Q Showtime |7
OCTOBER 3-4 2017




Creating Success as a
Showpad Partner

October 4 2017
Ghelamco Arena, Ghent



Table of contents

1. Partner opportunity with Showpad
2. Partner roadmap

3. Success stories




Special Guest Welcome

Jason Holmes
Showpad President & COO



Partner opportunity with Showpad

David Warren



Introduction

David Warren

)4 |
Rent or buy W, % )
EDA tools : i '
eecad.com k i’ Ll

O ® ©

HOURLY TERM  PERPETUAL

GRAY SUIT

m MARKETING



Agencies are great for cash flow but...

- Effort shock
- An agency’s hardest work is before the sale

- You should vet a partner company as much as
you vet their product

- There are only a few good waves in your
career, paddle into them
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Combined lessons

Product

Platform




Showpad partner universe

Partners ST Alliances
. igital:Agency
Services based Transformation consulting Software based

Marketing Automation

Sls & Developers:
Platform, API, SDK ' .
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Referral Partners:
Smaller agencies
Boutique consultancies

E-Sig & Contracts

Resellers:
Emerging markets

Content Creation



Your buyer has changed.
Have you?

% showpad






The future of Showpad partners

- A network of experts advocating for full
customer value in sales enablement

- Partnership focused on quality

- The customer and the partner have an
advocate for whatever way they can extract
value from Showpad

- Agencies build a line of business and a
future around Showpad

- Showpad will be partner-centric and fulfill a
platform vision to all our benefit

@ showtimely




Partner roadmap

Siska Lannoo



Partner Roadmap

Introduction

We’ve come a long way




Partner roadmap

Looking back at 2017

100+ shared

projects

Together we have been doing
a lot already!

Every 2
weeks we

co-hosted a
webinar

40+ joint
events



Partner roadmap

Technical content for medical devices industry with Living Stone
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PI-RBC risk evaluation and TA-
GVHD revisited

Added value

Dr. Steven Kleinman, president of the transfusion medicine
consulting company Kleinman Biomedical Research, primarily
researches transfusion safety, with a particular focus on the
assessment and prevention of infectious agent transmission,
In his presentation at the 11th International Seminar on
Blood Safety, he focused on the added value of pathogen
inactivation (PI) with regard to the infectious risks involved in
red blood cell (RBC) transfusion and the prevention of
transfusion-associated graft versus host disease (TA-GVHD).
He also elaborated on how Pl implementation may render
several current safety procedures obsolete,

Paradigm shift

Approaches to blood safety have evolved over the past

living
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sharpen your image



Partner roadmap

Virtual reality in Showpad with Vintage Productions
VINTAGE

PRODUCTIONS

Virtual Reality 360 Product Viewer - Atlas Copco

ATLAS COPCO VR SPOT

VR340 VINTAGE
Atlas Copco in your coun...




Partner roadmap

ADAM Software connector with Tahzoo
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Partner roadmap

Sitecore connector with Lewis Purestone

C O sandbox.purestonedev.co.uk/st

Introducing

#% showpad + O sitecore’

LEWIS | ourestons.

An integrated sales enablement solution for Sitecore users.

@ I_HWIS | purestone.



Partner roadmap

SAP C4C connector with Elixir Solutions

<% showpad
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SAP Cloud for Customer
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Partner roadmap

Enterprise Mobility with Switch
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Management
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Network

- Search for content
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Partner roadmap

Building your Showpad line of business
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Partner roadmap

Product update

Showpad is a platform

More freedom, more possibilities, more opportunities

First Showpad SDK “400+ customers running HTML5 apps in Showpad”

Building middleware made easier

Some AR magic coming



¥ showpad | Developer

Extending Showpad

Showpad provides an SDK and APIs to create powerful
integrations and superior, dynamic buying experiences.
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PARTNER PROGRAM



Partner roadmap

What can you offer?

Solution partner

(1) All things ‘Sales Enablement’
(2) Showpad basics

(design, content structure, adoption, end-user

training)

(3) Design Experiences

Solution+ partner

(4) SDK: create Experience Apps
(5) API & Webhooks: build

integrations

’mm PLATINUM




PROMOTION



Partner roadmap

Promotion

1. Joint demand generation (Gold partner benefit)

od ™[4

Be seen as a Joint Events Blog
specialist webinars posts

2. Partner listing: your services and products (Gold partner benefit)



Testimonials

BBC



The acquisition
of new customers

MARKETING AUTOMATION SHOWPAD

| | | | | | | |
stranger visitor lead MaL saL opportunity customer promotor
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Selling stories
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XEIKON

Product configuration



















Testimonials

Minds&More
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How we collaborate @ % showpad

R4

Redefining the commercial processes
Help to become more buyer centric
Deploy enablers to accelerate revenue

Sales training
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Adding more value to our customers with Showpad

Acting like
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Paper & Deploy Virtual Fairs
2016-2020 Brochureware Positive Customer Experience

Commercial Excellence

approach — regular promotions
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Adding more value to our customers with Showpad
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Adding more value to our customers with Showpad

Put in place bi-
weekly sales
drives bringing
in +150k per
month

Virtual fairs
Integrated bringing in
into CRM and +500k
their sales

processes







Our company

4 units

_ Creation IT-Solutions







What’s our focus?

1. Create interactive customer journeys
2. Crisp design and innovations

3. Top user experience (UX/UI)
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Road to Success

In The Pocket






Today’s agenda

1.In The Pocket T
2.Why we ® Custom Experiences
3.The Result
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In The Pocket: from 2010 to 2017




WE’RE A DIGITAL
PRODUCT STUDIO



Our focus areas

Strategy &
Product Design

Mobile
&Web

Internet
of Things
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DIGITAL SUCCESS
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Powerful new technologies are growing explosively

Global market size in billion $ for

AR/ A
VR T @ I



Custom Experiences ¥ W

v Toolbox: hit the ground running

v Ability to extend and integrate
freely

v Deliver unified experiences




4 COMMANDMENTS



Building great digital products

Start with needs

We will help you see the bigger picture
and define your digital roadmap, based

on customer needs and business goals.




Building great digital products

Deploy or die

We will take your digital product from
idea to launch. Best-in-class product

design and engineering.




Building great digital products

Measure and grow

Setting clear business goals from the
start allows us to refine and grow the
product beyond a first release.




Building great digital products

Team and mandate

Small and multidisciplinary teams
guarantee smooth collaboration, high

focus and optimal ownership.
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The Result

v Ecosystem to build & integrate
v Unified experiences by nature

v Additional services, 1.e. training




Let’s talk.
aydin@inthepocket.mob
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Call to action

David Warren



Summary

Let’s level-up together
Will you give people and resources to train, certify and GTM together?
We will give:

Tools that create distinction
A new market

Ongoing training

Ongoing GTM

A place in the universe of sales enablement




Thank you!

David Warren
Siska Lannoo

In The Pocket

Showtime

Any questions email
showtime@showpad.com



