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1. Close any programs (other than GoToWebinar) that are 

running on your computer

2. Call-in using a telephone instead of using your computer 

speakers

3. Move your cell phone away from your computer

4. If you experience visual issues, send a chat to Campbell & 

Company or contact GoTo at (800) 263-6317

Webinar Best Practices
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How do we tell our story

in a fundraising context?
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We’ll answer them by e-mail

or in a follow-up video

Ask Questions!

through GoToWebinar

or by e-mail



Part 1

Why Bother?

Why Bother? Materials You Need Keys to Great Materials



Durable communications tools

specifically developed to
support your fundraising strategy

Fundraising Materials



The tools you reach for to…

Send in advance

of a donor visit

Guide/support conversation 

during a donor visit

Leave behind after

a donor visit

Present to a corp., foundation 

or community partner

Hand out at an event

Equip your Board/staff to 

communicate on message



Durable communications tools

specifically developed to
support your fundraising strategy

Fundraising Materials



Materials make

ideas real.



Materials give fundraisers

confidence.



Most organizations 
would benefit from taking the time to 

build better fundraising materials.

You can do this well on almost

any budget.



Part 2

The Materials 

You Need

Why Bother? Materials You Need Keys to Great Materials



Every organization needs a

great case presentation deck
to serve a variety of purposes.

The Materials You Need



Thinking in Words and Images

Multiple Uses

“Out Loud” Language Easy to Test

Can Double as a Print Piece

Great for Training

Why Start With A Case 

Presentation Deck?























Find the approach to

print materials that
suits your needs and budget.

The Materials You Need



Finding Your Approach

to Print Materials

Vision, Inspiration Business Caseor

Overview In Depthor

Production Value Economyor



Quality Campaign 

Overview

Vision, Inspiration Business Caseor

Overview In Depthor

Production Value Economyor





White Paper

Vision, Inspiration Business Caseor

Overview In Depthor

Production Value Economyor



Prestige/Keepsake 

Publication

Vision, Inspiration Business Caseor

Overview In Depthor

Production Value Economyor





















Modular Set:

Overview Brochure + 

Detailed Inserts

Vision, Inspiration Business Caseor

Overview In Depthor

Production Value Economyor







Consider video if you have a

well-defined and high-value use
for it.

The Materials You Need



Sending ahead of donor visits

Sharing at the beginning of donor visits—

if this makes sense for your message and 

audience 

Showing at group cultivation events

Three Great Uses 

for Video



If you need to explore a

range of funding priorities with

major prospects, consider an

interactive tablet app.

The Materials You Need



Interactive Tablet Apps

Vision Project 1 Project 2 Project 3 Ask

Details

Images

Budget

Details

Stories

Naming 

Opps



















Materials You Need Keys to Great Materials

Part 3

Keys to Great 

Materials

Why Bother?



Invest in better

photography.



This is what’s at stake.



This is what’s at stake.



This is what’s at stake.



This is what’s at stake.



Make sure you have a

clear message,
and make the message drive 

everything.







Quality
over length.





Make it feel

special.
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Andy Brommel

Director, Communications Consulting

apb@campbellcompany.com

Thank You


