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Next Level Insights for Market Research

Bradley Taylor | Vice President Product

Dr. Charlotte König | Insights Director, Marketing Science CEU
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"Many tasks / like human"

GENERAL AI 

(AGI) 

"More than human"

SUPER AI 

(ASI) 

"One specific task"

NARROW AI 

(ANI) 

Artificial Intelligence – What’s real what’s hype?
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Artificial intelligence excites marketing and market research!

Image & Video

Retail/

Point of sale

Analyze/ optimize 

media & ad content 

Reading 

emotions

…

Voice & Text

Interview 

Assistant 

Voice command, 

automated data

commentary

Topics & Links

Modeling & Analytics

3

…

Price and 

Promotion

Customer 

Life Time Value 

Prediction, Probabilities, 

Simulations, Forecasting, …

Seasonality easily 

learned and loaded

1
2

…
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AI is great, but is it the magic bullet?

≠
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Speed

Sound

Battery

Face ID

Dual 

Camera

Wireless charge

Voice Assistent

Animoji

Water resistant

AI processor

Home Button

Selfie

Storage

Display resolution 

Camera

Light adaption

Portrait light

Video

Size

Features are key! But where to focus?

100%
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In social media the answers are all there! 

Through AI they can be uncovered.
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Reference: Social Media Data 04/2017- 3/2018 (Germany)

Structure unstructured data!

Look into what’s actually important, not just what’s thought to be important.

iPhone

8

Samsung 

S9

Huawei

Nova 2

  

  

  

  

  

  

  

  

  

  

  

  

  

Features

Video

Price

Camera

Credit / Contract

Photo

OS / Apps

Design / Display

Size / Display

Sound

Wireless / Quick Charge

Water Resistant

Battery

Display (Resolution)

Importance 

System 1

Top 5

Top 5

Top 5

Top 5

Top 5

Top 10

Top 10

Top 10

Top 10

Top 10

Top 20

Top 20

Top 20

Topics

System 2

Top 5

Top 5

Top 10

Top 10

Top 10

Top 5

Top 5

Top 5

Top 20

Top 20

Top 20

Top 10

Top 10
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Clear recommendations on which features to promote and 

how to talk about them.

Video | Camera | Photo 
High on the emotional side but also of a 

focus on the rational aspects.

Capture memories!

Show people enjoying the 

camera as real consumers 

do. Smartly link with specs to 

differentiate!

Rally the troops!

What’s new? Well suited to 

communicate benefits and 

update features to existing 

customers.

Charge communication 

emotionally!

Its all about the screen, but 

tech specs need to 

emotionally wrapped –

aesthetic, sleek, modern! 

OS | Apps
Much higher on the rational need than 

the emotional aspect.

Design | Display | Size
Not that high on the emotional side but 

significantly higher on the rational need.



12© GfK 2018 | AI@work | GfK Insight Summit 2018 | May 17, Berlin

Your contacts

+49 911 395 3593

Insights Director

Marketing Science, Central Europe

charlotte.koenig@gfk.com

Germany

+44 20 7890 9351

Vice President Product

bradley.taylor@gfk.com

UK

+49 911 395 4311

Manager Insights & Consulting

Marketing Science, Central Europe

michele.kaufmann@gfk.com

Germany

Bradley Taylor Dr. Michéle Kaufmann

Dr. Charlotte König
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Thank you for your attention

Dr. Charlotte König & Bradley Taylor, GfK


