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Ever wonder what makes large brands so successful? The key is captivating storytelling.
Successful brands take their core principles and use them to develop a compelling story
that allows them to connect with their target audience on a deeper level.

Tell a Heartfelt Story

Parents and relatives

have a deep connection

with the child in their life

and knowing that a brand

truly cares about meaningful
outcomes can take their interest in
the company to the next level. Find
the emotional piece of your story and
use it to help others understand the
impact you're making in the world.

Be Personable
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People connect with brands that have a
soul, a purpose, and a personality. Find
ways to make your brand more likeable
by being playful, showing that you truly
care about a cause, or giving them an
inside look at your company culture!

Be Consistent

Consistency is key when
driving a message that you
want your audience to
embrace. Stick to one key

concept that you want to represent your
brand and use repetition to keep it top of
mind. Your audience will be begin to
create a subconscious (and hopefully
positive) association with your brand!

Make It Your Own

Chances are, you're not the

only organization doing

what you're doing. Hearing

the same marketing

message from multiple companies can
get old. Uncover an approach that is
unique to your program or service and
capitalize on this key differentiator to
make yourself stand out from the
competition. Have fun with it and let
your true colors shinel!
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