
Email campaign tips (scientifically proven)

mobile friendly

brand or product personalisation

triggered emails

relevant compelling content & message

inspirational design

65% of emails are opened on mobile devices (Movable Ink).  

Read WHY NOT "Dear Kevin"

Send emails between 8pm to midnight on weekdays or better still on weekends.  Read EMS 
benchmark.

Read “Anatomy of a perfect mobile email”

Read “Email content that gets clicked"

Subject line of up to 70 characters.  49 characters  and below found to be best (Adestra research). 
Make call to action obvious and easy to tap.

Email campaigns still beat Social for online influence - according to study by Social Twist

Re-engage inactive group of subscribers.  Listrak says that the The Next 90 Days: A Critical Timeframe 
for Turning First-Time Buyers into Loyal Customers
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Great Email Examples

example of brand or product personalisation
text emails work if message is 

friendly & concise

welcome email with shopping credit
Welcome emails that encourage referrals and 

spending. 
Consider also promoting your social presence 

or mobile app. 
Encourage them to browse further.
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progressive profiling email
A way to gather data to segment your 

customer so that you could deliver relevant 
offers.

More Great Email Examples

content specific email
This gender specific email 

provides advice on style and 
etiquette to build trust giving 

subscribers confidence to move 
forward with purchases.



Even More Great Email Examples

infographic email
Infographics are the latest trend … they tell a 
story … my favourite kind of content … ever!

partner email
Get your subscribers to comment … load their 
photos to encourage participation … share … 

run contest

animated email
Delight and inspire
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