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Start fundraising right away
Why not today? The sooner you get started, the more success 
you’ll have.

Be the first to donate
Inspire others by making the first donation yourself. Donating 
shows potential supporters that you are serious about the cause. 
Consider asking others to match your gift.

Personalize your fundraising page
Add text, pictures or video. Remember, while your potential 
donors will be interested in the cause, they will be more 
interested in you. Tell them why you are getting involved and 
share your connection to the cause.

Ask!
Don’t feel guilty about asking. Most people will feel honored to be 
included in your fundraiser. If you are passionate about this cause 
and proud to be fundraising, your community will be proud to 
support you.

PHASE 1: GETTING STARTED
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Plan a fundraiser
To help kick-start your fundraising efforts, organize an event or 
fundraising activity that’s as unique as you are.

PHASE 1: GETTING STARTED

• Bake sale

• Raffle

• Auction

• Guess your finishing time

• Host a picnic

• Jeans day at work

• Host a group run

• CrossFit or Zumba 
fundraiser

• Ask 10 people to each 
donate $10

• Guessing jar

• Donation jars

• Yard clean up

• Race kickoff party

• Ask donors to sponsor 
miles of your race

• Secure a matching or 
corporate gift

• Donations in lieu of gifts 
(birthday, holidays)

• Competition 
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Meet FRANK
This easy-to-remember acronym will show you where to start when 
you’re reaching out and making your asks.

• Friends

• Relatives

• At work

• Neighbors

• Kids’ connections

Consider these connections your key to successful fundraising.

Reach out
The easiest way to do this is through email. Here are some 
important points to include in your communication:

• Explain what you are doing and why it is important to you. 

• Tell them about the cause and what it's all about.

• Ask for a donation.

• Include a link to your fundraising page.

• Say thank you.

• If comfortable, ask your friends to pass the message on to 
others who may also  be interested in donating.

Sample emails
On average, it takes three asks via email, social post or other 
communication before someone will give to your cause. Personalize 
these messages by telling your story or one that has inspired you.

PHASE 2: TAPPING YOUR 
“FRANK” CIRCLE
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Sample emails (continued)
Will you help?
Dear friends and family (or personalize with each individual’s name),

I’m racing in the Fargo Marathon in May to raise funds for <charity 
team>, and I need your help!

I’m so excited to be working for this great cause. Every dollar I raise will 
benefit the patients and their families at Sanford Health. 

Will you join me today? Visit my personal page: <www.url.com>, and 
give what you can.

Thank you!

<Your name>

Don’t forget to show your support
Dear friends and family,

As I train for the Fargo Marathon, I can’t stop thinking about why I am 
raising money for <charity team>

<Explain why you're fundraising here>

Will you help me reach my goal? Visit my personal page: <www.url.
com>, and give what you can today.

Thank you!

<Your name>

Final call for your support
Dear friends and family,

It’s almost race day, and I still need your help to meet my fundraising 
goal and make a difference for local patients and their families. 

I'm feeling <insert emotions and expectations here>.

Please visit my personal page: <www.url.com>, and give what you can.

Thank you in advance for your support!

<Your name>

PHASE 2: TAPPING YOUR 
“FRANK” CIRCLE
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Log in
Post on Facebook, Twitter, Instagram, Snapchat or wherever your 
friends are.

Don’t forget to tag
Tag people who have already donated to you and thank them for 
supporting you. 

Set a goal
Announce goals (ex: I want to reach $500 by the end of this week) 
and ask for help.

Share your story
Don’t make every post an ask. Keep friends and family updated 
on your progress in training AND fundraising. Also share inspiring 
news and relevant articles about the cause you’re championing.

PHASE 3: GOING SOCIAL
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Continue updating
Keep people updated on your progress in person, through email 
and on social media. Let them share the journey with you.

Follow up
Follow up with people who don’t respond initially. Not everyone 
donates the first time you ask (on average, it takes three asks).

Say thank you
Call or send a personalized note to every contributor. Thank them 
for being a part of the journey.

PHASE 4: FINISHING STRONG
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GET TO KNOW THE CAUSES

Edith Sanford Breast Center 
Provides comprehensive care for every woman, including 
preventative screenings, treatment and survivorship program      
and more. 

Roger Maris Cancer Center  
Helps cancer patients through every step of their journey with a 
multidisciplinary team of Sanford Health experts. 

Sanford Children's Hospital 
Supports family-focused care where sick and injured children 
benefit from specialized equipment, non-billed special programs, 
and direct child and family assistance. 

Simply put, 100% of the funds you raise will help save and 
transform the lives of these patients. Thank you!
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CONTACT US

Sanford Health Foundation 
For questions about fundraising or these great causes, contact:

Colleen Hardy, development officer
• (701) 234-6775
• colleen.hardy@sanfordhealth.org

Connect on Facebook
• Sanford Health Foundation 

facebook.com/sanfordhealthfoundation
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