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digital & mobile marketing

Email campaign tips (scientifically proven)
Email campaigns still beat Social for online influence - according to study by Social Twist

Read “"Anatomy of a perfect mobile email”

Read WHY NOT "Dear Kevin"

Send emails between 8pm to midnight on weekdays or better still on weekends. Read EMS
benchmark.

mobile friendly
65% of emails are opened on mobile devices (Movable Ink).

9 brand or product personalisation

¥ triggered emails
Re-engage inactive group of subscribers. Listrak says that the The Next 90 Days: A Critical Timeframe
for Turning First-Time Buyers into Loyal Customers

. relevant compelling content & message Read “Email content that gets clicked"

Subject line of up to 70 characters. 49 characters and below found to be best (Adestra research).
Make call to action obvious and easy to tap.

,’ inspirational design



http://www.experian.com/assets/cheetahmail/white-papers/email-marketing-quarterly-benchmark-study-q4-2012.pdf?utm_source=bronto&utm_medium=email&utm_term=Quarterly+Email+Benchmark+Study&utm_content=The+Moz+Top+10+-+April+2013%2C+Issue+2&utm_campaign=Moz+Top+10+-+April+%232+4.23.13
http://www.bluewiremedia.com.au/blog/2013/04/marketing-experiments-email-content-that-gets-clicked
http://www.vermilionmarketingau.com
http://www.fox.temple.edu/posts/2012/06/dear-insert-company-name-personalized-emails-dont-impress-customers/
http://www.mediapost.com/publications/article/204054/email-beats-social-for-online-influence.html#axzz2YSrnF5xg
http://www.bluewiremedia.com.au/blog/2013/04/marketing-experiments-email-content-that-gets-clicked
http://www.fox.temple.edu/posts/2012/06/dear-insert-company-name-personalized-emails-dont-impress-customers/
https://litmus.com/blog/anatomy-mobile-email
http://www.experian.com/assets/cheetahmail/white-papers/email-marketing-quarterly-benchmark-study-q4-2012.pdf?utm_source=bronto&utm_medium=email&utm_term=Quarterly+Email+Benchmark+Study&utm_content=The+Moz+Top+10+-+April+2013%2C+Issue+2&utm_campaign=Moz+Top+10+-+April+%232+4.23.13
http://www.mediapost.com/publications/article/204054/email-beats-social-for-online-influence.html#axzz2YSrnF5xg
http://www.vermilionmarketingau.com
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Discover more music from artists in your collection.
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example of brand or product personalisation

y emais with highlighting and large fonts, 5o he decided that we should
th our WINTER CLEARANCE SALE. fiere it goe
. save up to 50% off

utiet.m .com/Winter-Clearan
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text emails work if message is

friendly & concise
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nvite a friend
EARN $20

welcome email with shopping credit
Welcome emails that encourage referrals and
spending.
Consider also promoting your social presence
or mobile app.
Encourage them to browse further.
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With spring right around the corner, we want to know what you'd like to - EE———
see in your inbox. Tell us, and we'll send savings and tips for what A
you're working on this spring.
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Outdoor Maintenance » COMES TO MONOGRAMMING + P Wi e o = oy
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For me, spring means clearing away yard debris - ——-
and powering up my outdoor gear so my lawn

looks good all season.
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For me, spring means firing up the grill, " "L"::" ey
entertaining friends and making little touchups to )
enhance my outdoor living space. Yoru Wy @
T, content specific email
This gender specific email
progressive profiling email — provides advice on style and
Y. ABOUT e etiquette to build trust giving
A way to gather data to segment your (‘1 GAYLE , )
v i S— subscribers confidence to move

customer so that you could deliver relevant

forward with purchases.
offers.



Even More

PANDORA HITS
200 MILLION

REGISTERED LISTONGRS.

FOR BIG KIDS

New thf collection

FOR BIG KIDS

FOR BIG KIDS

PANDORA HITS
200 MILLION

REGISTERED LISTENERS
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THANKS TO YOU, PANDORA GREW FROM
0 TO 100 MILLION REGISTERED
LISTENERS IN 6 YEARS AND FROM

100 TO 200 MILLION
IN LESS THAN 2 YEARS.
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WE STREAM
O+
MILLION SONGS

BEFORE 10AM
EVERY DAY.

FOR BIG KIDS

partner email
Get your subscribers to comment ... load their

IN MADCH WE STDEAMEN

animated email
Delight and inspire

photos to encourage participation ... share ...
infographic email run contest

Infographics are the latest trend ... they tell a
story ... my favourite kind of content ... ever!
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