
Features/activities that people are likely to miss the most

About The Connected Asian Consumer study 
The Connected Asian Consumer study was conducted in April–May 2016 amongst 8,000+ smartphone owners across Asia Pacific who are online on a regular basis.
The survey covered India, Singapore, Indonesia, Thailand and Vietnam, with the objective of gaining a deeper understanding of consumers’ habits in the digital space.
For more information – please contact: Karthik Venkatakrishnan | karthik.venkatakrishnan@gfk.com

MESSAGING APPS BECOME REMOTE  CONTROLS 
FOR DAY-TO-DAY LIVING

 

Texting winning over talking across countries
Text versus talk usage on phone
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High incidence of messaging apps usage across 
Asian countries
Usage of messaging apps
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Messaging and social come out as aspects people will miss most
Smartphone features/activities likely to be missed most
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