
    
 
Matt Benedict, CEO of MARCOA 
Media, has more than 25 years of 
progressively responsible experience 
directing companies with revenues 
from $15 to $150 million.  Matt has led 
these companies through start-up, 
survival, turn-around and growth 
modes. 
 
Matt has spent the last 10 years as chief 
executive officer and chief operating 
officer with MARCOA Media, a DoD 
contractor and civilian enterprise (CE) 
publisher specializing in content delivery 
for active duty service members and 
their families, supported by advertising 
and marketing.  He has in depth 
knowledge and understanding of digital 
and analog publishing, media 
distribution channels, retail sales, 
wholesale, catalog sales, direct sales, 
civilian and government markets.  He 
also has extensive inventory control and 
product merchandising experience. 
 
 

Among his significant previous 
positions, Matt served as Vice 
President of Operations & Business 
Development for Charming Shoppes, 
Inc., a Pennsylvania based multi-
channel retailer of women’s apparel 
and accessories.  Brand names 
included Lane Bryant, Fashion Bug, 
Catherines Plus and many online 
catalogs. 
 
Prior, he was Vice President of 
Operations & Merchandising as well as 
co-owner of Monterey Bay Clothing 
Company, an online retailer and direct 
mail catalog specializing in women’s 
apparel, footwear, and accessories in 
the missy category.  This Carlsbad, 
California based company rapidly grew 
from start to $60M over 7 years and 
eventually sold to Charming Shoppes, 
Inc. 
 
Living in San Diego, California with his 
wife of 26 years, Joyce, together they 
have two daughters, ages 20 and 17.  
Savannah is in her third year studying 
marketing & business at California 
Lutheran University in Thousand Oaks, 
California and Sierra is a junior at 
Westview High School in San Diego.  
Both young women are accomplished 
Girl Scouts, water polo junior 
Olympians and in their youth, softball 
players.  Sierra is also an 8th degree 
junior black belt in Tae Kwon Do.  In 
the families off time, travel and 
adventure tops the list of non-
professional activities. 
 
Matt holds degrees in Quantitative 
Economics and Statistics from the 
University of California, San Diego, and 
an MBA from the University of 
Phoenix.  


