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Targeted TV & E-Commerce: Food Delivery Service

Targeted TV supports Online Service for restaurants in specific delivery areas

CHALLENGE

Provide alayered and innovative approach to planning and buying
TV in highly targeted geo-fenced locations where restaurants with
delivery service are located. Create custom universes for each
market to compare with coverage of traditional TV DMA.

ANAYLSIS

Load/review ZIP codes with number of deliveries to determine
value index. Eliminate areas of the traditional TV DMA that don't
have service agreements. Washington DC, Chicago, Los Angeles,
New York.

Track and index orders by ZIP to review value of each area.

For more information contact: Rich Kaufman
P: 212-983-2357 C: 917-806-5924 Rich.Kaufman@centriply.com

RESULTS: TV successfully drives an audience to online

WASHINGTON: 13 systems would cover all ZIP codes with 100

orders or more. Tracking of orders by ZIP can be completed for
ROL

The top 6 systems cover 94% of the orders from 1,056,386 HHs.

The top 6 indexing systems would provide coverage for 41,322
orders out of the entire area. These top 6 systems have a
combined geo index at an outstanding 248.

LOS ANGELES: 57% of DMA orders originated from only 9% of
the DMA HHs, achieving a 633 index.

NEW YORK: 6 systems cover 92% of the delivery orders in this
market.
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Targeted TV & E-Commerce: Food Delivery Service

For a .com retailer, TV successfully drives an audience to Lo\ o~ R
online in New York. i — ‘
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For more information contact:
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This approach will make a difference in your web site conversions:
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Unique Value Proposition Benefits to Advertisers

Focus TV weight where it will have the greatest target Alleviate marketer pain point: cross-media target integration

impression value . .
P Audience segmentation at scale

Focus TV weight where it will have the greatest impact on .
. Automation at scale
business outcomes

Benchmark your custom universe for client KPIs Significantly increase media impact to the target

With pre-approved plans, budgets and flights make the buying locations/audiences

process is as simple as saying “yes.” Media investment aligned with data-supported business goals

For more information contact: Rich Kaufman
P: 212-983-2357 C: 917-806-5924 Rich.Kaufman@centriply.com

Confidential & Proprietary © Centriply 2015



centriply

WHERE

ADVANCED TV,

TARGETED MEDIA PLANNING,
& DATA DRIVEN EXECUTION
MEET

For more information contact: Rich Kaufman
P: 212-983-2357 C: 917-806-5924 Rich.Kaufman@centriply.com

630 Third Avenue, New York, NY 10017



