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ENVIRONMENTAL SOCIAL ECONOMIC

How can events contribute 
to the greater good of the 
environment?

a. Offer ecofriendly give aways,
such as seed packets,
unbleached notepads or an
organic tote bag

b. Use public transportation

c. Reduce waste

d. Request hotel bed sheets only
be changed every other night

e. Utilize electronic registrations,
confirmations and surveys,
and ask speakers to distribute
electronic or online materials
over printed handouts

f. Decrease emissions and
pollution by using public
transportation

How can your food and 
beverage be more responsible?

• Composting - place a
compost bin next to food
service areas

• Do not use disposable flatware
or tableware; utilize cloth
napkins and tablecloths

• Purchase food from local
farms and vendors

• Purchase condiments in bulk
rather than in individual or
small containers

• Avoid bottled water - serve in
refillable bottles or glasses

• Serve plated meals over
buffets to reduce the amount
of leftovers

• Donate leftover food to food
banks or local shelters

What percentage of U.S. 
donations go to your cause?

Religion 39%

Education  19%

Human services 15%

Health 11%

Overseas 7%

Arts 6%

Nature 4%

If you’re allocating time for 
charitable efforts or 
volunteering, here are a few 
ideas you can incorporate 
into your event:

• Pick up trash

• Plant trees

• Donate contest prizes
to charity

• Help build a house through
an organization like Habitat
for Humanity

To bring volunteering and 
charitable efforts to your 
event without allocating 
time, here are some ideas:

• Collect and make
donations such as books,
toys, etc.  to a local charity
or charitable cause

• Include a request for
monetary donations in the
invitations and reminders

• Offer to donate a certain
amount each time someone
participates in something
like taking a survey

How can you involve local 
organizations and charities?

1. Give them a free booth

2. Offer discounted admissions
for those in local charities
and organizations

3. Use local companies for
event products and services
as much as possible

How important is it to be 
socially responsible?

• 68% say that a company’s
social/environmental
commitment is important
or extremely important
when deciding which
products to buy

• 90% of Millennials will actually
switch products if you’re
not socially responsible

• 79% of Millennial employees
who volunteered through a
company-sponsored
initiative felt they made a
positive difference

• 91% of consumers globally
are likely to switch to a
brand associated with a
good cause

How can events donate items?

1. Hold a food drive with
collection boxes placed
around your event

2. Donate unused event items

While 70% of donations are 
monetary, the remaining 30% 
can happen in the form of 
time, goods and educational 
facetime with your attendees

One  Harris study showed that 
Americans who volunteered 
gave 11 times as much money 
to charity in a year as those 
who did not volunteer.

How are community service 
projects beneficial? 

1. Help attendees feel
connected to the
host metropolis

2. Networking and
team-building opportunity

3. Employees will feel more
gratitude towards the
employer

What makes an event sustainable?

Below are a just a few of the criteria that can make an event sustainable

Efforts are made to reduce conference-related emissions 
of greenhouse gases and support off-setting of
unavoidable emissions;

Procedures are implemented to reduce the consumption of 
water, energy, materials and other resources;

Measures are in place to reduce the generation of waste 
and to reuse, recycle and/or repurpose unavoidable waste;

When purchasing goods and services for the event, the 
environmental and social impacts of their lifecycle are 
included in the purchasing decision;

Social and environmental principles are applied throughout the 
implementation of the event, to reduce damage to the environment 
and to ensure accessibility, inclusion and well-being of all 
participants and staff;

Measures are taken to foster economic, social and environmental 
benefits for the local community, and minimise disruption;

Efforts are made to increase awareness, inform and involve 
relevant  stakeholders, including participants, the workforce, 
local hosts, regional and national authorities, sponsors, civil 
society groups, NGOs, businesses and technical experts, in 
order to comply with and support the principles stated above;

A reporting system is put in place that allows for the communication, 
assessment and evaluation of “sustainable event processes, 
initiatives and results.”

ARE YOU HOSTING
SUSTAINABLE EVENTS?

The 3 foundations of sustainable events




