companies. Data is physically 

stored in Microsoft SQL Server. Additionally, the vendor uses in-memory data storage on the CoPlanner 

server, which is synchronized simultaneously with the relational data model, to speed up operations. 

CoPlanner is essentially a flexible development environment for all kinds of planning approaches (top-

down, bottom-up or combinations of both). The core of the product is CoPlannerôs comprehensive plan-

ning functionality. Business power users typically use CoPlanner to create wizard-based individual plan-

ning applications requiring only minimal IT support (e.g., for data integration tasks or linking of sub-

budgets in the data model via SQL). The development environment provides flexible modeling of indi-

vidual planning applications. Furthermore, predefined solutions are available, for example, for integrated 

financial planning, financial consolidation and cost accounting. In typical implementations, CoPlanner is 

used by 30 to 40 concurrent users. However, there are also implementations with smaller and much 

larger numbers of users. 

CoPlanner customers usually start off with planning projects but often have additional requirements for 

reporting, analysis or financial consolidation. For standard formatted reporting, CoPlanner provides an 

integrated, business-user-friendly reporting module, which enables the creation of on-screen reports as 

well as formatted print reports. Comprehensive options are available for formatting and tabular layouts 

as well as graphical reports. Moreover, for ad hoc query and individual analyses, CoPlanner Analyzer 

and a feature-rich Excel add-in are available. Add-ins for Microsoft PowerPoint and Microsoft Word are 

also provided. The certified CoPlanner Consolidation module completes the portfolio with functionality 

for legal and management consolidation. With its recent release CoPlanner 10, the productôs scalability 

and performance was improved through technical innovations together with predefined solutions and so 

called applets, which enhance the productôs standard range of functions. 

Strengths 

¶ Integrated product for CPM and analytics with functionality for planning, reporting, analysis and 

financial consolidation. 

¶ Comprehensive planning functionality for bottom-up (including workflow management function-

ality) and top-down planning approaches, flexible modeling of individual planning applications. 

¶ Predefined solutions and applets, for example, for integrated financial planning (balance sheet, 

P&L, cash flow). 

¶ Feature-rich Excel add-in with cell-based and formula-based (dynamic) mode. 

¶ Integrated engine to present relationally stored data multidimensionally, including the option of 

third-party product access. 

Challenges 

¶ Comparatively limited analytics capabilities for reporting and dashboarding ï CoPlanner can be 

categorized as a planning product with additional BI functionality. 

¶ Limited capabilities for predictive analytics and advanced analysis as well as mobile. 
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¶ Microsoft SQL Server Integration Services is typically used for complex data integration tasks ï 

it is not very business-user-friendly and usually requires IT support. 

¶ Comparatively small vendor with a strong presence in Austria. 
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Corporate Planning 

Hamburg, Germany 

www.corporate-planning.com 

CP Corporate Planning AG (CP) is a software vendor and consultancy based in Hamburg, Germany. 

The company, which was founded in 1989, currently has approximately 130 employees worldwide. CP 

has regional and international offices in Germany, Austria, the Netherlands, Switzerland and the UK.  

CP offers solutions for operational management (e.g., sales controlling, HR controlling, cost controlling), 

integrated financial management (e.g., financial controlling, investment controlling, liquidity manage-

ment), financial consolidation and risk management. The vendor combined its formerly separate prod-

ucts into the integrated Corporate Planner solution. All modules have a common user interface and are 

based on an integrated database in Microsoft SQL Server. About 4,000 customers worldwide use vari-

ous modules of Corporate Planner, many of whom are located in the DACH region. Corporate Planner 

and its individual modules are available in an on-premises version and in the cloud leveraging Microsoft 

Azure. 

Corporate Planner is targeted at business departments. The solution can be deployed both as a single 

desktop application as well as an enterprise solution for CPM and financial consolidation. Across its 

entire customer base, Corporate Planner is used by an average of 10-20 users per installation, yet it 

also supports installations with significantly larger numbers of users. As an entry into the CP world, a 

new cloud offering for smaller scenarios was created at a fixed price with the so-called Smart Planner, 

which can be continuously expanded. 

Corporate Plannerôs strengths include its detailed dialog boxes and wizards as well as comprehensive 

planning functionality and predefined reports and analyses that support business power users in a vari-

ety of tasks. The product provides centralized top-down planning, decentralized bottom-up planning as 

well as a combination of both approaches. The vendor does not focus on any one particular planning 

topic (financials, sales, HR, etc.) or industry. Corporate Planner offers various report types to meet a 

range of reporting requirements. A comprehensive library of predefined business analyses is also avail-

able (e.g., variance, ABC and portfolio analysis), which users can run directly on their data. In its latest 

version 6.0, the product has a completely revised UI/UX in the web client, which is the recommended 

client for planners and information consumers. 

Corporate Planner offers standard reporting, ad hoc reporting and simpler options for the display of and 

navigation in data (e.g., sunburst charts). For dashboarding and more advanced graphical display of 

data as well as analytics, CP has a strategic partnership with Qlik (OEM Corporate Planner Dashboard). 

Therefore, Qlik Senseôs web client is fully integrated in Corporate Plannerôs web client to display, for 

example, charts, dashboards or analyses, which were created with Qlikôs product. Predefined dash-

board templates are available (e.g., for finance, HR, etc.). Moreover, Corporate Plannerôs Connectivity 

BI can be used to export data from CP into separate databases for third-party access. 

Strengths 

¶ Integrated, business-user-oriented suite for operational management, financial planning, finan-

cial consolidation and risk management, available on-premises and in the Microsoft Azure 

cloud. 

¶ Comprehensive, predefined planning functions and business analyses included as standard 

functionality. 

¶ Flexible capabilities for top-down and bottom-up planning. Predefined financial planning model 

and controlling modules. 
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¶ The Planning Survey 19 revealed a high level of satisfaction with the business value Corporate 

Planner provides, as well as with the product itself, its planning and forecasting functionality and 

its ease of use. 

Challenges 

¶ Typically used in small to medium scale and departmental scenarios with <100 concurrent users 

and rather less complex structures (source: The Planning Survey 19). However, implementation 

projects are growing in terms of numbers of users and data volumes. Customers with larger 

scenarios should evaluate similar references. 

¶ Currently, the functionality of the HTML5 web client is limited compared to the full client (e.g., 

no administration, no modeling, content creation). The web client (for planners, analysts/report 

recipients) and Windows client (for power users) have different UIs/UXs. 

¶ Workflow and collaboration functionality is currently available as a separate, web-based com-

ponent but is not yet integrated in the redesigned web client. However, workflow and collabora-

tion capabilities in the web client will be added in upcoming releases. 

¶ Corporate Planner itself offers limited capabilities for the graphical display of data and (ad-

vanced) analytics. For such use cases, content from Qlik Sense can be integrated into the Cor-

porate Planner web client (e.g., for dashboards). Qlik Sense is sold as an OEM version together 

with Corporate Planner. 
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cubus, a Serviceware company 

Herrenberg, Germany 

www.cubus.eu 

Founded in 1992 and based near Stuttgart, Germany, cubus (a Serviceware company) currently has 

approximately 35-40 employees and claims to have more than 400 companies using its software. In 

2019, cubus was acquired by Serviceware, one of the leading providers of software solutions for the 

digitalization and automation of service processes (Enterprise Service Management), enabling compa-

nies to increase service quality and efficiently manage service costs. 

Previously known as cubus outperform, Serviceware Performance is a software tool for planning, ana-

lyzing and monitoring business financial performance. It is an integrated CPM solution with functionality 

for planning, simulation, project portfolio management and strategy implementation. For ad hoc report-

ing and dynamic OLAP analyses on the web, cubus EV Analytics (now called Serviceware Performance 

AL, formerly IBM Cognos Executive Viewer) is integrated in Serviceware Performance. Aimed at busi-

ness power users, Serviceware Performance has a web-based user interface resembling Excel as well 

as a Microsoft Windows based desktop app. 

Serviceware Performance provides a flexible platform for building individual, complex business logic for 

CPM and planning applications. The solution has no specific market or industry focus and is used by 

companies of various sizes and industries. Serviceware Performance, however, does have predefined 

business content, data models and logic for integrated profit and financial planning (balance sheet, P&L, 

cash flow), revenue and sales planning, HR planning, cost center planning, cost allocations, investment 

planning and project portfolio management. Customers can completely adapt and extend the models 

and logic to meet their specific requirements. Following initial implementation, business power users 

can develop Serviceware Performance applications in a self-service manner without specific program-

ming skills. Serviceware Performance AL extends Serviceware Performanceôs range of functions with 

comprehensive functionality for web-based OLAP analysis, ad hoc reporting and data visualization. Be-

sides using Serviceware Performance AL together with Serviceware Performance, it can also be used 

standalone. 

Serviceware Performance uses multidimensional (Oracle Essbase, IBM TM1 or Microsoft SQL Server 

Analysis Services) and relational databases (Oracle or Microsoft SQL Server) for data storage. The 

largest implementations in terms of concurrent users run on Oracle Essbase, but the majority of cus-

tomers use Microsoft SQL Server Analysis Services. IBM TM1 is the newest database option for Ser-

viceware Performance and has the largest growth rates. Being able to use TM1 as a database is par-

ticularly important for cubus within the large existing international customer base of Serviceware Perfor-

mance AL customers. Furthermore, the vendor provides integration with Oracle Analytics Server and 

Oracle Analytics Cloud for customers with extended dashboarding and formatted reporting needs. Ad-

ditionally, cubus is strengthened by CXO software, offering both dashboarding and the flexibility of ad 

hoc analysis. 

Strengths 

¶ Integrated platform for planning, simulation, project portfolio management and strategy imple-

mentation with predefined business content, models and logic. 

¶ Excel-like interface and web functionality, suitable for business users. 

¶ Serviceware Performance AL for ad hoc reporting and dynamic OLAP analyses on the web. 

¶ cubus consultants possess strong business expertise. 

¶ Year after year, cubus repeats its excellent óVendor supportô and óImplementer supportô ratings 

in The BI Survey. Good vendor support invariably leads to customer satisfaction. 
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Challenges 

¶ Small German vendor (now part of Serviceware) with international presence through partners. 

¶ Limited capabilities for dashboarding, predictive analytics and advanced analysis. 

¶ Creating planning forms with the Excel add-in is rather complex, yet offers a broad scope of 

functionality to Excel-skilled users. 

¶ Availability of Office add-ins with write-back functionality depends on the database technology 

used (available with Oracle Essbase and IBM TM1 only). 

 

  



 
 

        
BARC Score Financial Performance Management DACH, March 2020 22 

 

IBM 

Armonk, NY, USA 

www.ibm.com 

IBM® is one of the worldôs largest vendors of IT hardware, software and services. The company has a 

global workforce of approximately 380,000 employees and is active in over 170 countries. In 2007, IBM 

purchased the Canadian software vendor Cognos for about $5 billion (including IBM TM1®) to become 

the center of its future analytics product portfolio. IBMôs performance management portfolio is completed 

by IBM Cognos Controller for financial consolidation and regulatory reporting. 

IBM offers a comprehensive portfolio of on-premises and cloud analytics, performance management 

(planning, consolidation) and advanced analytics solutions. The core offerings consist of IBM Cognos 

Analytics, IBM Planning Analytics powered by TM1, IBM Watson Studio and IBM SPSS. 

IBM Planning Analytics powered by TM1 ï the vendorôs strategic planning product ï is a core element 

in IBMôs performance management portfolio and has been on the market since the 1980s. Due to its 

rich functionality for planning and OLAP analysis, and its in-memory technology, the product plays a 

strategic role for IBM. Planning Analytics is a high-performance, multidimensional in-memory database 

for planning and analysis with Excel and web front ends. The product is a development environment 

targeted at power users that, like Excel, is initially open for all kinds of applications (planning, analysis, 

strategy management). Therefore it has no dominant focus on particular topics and only a little prede-

fined business content is available with the product. Planning Analytics is available in both classical on-

premises (Planning Analytics Local) and cloud (Planning Analytics) versions. 

IBMôs enterprise business intelligence solution ï Cognos Analytics (formerly Cognos BI) ï provides 

functionality for dashboards, formatted reporting, ad hoc reporting and OLAP analysis in a web-based, 

integrated user experience. The product is typically used in larger scenarios supporting the needs of 

many concurrent users as well as large data volumes. With a continuous release development cycle, 

IBM continues to broaden its functionality on a quarterly basis. As an example, IBM has integrated 

former IBM Watson Analytics functionality into Cognos Analytics. The solution now offers search-ori-

ented data analysis with encapsulated cognitive capabilities aimed at business users. 

For advanced analytics and data mining, IBM positions Watson Studio as its primary platform. Besides 

the widely known SPSS capabilities, Watson Studio also includes new data science modules based on 

Jupyter Notebooks for development in R and Python, AutoAI capabilities, and embedded Decision Man-

agement capabilities. 

Strengths 

¶ IBM Cognos Analytics is an extensive, scalable and well integrated product for formatted and 

ad hoc reporting; OLAP analysis; visual and advanced analysis; and dashboards. 

¶ IBM Planning Analytics offers comprehensive flexibility for business power users to create plan-

ning and analytics applications based on a high performance in-memory database. 

¶ Comprehensive Excel-based functionality for preparing individual planning and analytics con-

tent in IBM Planning Analytics (modeling, custom planning forms, etc.) and publishing it to the 

web. 

¶ Broad capabilities for data mining and advanced analysis with IBM Watson Studio as well as 

visual business-user-oriented data discovery and cognitive BI with IBM Cognos Analytics. 

¶ Well established and expansive partner community with global product support and knowledge. 
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Challenges 

¶ Only limited predefined business content currently available with Planning Analytics (e.g., blue-

prints, project best practices). However, predefined business content is available from partners. 

¶ Currently, integration between the Cognos Analytics, Planning Analytics and Watson Studio 

products is incomplete. However, the integration of Cognos Analytics and Planning Analytics 

has improved in recent versions and Watson Studio includes embedded Cognos Analytics dash-

boarding. 

¶ Apart from the embedded Jupyter Notebooks capability there is limited functionality for ad-

vanced analysis directly in IBM Cognos Analytics. However, IBM Watson Studio and IBM SPSS 

are available as dedicated product offerings. 

¶ Comparatively expensive analytics and planning products, although the cloud versions of IBM 

Cognos Analytics and IBM Planning Analytics offer alternatives for cost savings and faster time 

to value. 
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IDL 

Schmitten, Germany 

www.idl.eu 

IDL is a solutions partner offering business, methodological and technological competencies in all as-

pects of consolidation, planning, reporting and analysis. The company was founded in 1990 and cur-

rently employs about 150 people, based in its offices in Germany, Austria, Switzerland and France. 

IDLôs CPM suite includes modules for financial planning (IDL.FORECAST), operational planning, report-

ing and analysis (IDL.DESIGNER) and financial consolidation (IDL.KONSIS). It also has complementary 

products for annual financial reports, e-balance filings, XBRL reporting requirements in banks and struc-

turing of raw data for analysis. Moreover, predefined solutions for specific industries and use cases are 

available (e.g., for professional sports, public sector). IDL solutions can either run on-premises, as cloud 

services (Microsoft Azure) or as hybrid scenarios (a combination of both cloud and on-premises). Ac-

cording to its own accounts, 1,100 corporate groups currently use IDL solutions. If required, third-party 

products can be used to enhance IDLôs product portfolio (e.g., for ETL and operational planning). The 

vendor maintains a partnership with Cubeware (OEM products: IDL.IMPORTER, IDL.COCKPIT). 

IDL.FORECAST is targeted at business departments, which often belong to a group of companies. 

Company-wide financial results plans (balance sheet, P&L, cash flow) at subsidiary or group level can 

be created using the product. Therefore, IDL.FORECAST provides a predefined financial (planning) 

data model with intertwined business rules, based on relational data storage. To address operational 

planning scenarios other than financial planning (e.g., sales or HR planning), IDL.FORECAST is com-

plemented by IDL.DESIGNER. Operational plans, based on multidimensional databases (Microsoft SQL 

Server Analysis Services, IBM TM1), are integrated with financial plans at data level with predefined 

routines for data integration using ETL technologies that are available with the underlying databases 

(e.g., Microsoft SQL Server Integration Services, IBM TM1 Turbo Integrator). Thanks to the tight inte-

gration of IDL.FORECAST with IDL.KONSIS, it is possible to immediately consolidate plan data (or 

actuals) also taking into account planned intercompany allocations. IDL.KONSIS offers comprehensive 

capabilities for legal consolidation (IDW PS 880 certified) as well as management consolidation. Exten-

sive predefined business rules for financial management are available as standard in the solution. 

Besides its functionality for operational planning, IDL.DESIGNER is a central component of the IDL 

reporting platform and rounds out the portfolio with user-friendly, web-based functions to create ad hoc 

reports, analyses and dashboards. Its modern tile interface and Windows look and feel provide a user-

friendly environment for designing individual reports and analyses with custom layouts. 

Strengths 

¶ Comprehensive, integrated CPM product portfolio for planning, financial consolidation, reporting 

and analysis. 

¶ Extensive predefined business rules for financial management ï tight integration of (financial) 

planning and financial consolidation (IDW PS 880 certified). 

¶ Transparent status monitoring for controlling planning and financial consolidation processes. 

¶ Business-user-friendly, web-based solution for operational planning including comprehensive 

workflow and annotation functionality, ad hoc reporting and OLAP analysis with data visualiza-

tion options in IDL.DESIGNER. 

¶ BARCôs Planning Survey 19 revealed a high level of satisfaction with the project success of IDL 

implementations, the implementation support IDL and its partners provide, IDLôs predefined 

planning content and the reporting/analysis functionality of the product. 
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Challenges 

¶ Multidimensional operational plans with IDL.DESIGNER are integrated with relational financial 

plans and consolidation at data level with predefined routines for data integration. Therefore, 

higher systems complexity due to a delay in data creation and data use, different environments, 

modeling techniques, UIs/UXs, data integration efforts, etc. 

¶ Platform support for IDL.DESIGNER limited to Microsoft SQL Server Analysis Services and IBM 

TM1. Formatted print reporting not a strong focus. Still "young", but constantly evolving func-

tionality for operational planning. 

¶ Implementation of (complex) financial management applications can require the help of external 

business consultants. 
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Infor 

New York, NY, USA 

www.infor.com 

Infor is a global US-based vendor of ERP, CRM, analytics, SCM and other industry-focused business 

software solutions. The company was founded in 2002, has 170 locations worldwide and supports over 

68,000 customers in around 200 countries. Infor is privately held by Golden Gate Capital, Koch Indus-

tries and Summit Partners. 

Infor Dynamic Enterprise Performance Management (d/EPM), formerly Infor BI, the vendorôs original 

analytics and CPM product, was initially developed by MIS long before 2002. Several acquired products 

were combined into Infor d/EPM, which includes components for dashboards, reporting, OLAP analysis, 

planning and financial consolidation. Since then, Infor has re-architected all products into a single, inte-

grated platform. With the acquisition of Birst in 2017, Inforôs analytics portfolio has been enhanced with 

an enterprise class, cloud platform for BI and analytics. In addition to providing formatted and ad hoc 

reporting, dashboarding, self-service data discovery and advanced analysis, Birst differentiates by of-

fering a full-stack solution that includes ETL and data preparation, data warehousing, mobile access, 

and machine learning integration. Since the acquisition, Infor has changed its go-to-market and product 

positioning strategy significantly, splitting its portfolio into analytics and CPM products, which are inte-

grated with each other. Birst is now positioned to serve analytics usage scenarios and Infor d/EPM ï 

Inforôs existing CPM product ï to serve CPM usage scenarios. Infor d/EPM and Birst are marketed to 

mid-sized companies and large corporations in all industry sectors. Both products can be used with 

Inforôs existing ERP, CRM or SCM applications via predefined connectors but also standalone with third-

party data sources (e.g., SAP, Salesforce, etc.). Infor d/EPM and Birst are sold by Infor directly as well 

as by more than 1,750 partners (resellers and OEMs) worldwide. 

Infor d/EPM is a flexible CPM product combined with business content. The platform provides a multi-

faceted development environment for tech-savvy business power users to build custom CPM and ana-

lytics applications. Predefined CPM applications are available for various business functions and indus-

tries, including strategy management, budgeting, planning, financial consolidation, workforce planning 

and budgeting and others. Recently, the vendor introduced a new version of Infor d/EPM with moderni-

zation improvements such as business-user-friendly, web-based modeling and administration, scalabil-

ity and performance and redesigned user interfaces. 

Birst is Inforôs cloud-based flagship BI and analytics platform and plays a significant role in Inforôs unified 

cloud strategy, providing single provisioning for all cloud application services. According to the vendor, 

Birst connects to Inforôs business applications such as ERP and CRM, to Infor d/EPMôs underlying OLAP 

database, as well as to non-Infor systems. One of Birstôs particular strengths is its ability to connect to 

many different data sources, and automatically generate an analytic-ready data warehouse and seman-

tic layer. In fact, for selected Infor Applications (e.g., CloudSuite Analytics, Lawson Analytics), Infor pro-

vides an analytic-ready data warehouse with semantic layer, predefined KPIs, reports and dashboards. 

Strengths 

¶ Infor d/EPM as an integrated application suite for dashboards, reporting, analysis, planning and 

forecasting as well as financial consolidation with proprietary multidimensional data storage. 

¶ Multifaceted development environment for tech-savvy business power users to build tailored 

CPM and analytics applications. Predefined CPM applications for various business functions 

and industries. 

¶ Strong functionality for ad hoc analysis and planning integrated in Microsoft Excel. 

¶ Birst as a cloud-based enterprise analytics platform with a modern, flexible sematic layer con-

cept to provide both governance and consistency. IT can extend data models and customize 



 
 

        
BARC Score Financial Performance Management DACH, March 2020 27 

 

reports to meet new business requirements. Business users can blend edge data with self-

service data preparation. 

Challenges 

¶ Like some of its competitors, Infor splits its portfolio into analytics (Birst) and CPM products 

(Infor d/EPM). Integration between analytics and CPM takes place at data level with the capa-

bility to display visualizations from both systems into a single view dashboard in either system 

or on the Infor Ming.le collaboration platform. 

¶ Infor d/EPM is generally available on-premises and in the cloud (Amazon Web Services). How-

ever, some services like Infor Coleman AI are available in the cloud version only as they lever-

age cloud-based services like Amazon building blocks for AI. 

¶ Infor d/EPMôs flexibility can lead to complex handling when implementing/building intricate ap-

plications. 

¶ According to The BI Survey 19, many customers express negative feedback for Infor d/EPM, 

particularly in areas such as business value (e.g., business benefits, project length), customer 

satisfaction (e.g., recommendation, product satisfaction), customer experience (e.g., query per-

formance) and innovation. 
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Jedox 

Freiburg, Germany 

www.jedox.com 

Established in 2002, Jedox has grown into a team of more than 270 employees. The vendor serves over 

2,500 clients in 140 countries worldwide through its headquarters in Freiburg, Germany, its seven inter-

national offices, and a network of 250 partners and global alliances. Besides implementers, the vendor 

has extended its technology partner network to include Qlik, Microsoft (Azure, Office, Power BI) and 

Salesforce. 

The companyôs flagship product is Jedox, a flexible CPM and analytics platform with planning, reporting, 

analysis and financial consolidation capabilities. The solution, which offers both an Excel client and web 

interface as front ends, was first launched in 2004. The Excel add-in is a classic spreadsheet interface 

combining well-known Excel functions with additional Jedox features. The web client has a browser-

based spreadsheet interface ï a type of Excel on the web ï with additional functions. The underlying 

philosophy of Jedox Suite is to extend the familiar Excel environment with specific analytics functionality. 

The software can be run on-premises, in the cloud and also in hybrid scenarios (e.g., development on-

premises and production in the cloud). 

The product is aimed at business power users who create individual planning, reporting, analysis and 

financial consolidation applications. With the companyôs own in-memory database, users have the ad-

vantage of a flexible multidimensional experience while staying in their familiar spreadsheet environ-

ment. However, tasks such as integrating data into Jedox OLAP Server using the vendorôs web-based 

Jedox Integrator product may require IT support. Trained business users can later take on responsibility 

for the administration and further development of Jedox applications. These applications can be pub-

lished to large groups of users through Jedox Web and Jedox Mobile. Both centralized top-down and 

decentralized bottom-up planning scenarios can be implemented with Jedox. Furthermore, Jedox pro-

vides predefined content for different topics and industries created itself or by partners (e.g., for financial 

planning and management, financial consolidation and close, sales, HR, predictive forecasting and 

workflow management). This content is built on best practices and is available in Jedoxôs own market-

place, which is integrated in the product. 

Besides CPM functionality, Jedox offers good ad hoc reporting and OLAP analysis capabilities for busi-

ness users. Reporting generally takes place in Excel using Excelôs own functionality, or in Jedox Web, 

which offers additional options for dynamic reporting and report distribution. Users can create reports, 

analyses and dashboards on the web from a spreadsheet interface closely resembling the functionality, 

look and feel of Excel. Both clients offer standard Excel charts for visualizing information as well as 

SUCCESS charts, which are compliant with the International Business Communication Standards 

(HICHERT®IBCS) for reporting. 

With its recent releases, the vendor has strengthened its cloud offering and has introduced its first au-

tomated AI features (AIsisstedÊ Planning), which are a strategic initiative for Jedox. AIsisstedÊ Plan-

ning is technically leveraging machine learning functionality in Microsoft Azure as a web service using 

Jedox Integrator to support planners in tasks such as predictive forecasting and pattern recognition 

(e.g., for clustering, classification). Jedoxôs strategy is to create wizards and predefined models around 

the aforementioned technology stack to help business users to use AI-enabled and machine learning 

features for increased agility and augmented planning and forecasting. 

Strengths 

¶ Flexible and business-user-friendly CPM and analytics platform for planning, reporting, analysis 

and financial consolidation designed for business users, available on-premises and in the cloud 

(public and private). 
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¶ Uses Excel and spreadsheet resembling Excel in the web client as user interfaces with good 

integration between Excel, web clients and mobile access to Jedox content. 

¶ Development environment for creating custom planning models, primarily via Excel formulas, 

with supplementary marketplace for predefined but flexibly adaptable solutions. 

¶ Web-based modeling of Jedoxôs in-memory OLAP database and data integration processes. 

¶ BARCôs Planning Survey 19 revealed a high level of satisfaction with the business value Jedox 

provides, its good price-to-value-perception as well as planning, forecasting and reporting/anal-

ysis functionality. 

Challenges 

¶ Jedoxôs flexibility as a development environment for CPM and analytics can lead to complex 

handling when implementing/building intricate applications. 

¶ Comparatively limited predefined workflow functionality. Custom workflows can be built using 

the new and freely available building block in Jedoxôs marketplace or as part of the implemen-

tation project. 

¶ Limited functionality for formatted print-oriented reporting within the Excel client and web client. 

¶ Often used in departmental or small and medium scale scenarios (source: The Planning Sur-

vey 19). However, implementation projects have been growing in terms of numbers of users 

and data volumes in recent years. Enterprise customers should evaluate similar references. 
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LucaNet 

Berlin, Germany 

www.lucanet.com 

Founded in 1999, LucaNet is a German vendor with a focus on financial performance management. The 

company is headquartered in Berlin with additional offices in Germany, Europe, Asia and the United 

States. According to LucaNet, it has over 2,700 customers worldwide. 

LucaNetôs software portfolio comprises solutions for financial consolidation, planning and budgeting, 

financial reporting and additional financial management topics, which can be used in any combination. 

All products are targeted at business users and are based on a proprietary multidimensional, in-memory 

database (LucaNet.Financial OLAP Server). The database provides a predefined data model with inter-

twined business rules for establishing an integrated financial planning model and creating consolidated 

financial statements. Using the same logic, it is possible to compare planned versus actual data dynam-

ically and also at group level. LucaNet.Importer provides a variety of predefined connectors to common 

ERP and financial accounting systems. It is also possible to collect and validate data via a web interface, 

including an intercompany reconciliation. 

LucaNet software is currently on its Long-Term Support (LTS) Release 12 and is based on Java ver-

sion 11. It offers both cloud and on-premises options. The cloud services were recently certified accord-

ing to ISO/IEC 27001. In recent LTS releases, particularly in LTS 11 and 12, the flexibility of the solution 

has been enhanced beyond LucaNetôs traditional focus on finance-specific topics. 

An integrated development environment provides functionality to design individual forms, calculation 

rules and applications. Using this development environment, LucaNet provides apps for financial solu-

tions (e.g., IFRS 16) as well as several operational planning scenarios that can be used to feed the 

vendorôs inherent financial planning model. They can be adapted to customer-specific needs and re-

quirements. There is also now a new LucaNet app for the use of predictive techniques within planning 

and forecasting (e.g., for financial planning). This paid app delivers data-based forecasts based on ac-

tual figures and is a simple means to validate manual plans. 

LucaNet offers an Excel add-in as a front end for reporting and analysis, but offerings from other vendors 

such as Microsoft Power BI, Qlik and Tableau may also be used. Dashboards based on Microsoft Power 

BI can be implemented by LucaNet consultants. LucaNetôs open architecture allows these front ends to 

access the LucaNet.Financial OLAP Server and/or LucaNet Financial Warehouse including the hierar-

chies, structures and values. 

For requirements in disclosure management and ESEF reporting (European Single Electronic Format), 

LucaNet has a reseller agreement with AMANA Consulting. Under this agreement, LucaNet distributes 

and implements the AMANA products SmartNotes and XBRL-Tagger independently. 

Strengths 

¶ LucaNet is a business-user-oriented and certified (IDW PS 880) CPM platform for integrated 

financial management of individual subsidiaries or at group level based on a proprietary multi-

dimensional database. 

¶ Extensive predefined business rules for financial management ï tight integration of (financial) 

planning and financial consolidation. 

¶ In The Planning Survey 19, LucaNet achieved excellent feedback for performance satisfaction, 

project length and predefined data connectivity. The vendor offers a strong collection of (partially 

certified) connectors to operational systems with semantic support including drill-down function-

ality (e.g., SAP ERP, SAP S/4HANA, Microsoft, Diamant, proALPHA, DATEV, Sage, etc.). 
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¶ According to The Planning Survey 19, customers are very satisfied with the vendor support they 

receive and the price-performance ratio of the product. 

Challenges 

¶ According to The Planning Survey 19, support for operational plans (apart from integrated fi-

nancial planning) is limited due to the low flexibility of the solution. For example, the number of 

dimensions in the data model is technically limited to a maximum of 11. However, predefined 

apps for various operational plans are available. 

¶ Limited functionality for individual reporting and analysis. However, proprietary OLAP cubes can 

be accessed by third-party analytics front ends using XMLA or can be replicated in a standard 

database management system. 

¶ Creation of (complex) apps for operational planning with LucaNetôs integrated development en-

vironment is more technical and may require consulting support from implementation partners. 

 

  
































