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Part 1:
Acquisition



• Ad Targeting
• Traffic
• Conversion

• Website Engagement

• Influencer Marketing
• Social Reg/Invites
• Email Automation
• Content Marketing



Reach new audiences and drive them to visit 
your website or engage with your content.

Ad Targeting - Traffic





Every time someone visits your website or reads 
your content is a golden opportunity. You have 
their attention, maximize it!

Website Engagement













Website Engagement



Reach your existing audiences and drive them 
to convert (i.e. register for your event)

Ad Targeting - Conversion









Ad Targeting - Conversion



Get your speakers, sponsors, and exhibitors to 
share their involvement + invite customers

Influencer Marketing











Get your registered attendees to share their 
involvement + invite peers

Social Registration/Invites





Design workflows to segment and nurture your 
email audience over time

Email Automation







Email Automation



Publish interesting material relevant to your 
audience to establish thought leadership and 
create new touchpoints with your brand

Content Marketing









Thank you J

Questions?




