“This is a presentation about what it takes
. to create and sell something remarkable.

It is a plea for originality, passion, guts and

daring.” --- Seth Godin



Presentation Topics

Nurture Key Tasks

ESociaI Media Monitoring and Publishing
@ Calls-To-Action

© Landing Pages 6 "* I\,**
.

Email Campaigns % *

@Workflows Traffic .
Oorms 1 Generation

Information Sources
E*ﬂ/

Lead
Management

A




| ead Management Understand

Segment




Email Campaigns
REASONS THAT EMAIL WORKS.

There are more than 3.2 billion email accounts today.

95% of online consumers use email; 91% check email at
least once a day.

Email has longer lifespan than social media.

/7% of consumers prefer email for marketing communications.

Email lets you be highly personal.

Email marketing has an ROl of 4300%.

SOURGE: EXACTTARGET [1.2), DIRECT MARKETING ASSOCIATION (4.6)



>80% of email marketers send the same
-------- content to all subscribers

59% ...

of B2B marketers say
email is the most
effective channel in
generating revenue.

$$$$$S

Morning emails get high CTR.

..................... of email
marketing
companies
regularly test
their email
marketing
campaigns.

Effect of Time-of-Day on Clickthrough Rate
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25 10X

CINETIRIS 4 - 10x higher response rate

39

Increased email open rates

28

lower unsubscribe
rates



EMAIL BEST PRACTICES

1 ldentify a specific goal
2 Personalize sender info
3 Personalize email copy
4 (et to the point

5 Address leads directly

6 Use actionable language

/ Focus on benefits

8 Use multiple CTAS
9 Encourage sharing
10 Edit the plain-text
11 Optimize for mobile

12 Analyze Results



) USE PERSONALIZATION.

Over /5% of email revenue is now Personalized emails see 14%
generated by alternatives to generic higher click-through rates and
one-size-fits-all campaigns. 10% more conversions.

SOURCE: ALCHEMY WORX: ABERDEEN GROUP



CREATE SUBJECT LINES AND EMAIL
COPY THAT GET TO THE POINT.

Message Subject
Complimentary eBook: Double Your Trafficin 45 Days A SubjectLine Personaliz .. ¥ i

Message Subject
7 Dangerous Side Effects of Poor Pool Maintenance A SubjectLine Personaliz .. v

Main Body Text
)]s 7][u][E]E Fontsee | || A =B -0

zl] FIRSTNAME § &4

A while ago, you downloaded our eBook, "5 Inside Tips on Real Estate Financing.” | hope you found it
helpful! If you haven't had a chance to read it yet, no worries — you can download it here.

No.
\ Recently, I've been thinking about my past failures in real estate. Four years ago, one particular
N assumption cost me hundreds of thousands of dollars — in fact, it was the worst experience in real

estate finance that | ever had.
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) SPEAK DIRECTLY TO A PERSON.

Not enough agencies realize that their website is the best tool they

have to position themselves as experts and drive online business.
Are you using yours effectively?{Find out by downloading our

agency ebook, The Urimate Guide to Marketing Your Agency.

DownloadlYour Ebook Creation Bundle bnd Start Generating More Leads Now >>

Since you indicated]lhat you are evaluating marketing software, |l wanted to point you
towards some unbiased, third-party reports and reviews that might{help you with your

decision.




USE ACTIONABLE LANGUAGE.

* Incorporate verbs into your in-text CTAs and CTA buttons
* Get Your Templates
» Start Your Project Now

» Reserve Your Seat

* Let lead know what they can do by clicking your email’s in-text CTAs and
CTA buttons

» Save time
* (enerate more leads

* |ncrease production efficiency by 23%



§) FOCUS ON BENEFITS, NOT FEATURES.

[Instantly see how connected you really are. |

Why set arbritary six month "followup" dates when you can review your engagement history with

a prospect, and connect when you're both ready? The Signals app loads your conversation
history] so you're equipped with the intelligence you needfto click, connect, close.

In this ebook,

» Guidelines on lead nurturing segmentation
» How to create behavior-based workflows
» How to integrate lead nurturing with other marketing efforts




USE EACH COMPONENT OF YOUR
EMAIL AS A CALL TO ACTION.

‘ Edit alt-text of
Start the July Quiz*——" images + CTAS

All the best,
Niti

' Niti Shah (1-888-HUBSPOT) «— Add CTA to Signature
Head of Email Marketing, HubSpot




‘ Start the July Quiz V

USE EACH COMPONENT OF YOUR
" EMAIL AS A CALL TO ACTION.

your SocCial media channeis, emails

Edit alt-text of

It's a present from one marketer 10
another, no forms to fill out, no

images + CTAS ‘ ‘ personal information required.
Link images to

landing pages .l

All the best,

Niti

- Add CTA to signature
Niti Shah (1-888-HUBSPOT) - g Bicai i Paliiih
Head of Email Marketing, HubSpot _

Mike Volpe

Mike Volpe

Mike Volpe

Modify preview text

54 New Data Slides for Your Marketing Decks - Save time with these ready-to-use presentation slides. 12:28 pm
54 New Data Slides for Your Marketing Decks - Save time with these ready-to-use slides for your next marketing ¢ 12:26 pm

54 New Data Slides for Your Marketing Decks - Hi Niti, Are you wasting hours every week putting together marketi 12:25 pm




9 ENCOURAGE SHARING TO GENERATE
" MORE LEADS.

HubSpit p—

4 Emall @ Tutorial
* &
l a A/B B Variation: n B
Content Options Variations Sending

Use a tracking URL

automatically format it for sharing on social networks

Social Sharing

Add a link to your page here a

http://hub.am/1cuNt0 Use page URL
Personalize message
Select the networks you want to enable sharing for. ize links if you wish. i I
’ n hitp://www.facebook.comiss®. php?u=http://hub.dnl/ cu@jn pOSS I b €
4|

hitp://ctt.ec/Aa2IT Revert
http://www.linkedin.com/shareArticle ?mini=true&url=http://hub.am/1cuNt0Y
hitps://plus.google.com/share?uri=http://hub.am/1cuNtOY

http://pinterest.com/pin/create/button/? uri=http://hub.am/1cuNt0Y&media=http://cdn2.hubspot.net/t

L3
REEDO

http://cdn2.hubspot.net Select

Schedule email send Save Send test email Actions




@ EDIT THE PLAIN TEXT.

Save time with these ready-to-use slides. Preview text
HubSpot {(hitp:/fwww.hubspot.com) LOQO and image alt-text
Hi Niti,

Lorem ipsum dolor sit amet, rebum movet definiebas qui ut. Autem oporteat complectitur vel ut. lus veniam
invidunt te, eu vis sapientem explicar (hitp://company.com/long-tracking-URL-no-one-wants-to-see-in-their-
email). Veniam maikrum eloquentiam usu cu. Vim id d’vrwidunt consequat, te clita intellegebat vel.

Nominavi hendrerit quo in!

All the best, -
Linked text
Diana
D}anaUrban (https:/itwitter.com/Dianalrban)
Diana Urban €— HTML Signature Share buttons
Head of Conversion Marketing, HubSpot
Follow Diana Urban (hitps://twitter.com/DianaUrban) Z

(S_hara on Facebook (hitp:/iwww.facebook.comishare.php?u=http%3A%2F%2Fcompany.com%2Flong- _‘\
tracking-URL-no-one-wants-to-see-in-theiremail¥3Futm medium%3Dsocial®%26utm sourced:
3Dfacebook) Share on LinkedIn (hitp:/iwww.linkedin.com/shareArticle ?mini=true&url=
hitp % 3AH2F%2Fcompany.com%2Flong-tracking-URL -no-one-wants-to-see-in-theiremail¥
3Futm medium%3Dsocial¥%26utm source¥:3Dlinkedin) Share on Twitter (hitps:/ftwitter.com/intent/tweet?
original referer=http%:3A%2F%2Fcompany.com?2Flong-tracking-URL -no-one-wants-to-see-in-their-
email%3Futm medium*3Dsocial®%26utm source¥%3Diwitter&ur=http%3AK2F¥%2Fcompany.com¥:2Flong-
tracking-URL -no-one-wants-to-see-in-theiremail¥%3Futm medium3%3Dsocial?%26utm sourced:
3Dtwitter&source=twestbutton&text=) Share on Google+ (hitps://plus.google.comishare?uri=http%3AK2F%
2Fcompany.com%2Flong-tracking-URL-no-one-wants-to-see-in-theiremail¥:3Futm medium
3Dsocial¥%26utm source¥:3Dgoogle plus) Share on Email (mailto:?subject=Check out
hitp¥3AK2F%2Fcompany.com¥:2Flong-tracking-URL-no-one-wants-to-see-in-theiremail¥
3Futm_medium%:3Dsocial¥%26utm_source:3Demail &body=Check out hitp%3A%2F¥%2Fcompany.com®:
erng-tracking-URL-no—one-wanta-to-see-in—their-ermif%3Futm_madium%3Dsoo'ml%26utm_soume%SDam_iy




¢f) OPTIMIZE FOR MOBILE.

4

Does the logo work on -
review Message - Rich Tex} -
a smaller screen? w, Marketing sad Seles Teame. | |

s the text legible?
Does it zoom properly? i

Do images
display correctly?

& the Callip-Astior &
functional?



@ ANALYZE YOUR RESULTS.

HubSpnit : Content C Srts
5 B i RUN A/B TESTS FOR:
,‘ ¢ A/B ’i‘ Variation: n B
Content Options Variations Sending & S U bJe Ct | |n e O p‘t| m |Za t|o n
A/B Test Sample
Set the size of your test group. How does an email A/B test work?

* Email templates

¢ Offers

A Winning Version
25% 50%

Choose a winning version by:
Select a metric to determine the variation that will be sent to the remaining contacts.

* Length

Opens by delivered v

Version to send if sample is too low: ® | m a e S
Set which version of the email should be sent if the final list size is less than 1,000 contacts. g

Send A version v
« Copy
Time to gather test results
Set a time limit on gathering test results.
After this time Is up, the winning version will be sent to the remaining contacts. @ CTAS
~~ 23 hour(s)




@ ANALYZE YOUR RESULTS.

=

HubSpnt Content

@ MK-TL-20140320 | Influencer Outreach | World's Largest Webinar #

S——" Engagement Engagement Rates

4223 4,190 90.28
l I 7 I = c———
24%
—

Sent Delivered Dewvared Opens Clicks Cicks
Emall De (/Sent (/Deliv Dabv ) (/Open)
Recipients
Information ch B

Contact ou!
Performance
icks

eeeeee

Measure stats such as:
* Delivery rates

* Open rates

* Click-through rates

* Contact churn



@ ANALYZE YOUR RESULTS.
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HubSpot Cantent

ack to: Emal
® MK-EVGL-20140318 | 101 Awesome Marketing Quotes

i URL Click Popularity
&

ecipe
Informat
Perfon
Cices
Prev Clicks
Send
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Asch - 103-
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ruibspot.com
niedn.com/share
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Analyze segment behavior:

* URL click popularity

* Unsubscribes vs, email
preference changes

« Social shares by channel

« CTA click rate



Example: Product Email

Informational, more

Hi there,

Wa noticed that you recently downloaded a marketing resource from HubSpot. Did
you know we make all-in-one Inbound marketing software that helps companies

5 ?
teXt IS o kay- You re atiract visitors, conven leads, and close customars maore affectively?
. Co a s hat us ouNnd markeur 1 54% leaa: a 0se that donl
educating a lead about el e S 4 5t DM Y ot o SRS,

your product.

Image is central part of /

the email. It links to a
Slideshare about
inbound marketing.

ey're mtegraied. s0 you can track the ROI of your entire marketing campaign on
one cantral dashboard

Are you using nbound marketing effectvely? Here's a 5-minute presentation that
Dreaks down what 1 1s, and how It can help you Increase traffic, leads, and
customers.

HubSpt

‘What is

Not responsible for your company’'s Inbound marketing strategy? Please feel froe
to lonward this presentation o any coieagues who might find it usaful

All Ine best,
Kipp

Kipp Bodnar (@kippbodnan
VP Marketing, HubSpat

Start the Conversation!

Call Us a1 1-888-HUBSPOT | Request a Demo | Get Free Resources

/
/

Is there someone else at
the organization that
would be a better fit for
this email? Encourage
forwarding.

Primary goal of this
email is to encourage
leads to learn more
about the product. CTAs
reflect that.



Example: Promotional Email

Use personalization

token such as SHUbS@ét

contact’s first name

Encourage sharing of
download with
colleagues/friends

Provide contact info in
signature to facilitate
1:1 conversation

Hi there,

Determining marketing budgets is no one's favorite task, but it's essential to your
organization's ability to hit goals. You can save time with these 8 free budget templates.

These budget templates are broken out by 7 marketing channels, and also includes a
master template where you can manage all your budget at the monthly/quarterly level.

And help us make other marketers' ives easier: click here to forward these templates to your
friends and colleagues

Dx1 Email to a Colleague

Happy budgeting!
Niti

Niti Shah (@nitifromboston)
Head of Emai Marketing, HubSpot

 flin]w]3 |0

Actionable language +
speaking directly to lead
(“Your Templates”)

Image sets
expectations for what
the download looks
like and acts as a CTA

Social sharing buttons

1.888-HUBSPOT / to generate new leads



Example: Nurturing Email

Plaintext style

simulates 1:1 email _ _
State reason for sending email

Hi there,

How are you? | wanted to check in with you one last time -- did you have any questions about HubSpot's
marketing software and how it can help you increase traffic, leads, and customers?

Please call us at 1-888-HUBSPOT (1-888-482-7768) so we can set up a time to chat. Look forward to
hearing from you!

All the best,

Kipp Bodnar Optimize CTA around main

VP Marketing, HubSpot goal: in this case, connecting

— lead with sales immediately

25 1st St
Cambridge, MA 021
USA

uswpserbe  Personalize sender. A real person

Is emailing. Note the position of
the sender — gives authority.



ABOUT  FEDERAL TRADECOMMISSION  FILEACOMPLAINT  ORDER PUBLICATIONS  PRIVACY POLICY Faderal Trade Commission

Protecting America's Consumers

BUREAU ;/ CONSUMER PROTECTION Search this Site

D59

ADVERTISING
% MARKETING PRINT ) SHARE

CREDIT
& FINANCE CAN-SPAM Act: A Compliance Guide for Business ror

PRIVACY Do you use email in your business? The CAN-SPAM Act, a law that sets the rules for commercial email, establishes

& SECURITY requirements for commercial messages, gives recipients the right to have you stop emailing them, and spells out tough
penalties for violations.

SELECTED Despite its name, the CAN-SPAM Act doesn't apply just to bulk email. It covers all commercial messages, which the law

INDUSTRIES defines as “any electronic mail message the primary purpose of which is the commercial advertisement or promotion of a

commercial product or service,” including email that promaotes content on commercial websites. The law makes no
exception for business-to-business email. That means all email - for example, a message to former customers

LEGAL anno nrinn 2 naw arnd |;t |Hﬁ — Hl ﬂ ;nmnlu with tha W

http://business.ftc.gov/documents/busbl -can-spam-act-compliance-guide-business




UK Data Collection Laws

N\

 When collecting data from the UK specific laws apply
that may not apply in other markets

* Failure to comply with these laws could not only end
in disaster for your email marketing, but could also
put you to the wrong side of the UK law.

 With these roadblocks, it's no wonder the Direct

Marketing Association values a single email address in
the UK at £9.11

http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx#ixzz2D4sNkgAD



http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx

UK Data Collection Laws

2003 Electronic Communication Act

=
NN

— you cannot email anyone unless they have previously opted in to receive your email

You can send to anyone.
* |f a previous relationship exists;
* Products/services are of a similar nature to what they have shown an interest;

 The addressee was given the opportunity to opt out at the time of sign up.
— The opportunity to opt out must be given with every subsequent message, meaning
there must be a valid unsubscribe link on every email you send!

Email sign up forms should follow these quidelines:

* Calls-to-action should outline the benefits
— i.e. "Receive the latest news straight to your inbox."

* Landing pages, thank you pages, & the email that confirms their opt-in should ...
— set the expectations,

— inform new signups of email-sending frequency, and
— explain the type of content they can expect.

* Include at least one welcome email that confirms their opt in

http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx#ixzz2D4sNkgAD



http://blog.hubspot.com/blog/tabid/6307/bid/33864/How-UK-Data-Collection-Laws-Affect-Email-Marketers.aspx

Email Report Card

Received Grade

\é Emall Report Card Grade Possible Comments

Email: http://
Your Email Grade

Does the Email Have a Goal?
Email is action-oriented and is trying to achieve a specific goal

Is the "From" Name a Real Person or Brand?
Email should come from a real person or brand
Is the Email from a Real Person?

Email should come from a real person not: sales@, marketing@, etc. _

Does the Email have a Compelling, Action-oriented Subject Line?

Subject line includes a verb or action-oriented statement 10
Can understand the offer or email topic in under 45 characters 10
Can understand the email and offer in less than 10 seconds 10
Email includes at least one call to action 10
Email includes social media sharing icons 5
A plain text version of the email has been created 5
Is there anchor text link in the first two sentences 5
Links in the email have tracking URLs associated with each link 5

Does the Email Comply with the CAN-SPAM Law?

Email includes company name, address, and an unsubscribe link 5
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By Caleb George Morris




Email Demonstration

Content ,

Hub |

Email

O AlS Student Chapter Follow-up (HS Recipes)

W‘ Thiz email is a draft. Edit to change content, add recipients, or schedule for sending. Edit email

‘o

- Main Information
MName AlS Student Chapter Follow-up (HS Last updated
Recipes)

Subject Thanks for your recent download Campaign AlS Student Chapter — HS Recipes
Al betals From name John Heinrichs Subscription MNo subscription
Information From address ai2824@wayne_edu Template AlS Student Chapter Follow-up (HS R...
Preview in other inboxes Internal HubSpot 1D Awvailable after email is sent Landing Page AlS Student Chapter Landing Page (H...
. Notes
Preview
Send Test
Edit

View Revisions

Archive
Delete
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Page 22-23 of the workbook Workb()()k

W Personalize Subject Line
O Personalize Message

O Provide a Way to Unsubscribe exerCiS e #6

L Provide Social Share Buttons
d Measure Effectiveness

7?7 minutes

Create an email campaign for one
of the segments of your contacts







