
1
What do you want to do? Raise 
awareness for your brand? Collect 
leads? Sell more kofta burgers? When 
you know where you’re going, you’ll 
know what to carry for the journey. 

2
Map your social media goals to your 
business objectives. If your business 
objective is to expand in Morocco next 
year, then make sure your content works 
towards that goal.

Create a social media calendar.  
Sketch out a yearly calendar tied to the 
above goals and then a more detailed 
monthly or quarterly calendar. Always 
plan ahead. Download Hubspot’s free 
social media content template.

4
Make your Goals in Step 1 be Specific, 
Measurable, Achievable, Relevant and 
Time-Bound. Don’t “increase social 
media following” or “grow it 400%”, 
rather “grow your social media following 
by 25% by the end of the year”. 
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make most sense to your business. If you’re 
design-heavy, you’ll want to pay attention to 
Instagram. If you’re B2B, you won’t want to miss 
out on opportunities on LinkedIn. Survey your 
customers and/or target demographic to know 
what social media platform they’re on, and then 
engage them where they’re most likely to be found.

PART 1/4

https://offers.hubspot.com/social-media-content-calendar?_ga=2.233350168.704088270.1516687270-1469425281.1473943624
https://offers.hubspot.com/social-media-content-calendar?_ga=2.233350168.704088270.1516687270-1469425281.1473943624

