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Inflation

*food and non-alco

+1,2%

Up Trading

+0,8%

Average Paid Price

Change %

*food and non-alco

+2,0%

Inflation
*food and non-alco

+3,9%

Up Trading

+0,5%

Average Paid Price

Change %

*food and non-alco

+4,4%
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Beyond Borders

Slovakia

26%

Czech R.

22%

Poland

19%

Hungary

29%

Croatia

24%

Austria

32%

Ukraine

3%

Romania

16%

Serbia

8%

Bulgaria

9%

Russia

6%

Germany

*37%

Private Labels share of total household expenditures | Base: FMCG excl. Fresh | Value % | Period: 2018, arrow = trend vs. YA | *H1 2018
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