
Nurture

Email Campaigns

“This is a presentation about what it takes 
to create and sell something remarkable.  
It is a plea for originality, passion, guts and 
daring.”  --- Seth Godin



Presentation Topics

Nurture Key Tasks
Social Media Monitoring and Publishing

Calls-To-Action

Landing Pages

Email Campaigns

Workflows

Forms

Information Sources

Traffic 
Generation

Lead 
Management



Lead Management Understand

Segment

Nurture
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 Email Campaigns
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 Forms
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UK Data Collection Laws

• When collecting data from the UK  specific laws apply 
that may not apply in other markets

• Failure to comply with these laws could not only end 
in disaster for your email marketing, but could also 
put you to the wrong side of the UK law. 

• With these roadblocks, it's no wonder the Direct 
Marketing Association values a single email address in 
the UK at £9.11

http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx#ixzz2D4sNkqAD

http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx


UK Data Collection Laws
2003 Electronic Communication Act

– you cannot email anyone unless they have previously opted in to receive your email

You can send to anyone:
• If a previous relationship exists;
• Products/services are of a similar nature to what they have shown an interest;
• The addressee was given the opportunity to opt out at the time of sign up.

– The opportunity to opt out must be given with every subsequent message, meaning 
there must be a valid unsubscribe link on every email you send!

Email sign up forms should follow these guidelines:
• Calls-to-action should outline the benefits  

– i.e. "Receive the latest news straight to your inbox."

• Landing pages, thank you pages, & the email that confirms their opt-in should … 
– set the expectations, 
– inform new signups of email-sending frequency, and 
– explain the type of content they can expect.

• Include at least one welcome email that confirms their opt in
http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx#ixzz2D4sNkqAD

http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx


Email Report Card



Demonstration

By Caleb George Morris



Email Demonstration



Exercises

By Caleb George Morris



workbook

exercise #6

?? minutes

Create an email campaign for one 

of the segments of your contacts

Page 22-23 of the workbook
 Personalize Subject Line

 Personalize Message

 Provide a Way to Unsubscribe

 Provide Social Share Buttons

 Measure Effectiveness



Thank You!


