
HubSpot Sequences 



Agenda & Speakers
• What are Sequences?

• Strategies for Sequences

• Demonstration of Sequences

• Presenters:

– Keith R. Reynolds, Vice President, Senior Marketing Advisor

– Kelly Burke, Inbound Marketing Content & Sales Enablement Specialist

2



What Are HubSpot Sequences?
Workflows vs. Sequences

HubSpot says: Sales nurturing - Lower volume, higher stakes

Marketers use HubSpot Workflows to automate tasks that take multiple steps based 
on rules. Rules can be based on behaviors or data we have in a customer record.

A marketing department uses Workflows for a higher throughput of leads who are (in 
most cases) earlier on in their journey. 

For Sales, the number of contacts they are nurturing at any given point in time may be 
smaller, but the stakes are higher. 

In a lot of cases, there is more background - a past email exchange or conversation – 
that increases the expectations for how specific future follow-ups will be.

Using Sequences starts when a sales rep manually enrolls one of their contacts in a 
highly specific flow. 



When to Use Sequences



HubSpot Sales Pro Navigation



HubSpot Sales Pro Navigation



HubSpot CRM Navigation



HubSpot Sales Extension



Ways to Use Sequences



(Other) Ways to Use Sequences



Bonus Round



Monitoring Your Sequences



Who is Austin Lawrence?
• Marketing Strategy, Consulting and Big (Money-making) Ideas

• Inbound Marketing / Lead Generation & Nurture

• Creative, Editorial and Media Services
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         Ken Lempit      Keith Reynolds
KL@AustinLawrence.com                               KR@AustinLawrence.com

“Our Inbound Journalism Expertise Gets Results.”



Some of the B2B Brands We Work(ed) With



Thanks for coming!

Save the date: 
Our next HUG event is April 17

Look out for email announcements

Connect with us on LinkedIn: Fairfield County HUG

If you have ideas for future presentations and would like to collaborate 
with us, please email Suzanne at SM@austinlawrence.com. 


