
Nurture

Landing Pages – Thank You Pages

“This is a presentation about what it takes 
to create and sell something remarkable.  
It is a plea for originality, passion, guts and 
daring.”  --- Seth Godin



Presentation Topics

Nurture Key Tasks
Social Media Monitoring and Publishing

Calls-To-Action

Landing Pages

Email Campaigns

Workflows

Forms

Information Sources

Traffic 
Generation

Lead 
Management



Lead Management Understand

Segment

Nurture
 Social Media
 Calls-to-Action
 Landing Pages
 Email Campaigns
 Workflows
 Forms
 Information 

Sources 





Nurture
through … 
Call-to-Action

Landing Pages

Email 
Campaigns



Landing Pages
1. Clearly Explain the Value

2. Consistent Headers with Calls-to-Action

3. Use Bullet Points

4. Create a Short Form

Place Content Above The Fold

1. Remove Menu Navigation and Links

2. Include An Image

Perform the Blink Test

Redirect to a Thank-You Page

Test, Test, Test























Move the prospect down the lifecycle

Sets the prospect’s expectation





Landing Page Form





“Graded” Landing Page Form







By sam at http://unsplash.com/ 



By Yodaspirine (Own work) [CC-BY-SA-3.0 
(http://creativecommons.org/licenses/by-sa/3.0)], via Wikimedia Commons



Demonstration

By Caleb George Morris



Landing Pages



Exercises

By Caleb George Morris



workbook

exercise #5

?? minutes

Create a landing page with a form 

for your offer

Page 21 of the workbook
 Create a Landing Page 

and a Thank you page for 

your offer

It is important to build a 

unique landing page for 

each of the offers you 

create!



Thank You!


