
Blogging

“This is a presentation about what it takes 
to create and sell something remarkable.  
It is a plea for originality, passion, guts and 
daring.”  --- Seth Godin
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Presentation Topics
• Blogging

• Why Blog?
• Gender Differences
• Content
• Formatting
• Report Card

• Blogging Tasks
• Select Idea for the Blog Post
• Determine Stage
• Develop Content
• Select Format
• Create Title
• Audit Blog Post

Traffic 
Generation

Lead 
Management
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of US organizations

“SBA USES A BLOG FOR 
MARKETING PURPOSES.”



• Search Engines: Reading for 

keywords, links, and context.

• Existing and Potential 

Customers: Reading for helpful 

content.

• Sharers and Influencers: Reading 

to add value to their networks.

WHO READS A BLOG?



Organic traffic converts:

• 5X better than referral traffic.

• 2X better than paid traffic.

BLOGGING DRIVES ORGANIC TRAFFIC TO 
YOUR WEBSITE.

Source: HubSpot
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• 57% of marketers who blog 

monthly acquire customers 

from their blog.

• 82% of marketers who blog 

daily acquire customers from 

their blog.

THE MORE YOU BLOG, THE MORE 
CUSTOMERS YOU GENERATE.
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finding
topics that 
interest 
prospective 
students
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• Title: Up to 70 characters with 

keywords.

• Image: With Alt text.

• Length: Typically between 300-800 

words.

• Keyword Density: Natural.

• Calls-to-Action: Primary and 

Secondary.

• Social Buttons: Follow and Share.

WHAT ARE THE COMPONENTS OF A BLOG 
POST?



• Use humor.

• Get personal.

• Shock them.

• Show empathy.

• Make a promise (then 

deliver on it in the rest of 

the post).

WRITE INTRODUCTIONS THAT TAP INTO 
READERS’ EMOTIONS.



THIS.



FORMATTING CAN CHANGE THIS TO …



1. Support and add validity to your points.

2. Help you convey your message more clearly and succinctly.

3. Break up the monotony of written content.

4. Help readers glean your message faster (while scanning).

DATA & VISUALS ARE THE CHERRY ON TOP 
OF AN EXCELLENT BLOG POST. THEY CAN:



• Short paragraphs.

• Headers and sub-headers.

• At least one image.

• Internal links.

• Bullets.

• Numbered lists.

• Bolded or italicized terms and phrases.

BY “VISUAL DIFFERENTIATORS,” WE MEAN:



1. Write to communicate a message, not for word count.

2. Creating content interesting to your audience.

3. Write posts people will want to link to.

4. Don't be self-promotional.

5. Think like a teacher: Teach your audience something useful.

6. Use visual differentiators.

6 BLOG POST WRITING TIPS.



WRITE TITLES THAT DRAW READERS IN.
Preview a content 
“offer” associated 
with the blog post.

Use specific and 
dramatic, yet 
accurate descriptors.

Use lists and visuals 
[SlideShare] to 
convey the content 
will be easy to 
consume.



• Use humor.

• Get personal.

• Shock them.

• Show empathy.

• Make a promise (then 

deliver on it in the rest of 

the post).

WRITE INTRODUCTIONS THAT TAP INTO 
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You can also use HubSpot’s free Blog Topic 
Generator to get more than a handful of ideas.

Click Here to Get Ideas

http://www.hubspot.com/blog-topic-generator

http://www.hubspot.com/blog-topic-generator
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Blogging – Content 
• 500 - 1000 words
• Consider audience
• Policy & Guidelines
• List contact person
• Assign roles & duties
• Author picture and biography
• Images aren’t optional!
• Photos, charts, graphs, or 

videos
• Must be creator-owned, 

“free to use”, or Creative 
Commons license

• Give attributions 
appropriately

Suggested content:
§ Readers’ advisory
§ Events
§ Meet the staff
§ Journal article reviews
§ Topical news issues
§ Local news

Formatting for readability:
• Bullet points
• Short paragraphs
• Links
• Subheadings
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Blogging – Report Card
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By Caleb George Morris



Thank You!

63


