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Millennials show even more favorable attitudes towards cars than older
generations

Aftitudes towards cars —Top 2

Global perspacshe

For both millennials and older generations, the own car is by far the
number one mode of transport

Modes of transport — frequency of usage — Top 10 (ranked by at least once per week)
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Perceived pros and cons of all-electric drive engines vary across countries

Image of all-electric drive (BEV) —Top 5 pro and contra — 1/2
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Here an overview of what is behind the five need states - on the following For people who are in this need state, independence regarding mobility is K To get a better feeling for the future of mobility, we explored attitudes K
slides, you will find detailed segment profiles essential towards four innovative mobility concepts
Need state segments — overview Need state ‘Be independent” — profile I Future mobility options — overview
I 1 in this need state, people Mobility needs” Mobllity cccasions™  Modes of transport
4 ¥ typically_ {Top 10) (Top$) (Top 10)
\ 48Y% Jf = Stionecnd el st @R Autonomous Shared z
Sty 000 contun driving mobility Air-taxi
“Be Indapandant”™ “Faal sale & comforables” good & " “Save cost & G e . e
e v s eyt 1w s ey e s e Ay et . pr .. et .t " sy ] g pacge b
2 it ot . 0 on e X o ~ s — Afoomously BrOviens Y Gustnan ity 13 anceher by r-aus of taol
it e, ety 303 e, . .5:‘:“4,‘;'1‘. o C e hepthe e e n drunes L]
et + corwat o ot heyshege o || = i 2. The chone s e
v Oy out R8are aChte, " . uﬂ  Sentin anc, 00 easy 0 esert achtes g‘wﬁm :::l“;!’::':: Bﬂ:‘::m‘»‘a‘ Comsidersbon :z':; ”"’l’ m’ﬂﬂ'l”':;m‘
i - oLk the weahérforecastal i Nt an hais: Passengua 03 nat
¥ X % < % aesInyIon andIooks for the ned needto leam haw b
AErRced 48 BNU UEOCE o e e and e 1 it an chargngooseeay on he v ";;m ;T"T:ym Justpress 3
e . o e e S LA oAb
* cover medun datarcas iy “an 11 | ER1upaes o0 T
bt ooy « tre effcencyatess R 3038 natwcenng ceoews akes
s s ety
« o unen cenry

E GR047 | Millennials i On the road again!




sdzj J yofmlsr j foseotsH' HEZY fJjLHBE

For both millennials and older generations, grocery shopping and
commuting to work are the most frequent mobility occasions per week

Mobility occasions

GFK

Bringing & picking Shopping in town

Grocery shopping Commuting to work Going to exercise up children (special items)

Visiting friends,
family

Meeting friends Excursion to local Cultural or sports Transporting larger Travelling on
in town surrounding events objects short trips

D01a/D01b How often do you need to travel/commute or move for each of the following reasons?
Base: All respondents n (total/< 35 years/2 36 years) = 7012/4177/2835
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Travelling on
longer trips
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