TUNE T TO OMNICHANTNEL
TOUCHPOINTS

Reviews are vital for durables; FMCG is more about deals

Most important touchpoints

SMALL HOME APPLIANCES
. General shopping sites

Online peer reviews
Information at shelf
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. Online expert reviews
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. Coupons/deals

PACKAGED FOOD/BEVERAGE
1. Coupons/deals

. Store circulars

. Information at shelf
. Product samples/demos
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. General shopping sites
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For additional information, please contact Joe Beier, joe.beier@gfk.com

Source: GfK FutureBuy® 2017 online survey among 35,000 shoppers (ages 18+) in 35 countries © GfK 2017



