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Successful Email Marketing
Connect. Inform. Grow.
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Email Marketing Is...

Delivering professional emaill
communications...

.fo an interested audience...

.containing information they
find valuable.

2%
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Constant Contact’

ADVENTURES

Multisport vacations = — R
that leave the rest
of the herd behind!

Hola! q n

oa Spring Cleaning
Our season is in full swing in Baja, and we're excited to be Sale Ends in 2 Days
returning to Cape Cod, Holland and Death Yalley in the
caming months,

If you haven't made vacation plans for 2006 and you've
been thinking of joining us, now is the time to book iIf you
want to save hundreds. We have just a few days left in our
Spring Cleaning Sale. Read on for more info on the sale
and our ather news.

In This Issue

+ Spring Gleaning Sale Ends in 2 Days
+ Holland in the Spolight
+ Support the AIDS/LifeCycle Fundraising Ride
+ Parting Shot: Family Fun with Black Sheep
¥ W“

Haolland is a picturesque land
of farms, canals, windmills &
castles, Its extensive
netwaork of bike paths makes
for enjoyable car-free
pedaling amongst pastoral
and cultural beauty,

Each day wou'll have your
choice of distance options to
bike between distinctively
Dutch cultural experiences.
Highlights include a visit to a warking windmill, 3 leisurely
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Email Marketing Is Not... Constant Contact”

Junk email
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Why Email? Constant Contact’

Because almost everyone your business
needs to reach reads it:

= 91% of Internet users between the ages of 18
and 64 send or read emaill

= An even higher number of users ages 65 or
older do the same

= 147 million people across the country use
email, most use it every day.

4[ Source: eMarketer }
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Why Email? Constant Contact’

It's Cost-effective: Direct Mall vs. Emalill

= For the same response,
direct mail costs 20 TIMES as much as emailt

= Email ROI is the highest when
compared to other internet 5"\\
. . \
marketing mediums? \ ™\
\\\‘

W

1 Forrester Research, Inc. 1
2 Direct Marketing Association J
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Using an Email Service Provider Constant Contact®

From: USTA Central AZ Sent:  Thu 10/12/2006 9:38 AM

Email Service Providers automate best
practices o

Subject:  Mews from USTA Central Arizona

= Provide easy-to-use templates

= Reinforce brand identity

October 2006

= Email add ressed to reCI plent On |y UST4 Central Arizona hopes you find these email messages

informative and useful, Please use the "Forward email” link

Paseo Racquet Center at the bottam of this page to invite all of your fellow tennis
Hosts Kia Amateur players, fans, and enthusiasts to subscribe to our free e-
Australian Open newsletter,

= Manage lists — adding new Jomeon brothors Goming
. . e
SUbscrIberS’ handllng bounce- Ol::tlzllj::llarE::‘l'llentcs:‘:I * Win a chance to go to the 2007 Australian Open!

baCkS, remOVIng unsu bscrl bes - Th;s singles tournament
Eueorr;;e:nic ;«sv?amrigional

- US4 qualifying .

I | d I t k v EL) sl tbour:n?gnenté Et\.rebntsﬁwgl

™ e held on October 6-8,
mproves email delivery, tracks 7 T | oot

Center. For more

results and obeys the law formaton ontast €3

Prudhomme at (623}

Join our mailing list!

Jensen Brothers Coming to Gold Key Racquet Club

Presented by Gold Key Racquet Club and IMG

Faormer Grand Slam Champions and TY Personalities Luke
and Murphy Jensen will be holding a special 2 day tennis
workshop at Gold Key Racgquet Club in North Phoenix on
Saturday and Sunday, October 7 & 8, 2006, The workshop
will be for players of all skill levels and there will be




Getting Started

1. Making Connections
2. Informing Your Audience

3. Growing Your Business

. 4

Constant Contact®




Section 1: Connect
Building a Quality Email List

= lft
O'II

Constant Contact”®

* The benefits of permission-based marketing
= Building a valuable contact list
= Keeping your list current

-t
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Making the Connection Constant Contact
Build Your List Where You Connect!
Service or Events Email Signature In-store Guest Book Website Signup
Sales Calls and Meetings

Ron Cates
Eegional Development Director
Constant Contact

Emait:| |

[ Join Our Email List ]

Subszcrbe to Ron's (FREE) 7
Newsletter! b

Customer & Prospect Database



Collecting Information and Permission

= Include your logo and brand
identity.

= Describe your email content and
how often you'll be sending

= Ask about your customers’
interests to stay relevant

= Ask for additional contact
information when necessary

'4' y & 4 g

Constant Contact’

E Mail List Registration

‘ihankyou for your interest in joining our preferred customer e-mail list. We look forward to keeping you
- informed with periodic emails containing news and special offers. N

*
------------------------------------------------------------------------

Your Emall Address sample.email@emailmarketingtrainer.com
Re-type Your Email Address: I
__________________________ SO LA EEELEEEELEEEE
: Please Select Your Interests : : Please Share Your Information
’ Please select the areas of interest =

- for which you would like to recel\re
. occasional email from us.

- Please provide your information here. ltems marked with an ***
requlre a response for signup.

U
---------------------------

- *First Name:
[+~ Monthly Travel Newsletter -

SR — . oo o |
E Do you prefer aisle or window seats?: I E

---------------------------------------------------

[ Active Adventures
[ Kids Travel Tips

[~ Exofic Beaches

| would like to receive text only emall campaigns r

| Cancel | | submit | | Unsubscrie All |

Sunset Travel uses B SafeUnsubscribe ® which guarantees the permanent removal of your email address
from the Sunset Travel list.

Note: In each email you receive, there will be a link to unsubscribe or change your areas of interest. Your
privacy is important to us - please read our Email Privacy Policy.
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List Building and Permission Constant Contact
Checklist

Ask yourself as you build your list...

/ Are you collecting contact information at every customer touch point?
/ Are you asking for permission as well as contact information?

/ Are you clearly describing your email frequency and content?

‘



Section 2: Inform

Constant Contact®

Creating Valuable Email Content




The Basics of Valuable
Email Content

.;, \'-

A §,3

Furry Family Living

Subscribe Now!

Getting Acquainted
What You Need to Know Now About Furry kamily
New Puppies and Young Kids llVIn

Whether you're planning to bring a ‘V‘ -
{ new puppy home to the family or you
are already a proud puppy parent,
you're puppy isn't the only one who
needs some basic training to make sure you can all play well

together.

Subscribe to
Furry Family
Magazine

Puppies are prone to play biting, tugging, jumping, digging,
chewing, and stealing your child's toys. One of the best ways to
get started with introductions is to create a special area in your

home f time...
OIS PR RUPRY: RS Visit Jane's Blog

Read More on Our Website

Links to Puppy Resources

Follow these links to find helpful Information on everything from finding a new puppy
to advanced puppy training.

Puppy Adoption Resources

Puppy Housetraining Jane shares literally
hundreds of furry family
Naming Your Puppy tips on the furry family

Puppies and Other Pets website.

Correcting Bad Puppy Behavior
Keeping your New Puppy Safe in Your Home

'4' ll

Constant Contact’

E]& nbo>
| Announcements
' New Messages
=) | ) Newsletters
1 Furry Family

Forward this email
to a Friend




Content Has to Meet
Your Objectives

7

“I want to...

= Promote

« Motivate purchases

* Increase event attendance
" Inform

* Inform potential customers

« Differentiate my business
* Relate

 Increase loyalty

« Encourage more referrals

> T oy
Wy
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Constant Contact

"Mini-Clean-Sweep”
You Should Be Dedsive

National Organize Your
Files Week

Hawve You Seen These
GIANT Ziploc Bags?

LivingOrder Website
The Clutter Diet

Lorie’s Clutter Diet Blog
Shopping Cart
Subsaribe to Tips from
Lorie’s Blog

Our Own Simple Division®

Bon Voyage Trip Planning
Cheddist

LivingOrder-

time - data - paper - space

LI

\

Dear Lorie,

. P,
£
B I Tips and Announcements

April 2007

We are feeling so happy about springtime! So many people
are telling us how motivated they are about the beautiful
weather. I hope we can motivate you more with our tips!
{See our coupon at the bottom of the page that sawves you
$5.00-- it's all the way down there and you might miss it!)

Mini-Clean-Sweep
Get organized fast and save $20

wWe can send 2 organizers to your home for
3 half-day appointments-- that oughta do
it! Our "Mini- Clean- Sweep” saves you
$200 from our normal residential rate and
gets you organized fast!

‘©ur Mini-Clean- Sweep is designed for the
busy individual who wants quick results. It
consists of 1 four-hour appointment and 2
three-hour appointments with 2 organizers.
The first appointment includes an
assessment and orientation and we'll get right to work on
the highest priority areas.

Call us for details and scheduling-- 512-301-2426 in Austin
and 210-892-4990 in San Antonio. Press 1 to speak to Kim
Soechting, our Operations Manager.

You Shou
Probably, I think.

when I speak I always tell my
audiences that if they could remember
just one thing about getting organized,
they should remember this: BE
DECISIVE.

Clutter, whether it's on your desk or on

your kitchen table, almost always

represents decisions that have not

been made. Have you ever heard

yourself say, "I will put it here FOR

NOW?" Well, that is another decision you are putting off for
later. Should you throw it away? Where should you put it?
Do you need to keep it at all?

How long does it take you to pick out a box of cereal at
the grocery store, or a mowvie at the video store? Do you
deliberate over things like what shoes to wear or what to
order at a restaurant? Do people grow impatient and
complain about your indecisiveness?

Usually indecisiveness is based in fear, since it often means
you are afraid of making "The Wrong Choice.” What is the
worst thing that could happen? Make a decision this week
to work on your decisiveness. You'll be better organized
and save time for other things. I think. I am pretty sure. ;)

This article came from Lorie’'s Clutter Diet Blog...yvou
can get these posts delivered via e-mail. Click here to

®
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Determine Appropriate Format ConstantContact

Newsletters
= Frequency: Regular i.e. monthly / weekly

= Lots of educational content (typically non-promotional)

= Use bullets, summarize information, be concise

Promotions / Invitations / Surveys
= Frequency: Depends on your business and sales cycle
= Focus on promotion / limited content
= Use content to invite click-through or other action

Announcements
= Frequency: Event-driven
= Press releases, holiday greetings, thank you cards...

= Use content to build deeper relationships
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Coming Up With Valuable
Email Content

= Share your expertise

You hawve received this emai newsletter from Synergy | TCS because you have either
M - expressed interest in our services or are one of our existing clients. If you believe you
[} USe faCtS & teStI mon IaIS have recieved this emal in emcr, you can safely unsubscribe by cicking the fink
provided at the bottom of this emai.
Keep Your Topics yet even more juicy
. . . . Rolling o
- G d n & d r t n info about the fcs feam
IVe g u I a Ce I eC IO S By Candace Myers
So, you got yourself o blog... TCS Blogs Recent Posts
Mow what? Start blogging!
- Some of you may be thinking, "| Feel the Need, the Need for
= Offer discounts & coupons
p obout?” You went and got a Colleen’s blog-"Girls Guide 101"
blog becouse you were tald
that it would help to market TV or Mot TVE"
. . your business and drive troffic ATCS blog-"l Bought o Mac”
. to your website, but now you
Exclusivity & VIP status
about. Paul's blog- "Movie Geekout”
Click here to continue  "Breckfast & PodCampAZ”
-
- H I * reading. Michelle's blog- “Splendid Littls
ola contests « giveaways
Bling For Your Blog
"Oh yeah, The BACK yard!"
By Candace Myers Brent's blog- "Whatablogger”
- There is a variety of quality
u AC k n OWI e d g e yo u r au d I e n C e blogging software thatisepen  “What Is This World Coming To2!"
source ond is pretty intuitive for  Candace’s blog-"Just Be Real”
the average blogger. There are
several applications that TCS For more tips on blogging, Join TCS
prefers, Wordpress being for"Son of Blog. Blogging 2.0"
among the top. Wordpress has
o lot of “bling," (read: terific s|qy in the Loop
features) to moke your blog
exceptional.
Click here to continue
reading.
Social Media & the Shameless Promofion

* Check applicable regulations before deciding to hold a contest or giveaway

.
CS..

+3 synergy

the creation shop
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Keeping Email Content Concise Constant Contact”®

Host large bodies of content...

= On your website

Colorado Rafting Trip

Cr Sunset Travel Adventure Group is
[ | |n a PDF document gearing up for the second annual river rafting
trip. It is scheduled for August 23 - August
. . 27th, starting at the base of Glen Canyon
= |In a longer archived version

Dam in beautiful Colorada, There are still six
spaces left for anyone interested in jaining the group.

Cormplete packages start at $395 with flights fro New York and
Boston.

Email only essential information

= Use bullets or summaries

ck out this Cruise vacation for the kids and for youl This four farmily

- Llnk dlreCﬂy to the Informatlon includes two babysitters/chaperones to help out with the kids.

= Give instructions if necessary
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Calling Your Audience to Action Constant Contact”®

Calls to Action Include... a\%1EY) e Need Your Vote!
- LI n kS to CI IC k O n Avila is nominated for tr.ll::\:,Bofi-:;l:n-:iss't::::;iz;::ztton’s "Best" businesses

If you haven't voted already, take a moment and vote now!

- I nfo rm a‘ti O n to p rl nt O ut Help us win our category as Boston's "Best" Mediterranean Restaurant!

Voting is easy. Just follow this WBZ-TV A-List link
and cast your ballot for Avila!

= Phone numbers to call
= |[nstructions for reading the emaill

= |[nstructions for saving the email

Describe the Immediate Benefits...
= What's in it for your audience?

= Why should they do it now?

‘|ozoo7
'A IS YOUR CITY ... YOUR CHOICE

One Charles St. South
Boston, MA 02116
617.267.4810

www._avilarestaurant
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Frequency & Delivery Time Constant Contact”

How often to send

= Create a master schedule

= Include frequency in online sign-up “Monthly Newsletter”

= Keep content concise and relevant to planned frequency

When to send

= When is your audience most likely to read it?
» Day of week (Tuesday & Wednesday)
« Time of day (10am to 3pm)

= Test for timing

» Divide your list into equal parts

« Send at different times and compare results

Maximum impact with minimum intrusion ‘
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Email Content Checklist Constant Contact®

Ask yourself as you create content...

./ Are you trying to promote, inform, or relate?

/ What is your audience interested in?

./ Is your email format branded and supportive of your message?
/ Is your email concise and does it include a strong call to action?

/ Does your content match your frequency and timing?

‘



Section 2: Inform

Constant Contact®

Getting Email Delivered and Read
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Getting Email Opened

The “From” line

= Use a name your audience
recognizes

* Include your organization
name or brand

» Refer to your business in the
same way your audience
does

= Be consistent

-
'Iﬁlm

Constant Contact®

Subject

4D g From :

‘.-  John Evans
i Nancy Hyde

:(-4 () Eduardo Chavez :

) Bate: Wednesday

Re: speaker notes
RE: what's up?
RE: presentation attached

Q Pratt, Stephen
Q Warren, Dhakir

llllllllllllllllllllllllllll

RE: management training
Constant Contact Cares4Kids"
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Getting Email Opened Constant Contact
The “Subject” Line

= Keep it short and simple 4|2 [g|From " Subject
- 30-40 characters including spaces ~ = @M Bans  : Re: speaker notes
(4 Nancy Hyde . RE: what's up?
(5'8 WordS) . ) Eduardo Chavez  : RE: presentation attached
= Incorporate the immediate benefit of ) pate: wednesday
Opening the email (4 Pratt, Stephen . RE: management training :
.4 Warren, Dhakir Constant Contact Cares4Kids'

Capitalize and punctuate carefully

-------------------------------------

Avoid copying the techniques inherent in
spam emails.

Emails with shorter subject
lines significantly
outperformed emails with
longer subject lines.

- MailerMailer | ————
L 4
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Scanning Your Emails Before Sending Constant Contact”

Anti-Spam Check
Undo

) Add Blocks £2
P Global Colors & Fonts il {7}
P Advanced Features

' Table of Contents Block B Title Block
<o | I R

In This Issue NCWSIC1

Faatured Article

Anti-Spam Check Close

Your Score: 0.0(Scores of 5 or higher are likely to be blocked)

Result: Low - Your email should not be affected by spam filters.




n— 7~

S -
o'ﬁ

. . . ®
Email Delivery Checkilist Constant Contact
Ask yourself before you send your message...

./ Are your images working together with text to identify your email?
,/ Are you avoiding spam-like content in your emails?

./ Is your From line familiar and are you using a familiar email address?

/ Does your Subject line include the immediate benefits of your email?

J



Section 3: Grow

- lft
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Constant Contact”®

Increasing Email Click-Through and Response Rates




Understanding Bounced and
Blocked Emaill

“Hard Bounce”

= Permanent condition

= Email address non-existent

= Misspelled / no longer in use

“Soft Bounce”

* Could be temporary

= Server was down
= Mailbox is full

= Email was blocked

&T

Constant Contact

\\ | /  Sunset

ravel

Great Destinations
Newsletter

olorado Ratfting Trip
Register Mow

Last Maonth's Mewsletter
Related Topics

Our Spansors
Additional Services
More About Us

Oy Sunset Travel Adventure Graoup is
gearing up far the secand annual river rafting
trip. It is scheduled for August 23 - August
27th, starting at the base of Glen Canyon

Darn in beautiful Colorado. There are still six
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Dealing with Bounced & Blocked Emaill Constant Contact”

Non-existent address

= Check for obvious
misspellings ;

Contacts : Manage Bounces
To display bounced email addresses (emails that have been returned without delivery), select an ermail from the list below. For

m T t bt H emails sentless than 80 days aga, you can wiew, export, refresh or remove bounced email addresses from your list. To remove
ry O O a.l n a. n eW contacts from the bounced categories, check the box{es) next to the category name and click the remove hutton.

ad d re S S Select an Email

Email: |Decermber Newsletter - 12/ /0B

-------------------------

Undeliverable / mailbox full /
email blocked

Bounce Category E Bounce Count

= Try re-sending later

¥
O

- O

E [] MailboxFull
O
O Cthear
O

[ . = I = [ e R ) |

Blocked {more infay 2

= Correct temporary issues
| Export | | Remove | | Fefresh

= Obtain a new address if a
recurring issue is present




'4' y & 4 g

Understanding “Open” Rates Constant Contact”

[Hints & Tips Online Surveys] 12 "dos" for winning surveys
.Constant Contact [tins@constantcontact.coml . ... vieeen

Click here to download pictures. To help protect your privacy, Outlook prevented automatic download of some pictures in

Open tracking indicates level
of interaction, not delivery...

KL

this message.

wsT0s s AW ROy JORR s s snnunnuunsunnusnssnsssnssnssnnsssssnsssnsssnssnnssnssnasEEEsEREsEREEEREEREERREnnnnnnY -

You are receiving this Hints & Tips newsletter because you signed up for it on our |
website. Please confirm your continued interest in receiving email from us. ﬂ

= An image imbedded in the
email was enabled by the
recipient

You may unsubscribe if you no longer wish to receive our emails.

ﬂﬂlghl -click here to download pictures. To help protect your privacy, Outlook prevented automatic download of this
picture from the Internet.
Dnlme'ﬁ!mgys Hmls and Tips

LY
]
oy
o
a
L]
L
a
'
a
]
]
]
L]
L]
]
L]
L]
L]
L]
LS
LS
a

= A link with imbedded O Joki — Merch 2008
H . Survey data is so exciting! Really, it is. If you've . ight-cli
traC kl n g COd e WaS CI |C ke d : '--._ conducted an online survey, then you know what | : - Q‘;‘-;L‘;,g[;gkp':;ﬁ;g :
"mqan There is nothing like watching those responses - .
comé fnone by one (refresh, refresh) and discovering “""""""""""""=reeennt
what the peop?e on,your list are really thinking.
After the initial joy of heanng baek from your On the Blag......... .
customers, subscribers, members, or"Whoever itis you : %)

are surveying, the next step isto analyze the resuus,, 8 reasons you should
and see what you can learn and take action on. The A- send a survey
road to great analysis starts at the very beginning of

the process with building a quality survey, which : Use open-ended
includes being clear on your objective, asking the nght questions to get the
questions, and much more. : right answer set

In this issue of Hints & Tips Online Surveys, you'l “, Lessons from a late

<]




Analyzing “Open” Rates

Use open tracking to spot
trends

= Open rates trending down

* Fewer subscribers are
enabling images

* Fewer subscribers are
clicking links

= Steady open rates

* Assume email is being
received

Check your ESP’s
average delivery rate

'4' y & 4 g

Constant Contact’

Email Campaign Tracking Snapshot Subscribers  More Features

Reports : Email Campaign Tracking

This report shows key comparative metrics as well as the results of your email campaigns to date. Removed email campaigns are
excluded from the metrics and the report. To view details on bounces, opens, click-throughs or forwards, click on the linked count.

a Printable Version

Email Campaigns

Show Email Campaigns IEI

Date Sent ¥ Campaign name Sent Bounces Ilef:t.:.rtlsI g'l)lts Opens I:iclcs Forwards

11/20/2006 MNovember 2006 Mewsletter 35 20.0% 0 E 0 53.6% (15) BE. 7% (10} 33.3% (5) e

10M1/2006  Confirm Delivery for December 1 0 0 0 100.0% (1) o 0 e

101112006  cctest 1 0 0 E 0 100.0% (1) 100.8% ] 0 e
5, &

---------------

Comparative Metrics

Sent Bounces Opens Clicks Forwards
Overall 37 189% (7) 56.7% (17) 64.7% (11) 29.4% (5)
Last 3 months 37 18.9% (7) 56.7% (17) 64.7% (11) 29.4% (5)
Compare with other sites - 18.3% 37.0% 8.9% 3.3%
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Understanding Click-Through Rates Constant Contact”

A click-through happens when A
your subscriber clicks a link to...

In This Issue . . . Dear Charlotte,
- . N Into the Mystic - and Welcome to the Valentine's and
Stonington Presidents’ Day edition of the
u VI S It yo u r We b S Ite Also in the Dispatches... Day Tripper Dispatches! This
Exclusive Coupons & month, how about expressing
Special Offers your love for your spouse, a
Trains of Our National special friend, or your whole
Heritage family by taking them on a Day

A Trip? As for Presidential
Sign Up

- D n I d f' I destinations, from the Adams ) )
House in Quincy to the Minuteman Trail and the Pierce Manse in
ownload a file

Concord, NH, there are plenty around.

e o PS: The Day Trip| e'!r'D'i\?a'sLQv'e'b'eEr?wery busy this winter, so
Sutbeoclii don't forget to cheeck the blog frequently!

5 3
s Exclisie Spansor Into the Mystic - and Stonington

= Take an online survey I —"

fever strikes, consider
heading out of town to
Stonington & Mystic,
Connecticut, less than 2
hours from Boston. This
jaunt makes a fabulous
extended Day Trip at any
time of year. From the
great restaurants and

SPONSOR WEBSITES
* Regent Theatre

o Construction Toys

« Arlington Enrichment

= Send you an email

Design

e Computer Handyman antique and specialty stores along Water Street in Stonington to
o Children's Technology

the Mystic Seaport Museum and the Fantastic Umbrella Factory,
Workshop

- . - 2 there’s plenty in this area for all ages, even if the weather's wet
o Aisle 9 European or nippy...
ICKS are trackea oy Inserting Famags
* Forward Your
Dispatches to a Friend! Read On...

special HTML tracking code in e D SRR
the link

e

It's a Jungle in There!

Day Tripping on the "T"

Swords & Play at the Higgins
Accessible Winter Sports
Dispatches Photo Contest
Exclusive Subscriber Coupons
Not Your Grandma's Trampoline!
Ice Skating in Metro West

All Aboard for Trains!

Forward to a Friend!

e s e 00000
S
SsssssssssmsmEnEnn’

. Q

. .
‘ssssssssssssnnnnnnnnnns®
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Capitalizing on Click-Through Constant Contact®

.
7~

Use click tracking to
determine...

Early Access Program | Feedback My Account | Pricing | GetHelp
= Audience interests ;
I n In r Wielcome, Chris | Logout FQ“’@ user community

Reports lemove  Restore

* Clicks tell you what topics

Emails : Reports

We re Inte restl ng This report shows key comparative metrics as well as the results ofyour emails to date. Removed emails are excluded frorm the

metrics and the report. To view details on bounces, apens, click-throughs or forwards, click on the linked count.

u Printahle “Yersion

* Save clickers in an
interest list for targeted
fo”ow up e .

Spam  Opt- . -
Date Sent ¥ Email name Sent Bounces Reports outs Opens Clicks Férwards
. 1202007 Mewy Product Preview g 1] 1] 0 100.0% ] 1]
(5 :
= Goal achievement :

0 O16% 340% 23I% ¢ D
3 @9 @ -

0 02% 309% 128% : 05%
o (01 0

[E¥)
« Use links to drive traffic - b @ |
. 12002006 Septernber 18 MNews|etter 172 3.526 0 1.23{: 48.;% 16.12;6 . 0
toward conversion — a_ o o
e
8.1%
293

1212212006 Customer Dinner Invitation 47

12182006 Customer Lunch Invitation 2

]
(]
(9]

—
(]

121i2006  Customer Dinner Invitation i 0 44.8‘35) 19. B
sy 29
49.5% 111 S 0E%

a5]
n
(]

@
[
S =R
=}

(o
n
(=

11292006 Thank You Campaign

© e e e e

0 =R

A% :
G (eh 48 o M

« Compare clicks to
conversions and improve




What next?

Just getting started?

1. Start building your list
2. Learn how to create an emalil
3. Sign up for free trial

Ready to learn more?

1. Visit the Constant Contact Learning Center
2. Attend other online webinars

3. Attend local seminars

Want to expand your expertise?

1. Join Constant Contact’s online community

2. Sponsor a non-profit through
Cares4Kids.com

http://www.constantcontact.com

'y, ll

Constant Contact’

]

Constant Contact”

1-866.876-8464  User Community  LOGIN F
D TAKE A TOUR € FREE TRIAL

Stay Connected with Email Marketing and Survey

Wlth Ema\l Marketmg by Constant Contact®. you'll discover that you can quickly create

king email

better understand their needs and wants.

more than 100,000 b

that help you better connect with your

customars chems or members. And with Survey, our online survey preduct, you can

Best of all, with Constant Contact, you have the same support and personal coaching

Get Started Today!

Email Marksting or Survey

SpeakUp! G2y

email marketing
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