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// Note: The solar  
aspect is not prominent 
in this campaign: as it 
doesn’t appear in the 
headline or as the hero 
visual (family). 

Our tagline “The leader 
in solar innovation” , in-
the lower section of the 
banner, helps clarify. 
And the first image is of 
the roof with the array.

If the team feels this 
doesn’t adequate-
ly highlight solar, we 
could also switch the 
family and the roof 
shot to give solar more 
prominence. 

Co-brand: I also  
incorporated the solar 
message into the text.


