pepperjam

Cross Channel Synergy in
Search and Social

Pepperjam was recently honored with a 2016 Infinity Award for its use of
Kenshoo's technology to provide a bridge between Search and Social
for a high-end fashion client.

Challenge

With a re-launch of their brand, this client was looking to target a younger demographic of full-price buying
customers through Facebook and Instagram. That demographic could be targeted on Social, but the audience would
be too broad to make an impact.

Solution

Pepperjam works with data and analytics at the center of its partnership with brands. Using IDA (Intent Driven
Audiences) we identified customers who were searching for relevant brand, competitor, and category terms, and
retargeted them on social, using How-to videos, etc.

Results

CTR rose 480% and CPC dropped over 70% -- resulting in a more
efficient campaign, thus increasing ROI.



