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What function best
Describes you?

B EventManagement
[ Event Marketing

" Eventsales (exhibition/sponsor)

'~ Other
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Split between Exprom &
Visprom marketing Budgets

" EXPROM

¥ VISPROM
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How does your
marketing support
your exhibitor
promotion?

We use social media to amplify

] ) success stories and testimonials
We use social selling, e.g.

LinkedIn, to contact and
pitch exhibitors/sponsors

We have a great inbound
strategy (potential exhibitors find
us and fill in an enquiry form)

It doesn't really, we get
marketing collateral
and use email, but sales

. We announce exhibitor
generate their own leads

signups to attract other
exhibitors

We use paid media to
advertise to potential
exhibitors/sponsors
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What are your biggest
marketing challenges for
growing your exhibition
attendance?

21% Difficulty selecting & implementing new tools
& channels

23%, Converting pre-registrations to attendance
(no shows%

24% A decline in database effectiveness

° Reliability of marketing metrics to guide
26% decision making

o Not enough resources to do the job (staff,
36%  siills, funding)

38% Converting digital traffic to pre-registration

45% Competition from other events

53% Reaching your target audience
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What marketing tools/
channels do you
currently use?

69%

68%

60%
53%

44%

29%

37%

14%
6%

Paid social advertising
Exhibitor invite program
Attendee invite program
Marketing automation

Remarketing
Geofencing
Paid search
Chatbots/
website chat
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What marketing channels
did you implement for the
first time last year?

60%

Paid social advertising
Exhibitor invite
invite program

program
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Geofencing
Attendee
Marketing
automation
Paid search
Chatbots/
website

chat
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What marketing tools /
channels do you plan
to implement

this year?

42%

22%

22%

Paid social advertising

Remarketing
Geofencing
Exhibitor invite
program
Attendee
invite program
Marketing
automation
Paid search
Chatbots/

website

chat
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In which areas do you
think your marketing
has the most room for
improvement?

47%

4 9 0/ Analysis & attribution
o
New marketing Creative production
technology (o)

implementation 47 /0 5 8 0/

o

Website

design and Targeting

optimization
New marketing
technology
selection

Copywriting

Trade Show Marketing Insights Report 2019

SocialEffect | YFeathr



effeCtlve tOOIS for It's nolsur;(ojr_is? tggy)t ema;’l) (71%), Website (67%) and
. Social Media (46%) are the top three marketing tools
your event marketing?

for trade show marketers.

What is a little more surprising is that ‘bespoke
landing pages’is second to last at 8%. As trade show
audiences are generally broad and contain multiple
persona groups, bespoke or persona-based landing
1% pages greatly improve time-on-site and conversions,
as well as reduce bounce rates.

67%

46%
33%

26%
24% 24%

23% 23%

19%

14% 19% %

8%

5%
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Do you use website
analytics to track which
channels are sending you
the most registrations?

- N

VES NO | DONT KNOW
50% 38% 12%
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Where does most of
your website traffic
come from?

56% Email

27% Social Media
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26% Search Engines

239 Paid Advertising

9% Somewhere else

0/ Idon’'t know
% Unanswered




Do you do your marketing
in-house, through an
agency, or via a selection
of different providers?

B\ e

WE DO EVERYTHING IN HOUSE WE WORK WITH AN AGENCY WE USE DIFFERENT PROVIDERS

65% 9% 26%
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What were your biggest

?
challenges lastyear? & 0 tary:

Over the last year our respondents’ number one

challenge was the amount of marketing budget
46% they were working with (54%), followed by achieving
35% attendee targets (46%).

31%

54%

As marketing budgets & attendee targets go
hand-in-hand, it's clear that organizers need to
be as smart as possible with how they spend their
budgets.

29% 928% 27%

24%
19% 18%
15% 14%

12% 10% 10%
9% 8%
5%
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from management
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Attendee satisfaction
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Getting better rates
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Budgets
New ideas



This survey was run by:

STSEiaIEﬁect

The Social Effect is a specialist event marketing
agency that believes there’s always a smarter, faster
and better way to market your events. Visit our
website to find out more:
https://thesocialeffect.com
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Feathr is the digital marketing toolkit built for
specifically for events. Feathr’s lineup of tools like Ads,
Invites, and Conversations work together to help you
do your best marketing and grow event attendance.

Learn more at https://feathr.co.
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