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Press release

Money Dashboard and GfK join forces to
understand UK consumer spending patterns

London, August 3, 2017 - GfK and Money Dashboard have today
announced that they have joined forces to provide retailers and
brands with insights into UK consumer spending patterns by
category.

To succeed in winning a share of consumers’ wallets in today’s competitive
markets, businesses need constantly to monitor and respond to consumer
spending behaviour and patterns.

GfK and Money Dashboard, the award-winning app market leader, have
therefore partnered to introduce GfK Consumer Wallet in the UK.

Clients of Consumer Wallet receive online access to data that allows them
to analyze consumer spend by demographics and geographical region.
Monthly reporting allows businesses operating in the UK to track their
performance over time, with the data covering spend across all categories -
from digital entertainment to food and drink, travel to hospitality, and
everything in-between. There is no other tool like it in the market.

GfK’s Consumer Wallet provides insights into category spending trends
without any compromise of consumers’ personal security or privacy. Money
Dashboard uses the same type of security solutions as the world’s leading
banks and encrypts all their data using advanced encryption techniques.
The entire data sample is fully de-identified by Money Dashboard before it
is shared with GfK, who then further aggregate the data.

= Consumer Wallet is already available in Sweden and Spain where GfK
clients rely on it to: Get a 360 perspective on where consumers are
spending money

» Understand the geographic location of customers for targeting

= Evaluate client loyalty levels against key competitors and beyond
= Assess which brands are suited for joint marketing programmes

= Comprehend the impact of marketing and promotional campaigns
= Analyze brand interactions across category

= Spot market potential and opportunity

» Set KPIs and monitor business performance

Gavin McLauchlan of GfK comments, “With Consumer Wallet, businesses
can enjoy full insights into consumer spending at a company, category and
cross-category level. This give our clients an unparalleled view of the



complete consumer spend”

Steve Tigar, CEO of Money Dashboard, states, “With well over 100,000
customers — and growing — we are the perfect data partner for GfK. Having
seen their existing Consumer Wallet solutions, we have complete
confidence in GfK’s ability to create the best customer-facing service based
on our in-depth, anonymized data. We can’t wait to see the results in early
September.”
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Please source all information to GfK. For further details or to arrange an
interview, please contact Robbie.Stone@gfk.com.

About GfK

GfK is the trusted source of relevant market and consumer information that
enables its clients to make smarter decisions. More than 13,000 market
research experts combine their passion with GfK’s long-standing data
science experience. This allows GfK to deliver vital global insights matched
with local market intelligence from more than 100 countries. By using
innovative technologies and data sciences, GfK turns big data into smart
data, enabling its clients to improve their competitive edge and enrich
consumers’ experiences and choices.

For more information, please visit www.gfk.com.

Follow GfK on Twitter: https://twitter.com/GfK
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