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Immediate rewards Incentives are most Positive rewards are Size matters - larger Marketing reward is critical -
are most effective effective on motivating where penalties rewards show more positive targets must be aware of the
short-term behaviors prove ineffective outcomes program & how it works
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Financial incentives such as Gift Cards have proven:

+/ To improve vaccination rates in vulnerable communities

+ To increase the uptake of cancer screening Pa rtne rs
INC.

+/ To promote adherence to TB testing and treatment
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+/ To increase attendance and prenatal and postnatal appointments

+ To aid in smoking cessation
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