
Nurture

Social Media Monitoring and Publishing

“This is a presentation about what it takes 
to create and sell something remarkable.  
It is a plea for originality, passion, guts and 
daring.”  --- Seth Godin



Presentation Topics

Nurture Key Tasks
Social Media Monitoring and Publishing

Calls-To-Action

Landing Pages

Email Campaigns

Workflows

Forms

Information Sources

Traffic 
Generation

Lead 
Management



Presentation Topics

Social Media Publishing and Monitoring Tasks
• Customize Terms

• Negative Terms

• Bookmarklet 

• Compose Message

• Monitor Message Traffic 
Generation

Lead 
Management



Lead Management Understand

Segment

Nurture
 Social Media
 Calls-to-Action
 Landing Pages
 Email Campaigns
 Workflows
 Forms
 Information 

Sources 



Social Monitoring:
• The practice of tracking conversations online



Information Professional 

Visitors are getting their information from a diverse set 
of sources and we need to reach them where they are!





"Three-pens-six-nibs". Licensed under Public domain via Wikimedia 
Commons - http://commons.wikimedia.org/wiki/File:Three-pens-six-
nibs.jpg#mediaviewer/File:Three-pens-six-nibs.jpg

Social Publishing:
• The practice of sharing relevant content



"HK Causeway Bay Hysan Place 11th floor Kitchen Eleven food court interior visitors " by Elite S Moramels - Own 
work. Licensed under Creative Commons Attribution-Share Alike 3.0 via Wikimedia Commons 

Social Proof:
• The amount of interaction content has on social media

• The more likes, retweets, shares – the more authoritative it appears



Social Inbox:
• The amount of interaction content has on social media

• The more likes, retweets, shares – the more authoritative it appears



Social Media Monitoring:
• Stream -



Social Media Monitoring:
• Stream -



Social Media Segmentation:
• All of Twitter
• Twitter List
• Contact List 

By liz west from Boxborough, MA [CC-BY-2.0 
(http://creativecommons.org/licenses/by/2.0)],kimedia Commons



Social Media Publishing:



Social Media Publishing:



Social Media Sources:



Social Media Sources:
• Track channels providing visitors



Logo, Link to website, 

Blog –
trustworthy / educational



Social Media Reach















% of customers acquired through Facebook

















Demonstration

By Caleb George Morris



Social Media Demonstration



Exercises

By Caleb George Morris



workbook

exercise #3

?? minutes

Develop various social media 

messages and monitor various 

keywords

Page 18-19 of the workbook
 Customize Terms

 Compose Message

 Monitor Message

Monitor social media 

conversations about your 

idea.  



Thank You!


